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Here's  to  all  the  employees  of  FORTUNE  I 

Tribune  Company  who  have  America^  Most  Admired 

helped  us  become  No.  1  on  Fortune  _ 

magazine's  list  of  Most  Admired  Publishing  and 
Printing  Companies  in  America.  It's  an  honor  to  be 
ranked  "Most  Admired"  in  our  industry.  It  reflects  the 
quality,  innovation,  integrity  and  efficiency  of  Tribune 
employees  across  the  country. 

And  here's  to  all  our  customers,  readers,  viewers, 
and  listeners  whose  support  and  trust  help  us  grow  and 
succeed. 

Together,  Tribune  employees  and  audiences  have 
taken  us  to  the  top  among  the  nation's  media  companies. 


TRIBUNE 


MAY  9,  JUNE  20  &JUNE  27 


It’s  the  industry’s  biggest  newspaper  technical  exposition  and  confer¬ 
ence  -  NEXPO  ’98!  This  annual  NAA  conference  attracts  thousands  of 
newspaper  decision  makers  to  evaluate  and  examine  products  as  well 
as  search  for  new  product  developments.  Held  June  20-23,  1998  in 
Orlando,  Florida,  NEXPO  ’98  will  be  the  focus  for  the  latest  industry 
technical  developments  and  news. 

With  readership  of  over  81,000,  E&P  will  be  the  source  for  which  pub¬ 
lishers,  production  and  circulation  managers,  sales  and  marketing 
executives,  advertising  professionals,  editors  and  other  industry  deci¬ 
sion  makers  turn  to  at  the  conference  and  the  office. 

MAY  9  NAA  NEXP9  ’98  PIANNING  “PULLOUT”  SECTION 

Packed  with  information  regarding  the  conference,  this  section  is  the 
focus  of  newspaper  executives  who  are  preparing  for  NEXPO  ’98.  With 
a  list  of  exhibitors,  product  or  service  description  exhibitor  floor  plan 
and  the  latest  industry  innovations  you  can  be  sure  your  product  or 
service  will  be  well  received  with  an  ad  in  this  issue. 

JUNE  20  NAA  NEXPO  '98  ISSUE 

Distributed  at  the  conference,  attendees  will  carry  E&P  with  them 
throughout  the  conference  to  read  during  session  breaks.  Non-atten¬ 
dees  will  also  be  interested  in  reading  E&P  for  the  latest  information 
on  technical  news  that  will  help  them  do  their  jobs.  Your  ad  could 
assist  these  professionals  in  their  positions  with  the  knowledge  of  your 
product  or  service. 

JUNE  27  NAA  POST  NEXPO  ’98  CONFERENCE  ISSUE 

E&P  recaps  the  conference  in  the  Post  NEXPO  ’98  Conference  Issue. 
From  session  summaries  to  technical  news  from  exhibitors,  make  your 
final  sales  pitch  with  an  ad  in  the  Post  NEXPO  ’98  Conference  Issue! 


Advertise  in  all  three  issues  and  receive  at  least  15%  off  your  regular 
contract  rate  or  open  rate.  Ad  copy  may  differ.  The  Planning  Issue  ad 
may  be  smaller  than  the  Conference  or  Post-  Conference  ads. 


Sales  Representatives; 

Howard  Flood,  Eastern  &  Canadian  Regions,  (212)  675-4380  ext.160 
Betsy  Maloney,  Mid-Atlantic  Region,  (212)  675-4380  ext.  159 
Joanne  Stahl,  New  England  Region,  (212)  675-4380  ext.  158 
Ramona  Cox,  Southern  Region,  (312)  641-0041 
Mike  Madden,  Midwest  Region,  (312)  641-0041 
Mike  Rogers,  Western  &  Canadian  Regions,  (510)  888-9640 
Classified  Department:  (212)  675-4380  ext.  170 

THE  NAA  NEXPO  ’98  CONFERENCE  PLANNING  “POLLOHT  ”  SECTION: 

Space  Deadline:  April  21, 1998  •  Material  Deadline:  April  27, 1998 

TNE  NAA  NEXPO  ’98  CONFERENCE  ISSHE: 

Space  Deadline:  June  9, 1998  •  Material  Deadline:  June  11, 1998 

TNE  NAA  POST  NEXPO  ’98  CONFERENCE  ISSHE: 

Space  Deadline:  June  17, 1998  •  Material  Deadline:  June  19, 1998 

MAKE  SURE  YUUR  AUK  THERE! 
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CALENDAR 


Reader  Services 


APRIL 

14-18  Southern  Circulation  Manager’s  Association  Annual 
Conference,  Clarion  Plaza  Hotel,  Orlando,  Fla. 

16- I9  GMA  Users  Group  National  Conference,  Doubletree 

Hotel,  Austin,  Texas 

19-22  Newspaper  Association  of  America  Annual  Publishers 
Convention, Wyndham  Anatole  Hotel,  Dallas 
20  Associated  Press  Annual  Meeting,  Wyndham  Anatole 
Hotel,  Dallas 

24-26  National  Cartoonists  Society  Reuben  Weekend,  Ritz- 
Carlton  Huntington  Hotel,  Pasadena,  Calif. 

26-29  Society  of  American  Business  Editors  &  Writers 
Conference,  Hilton  Waterfront  Beach  Resort, 
Huntington  Beach,  Calif. 

MAY 

IO-I3  Organization  of  News  Ombudsmen  Conference,  The 
West  Gate,  San  Diego 

17- 20  Newspaper  Purchasing  Management  Association 

Conference,  Harrah’s,  Las  Vegas 
19-20  NAA  Newspaper  in  Education  Conference,  Sheraton, 
San  Diego 

31-3  NAA  Classified  Conference/Research  Conference, 

Westin  Copley  Place,  Boston 

31-3  World  Association  of  Newspapers  (FIEJ),  Kobe, 
Japan 

JUNE 

3- 5  INMA  Annual  International  Conference, 

Amsterdam,The  Netherlands 

4- 7  Investigative  Reporters  and  Editors  Annual 

Conference,  New  Orleans 

13-17  International  Newspaper  Financial  Executives 
Conference,  The  Fairmont,  San  Francisco 
17-20  Association  of  Free  Community  Papers  Annual 
Meeting,  Hotel  Nikko,  San  Francisco 

17- 20  Native  American  Journalists  Association  Annual 

Conference,  Tempe  Mission  Palms  Hotel,  Phoenix, 
Ariz. 

18- 20  Association  of  Alternative  Newsweeklies  Annual 

Convention,  Sheraton,  Washington,  D.C, 

19- 21  NAA  Connections  ’98/Cooperative  Marketing/Sales 

Conference,  Marriott  World  Center,  Orlando,  Fla. 

20- 23  Nexpo  ’98,  Orange  County  Convention  Center, 

Orlando 

21- 24  NAA  Marketing  Conference,  Marriott  World  Center, 

Orlando 

24-27  National  Association  of  Hispanic  Journalists 
Conference,  Hyatt  Regency,  Miami 

JULY 

29-.3  National  Association  of  Black  Journalists 

Conference,  Grand  Hyatt,  Washington,  D.C. 
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SHOW  to  Contact  Editor  &  Publisher 

■  Mall:  llWest  19th  Street, 

New  York,  NY  10011-4234 
■  E-mail:  edpub@mecliainfo.com 
■  Phone:  (212)  675-4380 
■  Fax:  Editoriai/Permissions  (212)  691-7287 

Advertising/Mail  Lists/Reprints  (212)  929-1259 
New  Media/Conferences  (212)  929-1894 


a- 

A- 


Subscriber  Services/Back  Issues 

■  New  subscriptions,  renewals,  subscription  payments, 
change  of  address,  back  copies,  annual  directories, 

billing  questions _ Write  to:  E&P  Subscription  Dept., 

P.O.  Box  3000,  Denville,  NJ  07834-3000. 

Phone:  (800)  7834903  -  Mon.-Fri.,  9  a.m.-9  p.m.; 

Sat.,  9  a.m.4  p.m.  EST.  Fax:  (973)  627-5872. 


News,  Story  Ideas,  Press  Releases, 

Job  Changes,  Obits 

■  Please  address  all  news  items  to:  George  Garneau, 
Managing  Editor.  Fax:  (212)  691-7287. 


gmm  Letters  to  the  Editor/Shop  Talk  at  Thirty 

^1  ■  Please  include  your  name,  company  affiliation 

and/or  residence,  and  phone  number  (for  verification) 
on  Letters  to  the  Editor. 

■  Essays  (nonreturnable)  on  industry  issues  are 
accepted  on  specuiation  for  Shop  Talk  at  Thirty. 

Submit  to  “Letters  to  the  Editor”  or  "Shop  Talk  at  Thirty,” 
c/o  George  Garneau. 

E&P  Archives 

■  Online  access  to  E&P  magazine  archives  and  our 
entire  Web  site  archives  -  Editor  &  Pubiisher  Interactive 
-  is  available  at  http://www.mediainfo.com/Library.htm. 
Charges  are  outlined  on  our  Web  site  or  call  our  New 
Media  division  at  ext.  504. 

■  Editor  &  Publisher  is  available  in  Microform  and  elec¬ 
tronic  products  form  from  UMI,  300  N.  Zeeb  Rd., 

P.O.  Box  1346,  Ann  Arbor,  Mi  48106-1346. 

Phone:  (800)  521-0600. 

Editorial  Reprints/Permissions 

■  To  order  reprints  of  articles  contact  Production 
Manager  Carol  Blum  at  ext.  166. 

■  To  obtain  permission  to  use  any  part  of  E&P, 
contact  Information  Services  Manager  Shqipe  Maiushi 
at  ext.  351. 

B  Mailing  Lists 

■  Editor  &  Publisher  does  qqI  release  its  subscriber  list. 
■  The  comprehensive  database  of  the  Editor  & 
Publisher  International  Year  Book  is  available  in  hard 
copy,  CD-ROM,  and  customized  lists  on  labels  or  disk. 
Contact  our  CD-ROM/Database  representative 
at  ext.  172. 

Web  Site/Conferences/Other  Services 

■  Access  information  about  E&P  products  and  services 
on  our  Web  site.  Editor  &  Publisher  Interactive 
http://www.mediainfo.com. 
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BY  JACK  HART 

Artful 

Attribution 


Newspaper JOURNAUSM  relies  heavUy  on  the 
direct  quote.  So  how  we  handle  quotations  has  an 
especially  significant  impact  on  our  writing. 

It’s  best  to  keep  quotes  short  and  punchy,  of  course.  And 
they  should  advance  the  story  by  developing  character,  cit¬ 
ing  a  significant  authority  or  adding  color.  But  the  impact  of 
a  good  quote  also  has  a  lot  to  do  with  where  the  writer 
places  the  attribution. 

William  Zinsser,  author  of  the  enormously  influential 
On  Writing  Well,  says  the  best  place  for  attributions  is  at 
the  first  natural  pause  in  the  quotation. 

That  contradicts  much  traditional  practice,  which  often 
dictated  placing  the  attribution  at  the  beginning  or  end  of 
a  quotation.  But  it’s  sound  advice.  One  reason  the  work  of 
Cynthia  Gorney,  an  ASNE  Writing  Awards  winner  and  the 
former  West  Coast  bureau  chief  for  the  Washington  Post, 
produces  such  rhythmic  writing  is  that  she  usually  heeds 
Zinsser’s  advice.  In  a  profile  of  Theodore  Geisel  —  a.k.a. 

Dr.  Seuss  —  she  used  the  technique  as  a  way  of  adding 
punch  to  Geisel’s  flustered  response  when  she  asked  him 
to  read  one  of  his  own  tongue  twisters: 

“‘Not  wearing  the  right  glasses,’  Geisel  says  quickly, ‘I 
can’t.’  ” 

Mark  Bowden,  creator  of  the  spectacular  new  Philadel¬ 
phia  Inquirer  series  on  the  Battle  of  IVlogadishu  (posted  at 
http://www.phillynews.com),  often  uses  the  same 
technique.  In  one  of  his  earlier  stories,  Bowden  quoted  an 
elderly  woman  living  in  a  crime-ridden  public  housing 
project.  Bowden  and  the  woman  talked  about  added  secu¬ 
rity,  and  Bowden  asked  if  that  wouldn’t  make  the  place 
feel  like  a  prison.  And  then:  “She  leans  forward  in  her 
chair,  smiling,  and  reaches  out  to  put  one  hand  on  his 
knee. ‘Honey,  don’t  you  know?’  she  says.’This  IS  prison.’  ” 

In  contrast,  note  how  poor  attribution  placement  can 
flatten  a  perfectly  good  quote,  this  one  from  an  article  on 
a  program  for  rehabilitating  runaways: 

“  ‘But  when  a  former  street  kid  comes  back  and  lets  you 
know  how  well  they’re  doing,  it’s  a  turn  on,’  he  said.” 

Try  moving  the  “he  said”  in  that  one  to  the  gaping  pause 
that  occurs  right  after  “doing.”  Not  only  does  the  rhythm 
improve,  but  the  quote  also  acquires  the  natural  cadence 
of  a  perfect  paragraph  kicker. 

Zinsser’s  guideline  works  with 
longer  attributions, too. Try  shifting 
everything  following  “said”  in  this 
®  example  to  the  pause  that  oc- 

y  curs  right  after  “driver”: 

“  ‘When  he  hits  the  sweet  spot 
^  with  his  driver,  the  ball  just  goes 

goes  and  goes,’  said  Wayne 
■v  ^  Faligowski,  one  of  McClintock’s  fre- 

•  "  quent  golfing  companions.” 

Hart  is  senior  editor  for  writing  and  staff  development  at 
the  Oregonian,  Portland,  Ore. 


Mudslingers  get  stone 
platform  at  White  House 

No,  IT  WASN’T  Buddy,  the  first  dog,  who  created  that 
brown  spot  on  the  White  House  lawn. 

It  was  the  media’s  fulRourt  press.  Scores  of  TV  crews  in 
full  feeding  frenzy  trampled  the  north  lawn  while  taping 
stand-ups  with  the  president’s  residence  as  backdrop.  So 
many  reporters  and  crews  camped  out  to  chronicle  the  lat¬ 
est  posturing  in  the  ubiquitous  sex  scandal  that  it  turned 
the  White  House  yard  into  a  virtual  mud  pit. 

In  an  effort  to  give  the  press  a  firmer  footing.  White 
House  groundskeepers  and  news  crews  set  out  plastic  bags 
and  wooden  pallets  over  the  deepening  morass.  They  also 
provided  chairs  for  camera  crews  waiting  to  go  live.  But  the 
coverup  only  provided  refuge  for  rats  and  mice  to  breed, 
and  snaking  electrical  wires  sparked  dangerously  in  the 
muck. 

So,  with  the  president  and  his  media  horde  in  Africa  this 
past  week,  the  White  House  has  declared  war  on  the  media 
mud.  Staffers  started  building  a  gravel  patio. 

And  with  the  new  turf  come  new  rules:  TV  crews  will 
only  be  allowed  to  lug  in  a  minimum  of  equipment. 

But  reporters  and  techies  aren’t  complaining. “It  was  just 
a  miserable  place  to  work,”  one  told  Newsday. 

—  Robert  Neuwirth 


Titanic  feud:  critic 
clashes  with  Cameron 

T7ILETHIS 


File  THIS 
under  “Man 


Bites  Dog.” 

After  endur¬ 
ing  Los  Angel¬ 
es  Times  film 
critic  Kenneth 
Turan’s  snarls 
and  snipes  (“Is 
anything  out 
there  going  to 
sink  that 
ship?”),  Oscar- 
winning  Titan¬ 
ic  director 

James  Cameron  decided  to  bite  back. 

Cameron  penned  a  March  28  screed  for  the  paper  blast¬ 
ing  Turan’s  critique  as  “the  vitriolic  ravings  of  a  bitter  man,” 
and  concluding,  “Forget  about  Clinton  —  how  do  we 
impeach  Kenneth  Turan?” 

The  newspaper  staunchly  stands  by  its  critic.  But  readers, 
by  and  large,  are  on  board  with  Cameron. 

On  March  28,  the  paper  also  printed  a  batch  of  letters 
calling  Turan,  among  other  things,  “a  coffee-shop  genius” 
and  a  “narcissistically  injured,  self-righteous  critic.” All 
reviewers,  one  irate  film  fan  wrote,“secretly  know  that  they 
are  mere  eunuchs.” 

Cameron,  of  course,  suffers  no  image  problem.  In  his 
Academy  Award  acceptance  speech  he  styled  himself  “king 
of  the  world.”  —  Robert  Neuwirth 
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Censorship  Yields 
More  Freedom 


Last  October, editor  &  Publisher  ran  a  story  about  police 
confiscation  of  news  racks  used  by  a  sex-oriented  newspaper  in 
Phoenix. The  police  seized  the  racks  for  allegedly  violating 
Arizona  law  against  selling  sexually  oriented  publications. 

We  had  planned  to  illustrate  the  story'  by  showing  our  readers  what 
the  authorities  deemed  in  violation  of  the  new  state  law  —  an  ad 
depicting  naked-breasted  strippers.  But  our  printer  refused  to  process 
or  print  the  ad  because  they  didn’t  want  to  alienate  their  employees. 

At  that  time,  we  strongly  protested  this  censorship  by  the  printer, 
what  we  felt  infringed  on  our  our  First  Amendment  freedoms.  Today, 
we  continue  to  protest  that  censorship  by  changing  to  a  new  printer 
who  will  handle  all  Editor  &  Publisher  Co.  printing. 

We  continue  to  feel  passionately  that  it’s  far  more  important  to 
uphold  First  Amendment  freedoms  than  giving  in  to  the  sensitivities 
of  a  small  group  of  one  printer’s  employees.  We  refuse  to  give  any  cre¬ 
dence  to  the  assertion  that  freedom  of  the  press  belongs  only  to  those 
who  own  one. 

And  it’s  a  curious  thing  how  this  stand  against  censorship  has  yield¬ 
ed  positive  side  effects. 

Our  move  to  a  new  printer  has  opened  up  an  opportunity  to  provide 
readers  with  a  more  comprehensive,  up-to-the-minute  report  of  all  the 
week’s  news.  Our  new  printer’s  deadlines  will  give  us  an  extra  48  hours 
to  cover  late-breaking  news,  guaranteeing  that  readers  will  receive  the 
most  comprehensive  E&P  report  than  ever  before.  And  a  new  printing 
schedule  will  ensure  continued,  timely  delivery’  of  the  magazine. 

So,  what  started  out  as  an  attempt  to  censor  the  news  by  one  print¬ 
er  has  ended  up  with  exactly  the  opposite  effect;  an  expansion  of  our 
ability  to  bring  readers  the  latest  news,  free  from  any  restraint. 
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LETTERS  TO  THE  EDITOR 


We're  still  official 
for  county  ads 

The  JAN.  24  E&P  (p.  28)  carried  a 
story  headlined  “County  Dumps 
Weekly  As  Ad  Vendor.” 

C;ontrar>'  to  the  article,  the  County 
of  Rockland  has  not  “dumped” 
Community  Media  Inc.  as  the  official 
newspaper  of  the  County  of  Rockland. 
Community  Media  newspapers  contin¬ 
ue  as  the  county’s  official  newspapers 
and  will  do  so  in  the  future. 

Our  attorney  has  given  it  as  his 
opinion  —  with  which  the  Legislature 
of  the  County  of  Rockland  apparently 
agrees  —  that  Community  Media 
newspapers  —  aside  from  being  the 
best  investigative  newspapers  in 


Newspaperdom* 


50  YEAKs  AGO . .  •  FoUowing  a  feder¬ 
al  court  injunction  barring  a  union 
no-contract  policy  that  has  set  off 
work  stoppages  at  newspapers 
around  the  country,  the  International 
Typographical  Union  returns  bargain¬ 
ing  to  locals. 

ITU  president  Woodruff  Randolph 
instructs  locals  to  withdraw  offers  of 
60-day  contracts  and  terms  of 
employment  but  reaffirms  a  strategy 
of  “formula”  contracts  designed  to 
protect  job  security. 

The  injunction  comes  in  a  case 
filed  by  the  American  Newspaper 
Publishers  Association,  and  upheld 
by  the  National  Labor  Relations 
Board,  accusing  the  ITU  of  unfair 
labor  practices. 

Dailies  in  Boston  and  Philadelphia 
raise  single<'opy  prices  to  5«,from  3<. 
Sunday  prices  go  to  15t,from  13t. 

From  Editor  &  Pubusher 
April  3,  1948 
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Rockland  County  —  are  also  properly 
the  legal  newspapers  of  the  County  of 
Rockland. 

Accordingly,  your  headline  —  and 
substantial  elements  of  your  story  — 
were  in  error. 

Peter  W.  Sluys 

managing  editor, 
Community  Media  Inc. 

Third  is  ours 

Robert  neuwirths  article 

(March  21,  p.  16)  says  the  Chatta¬ 
nooga  papers  are  in  “Tennessee’s  third 
largest  city.” 

Chattanooga  is  the  fourth  largest 
city  in  the  state  after  Memphis,  Nash¬ 
ville  and  Knoxville.  Our  daily  circula¬ 
tion  is  42,000  larger  than  the  com¬ 
bined  daily  circulation  of  the  Chatta¬ 
nooga  Free  Press  and  the  Chatta¬ 
nooga  Times. 

Harry  Moskos 
editor, 

Knoxville  News-Sentinel 

Crime  story  tax 
trashes  freedom 

Every  once  in  awhile,  along 
comes  a  person  with  some  authori¬ 
ty  who  wants  to  stomp  on  the  First 
Amendment. 

That  type  of  person  is  Georgia 
undertaker/legislator  Chuck  Sims  who 
has  come  up  with  the  hairbrained 
scheme  {E&P,  Feb.  28,  pp.  13, 14)  of 
try  ing  to  get  a  law  enacted  to  tax  cer¬ 
tain  kinds  of  crime  stories  published 
by  newspapers  and  other  news  organi¬ 
zations  in  the  state. The  proceeds  of 
this  tax  are  to  go  to  raise  funds  to 
compensate  crime  victims. 

To  make  matters  even  more  ludi¬ 
crous,  the  tax  would  be  imposed  on  all 
“factual  stories”  of  a  crime. 

This  will  penalize  a  news  organiza 
tion  twice  —  first  for  reporting  the 
news  and  second  for  getting  it  right. 

Now  remember,  the  person  who 
feels  such  compassion  for  crime  vic¬ 
tims  is  an  undertaker,  a  profession  no¬ 
torious  for  preying  on  the  voilnerable 
and  taking  advantage  of  those  in  pain. 

Either  Sims  has  no  clue  as  to  the 
rights  of  a  free  press  and  the  First 


Amendment  or  he’s  just  plain  stupid. 

In  any  case,  he’s  dangerous. 

Bill  Chanin 

executive  editor. 
Ledger  Newspapers 

Unusual,  yes; 
new,  no 

Labeled  an  -unusual  use  for  old 
newspapers,”  the  photo  of  newspa¬ 
pers  being  used  for  wallpaper  (March  14, 
p.  6)  made  me  laugh.  I’m  sure  I’m  not 
the  only'  one  who  grew  up  in  a  house  of 
modest  means  that  had  newspapers 
glued  to  the  walls  for  a  purely'  practical 
reason.  Of  course  the  “gray”  pages  of 
newspapers  from  the  early  ’50s  were 
much  less  intrusive  than  the  colorful  flags 
depicted  in  Miss  Williams’  photograph. 

Ann  K.  Charles 

.  editor  and  publisher. 

Parsons  (Kan.)  Sun 

Corrections 

STORY  ABOUT  a  young  publisher’s 
arrest  in  connection  with  bank 
fraud  (March  14,  p.  18)  misspelled  his 
name.  It  is  Dion  Stenneski. 

UETO  A  production  error  in  the 
Mar.  21  issue,  the  jump  was  deleted 
from  a  story'  about  a  controversy  at  the 
Navajo  Times  in  Arizona.  The  full  text  of 
the  story  can  be  found  on  E&Fs  Web 
site  at  www.mediainfo.com. 

An  item  on  writer  David  Brock’s 
open  letter  apologizing  to 
President  Clinton  (Mar.  21,  p.  3) 
referred  incorrectly  to  the  magazine  in 
which  he  first  chronicled  allegations  of 
Clinton’s  sexual  infidelities.  It  was  the 
American  Spectator. 

The  march  21  article  “Donrey  Ex¬ 
pands,  Consolidates  Plants”  (p.  26) 
reported  that  the  morning  Las  Vegas 
Review-JoumaTs  circulation  did  not 
grow  in  the  period  from  1990  to  1997. 
In  fact,  sales  rose  by  more  than  23,000 
copies,  about  17%.  The  conclusion  that 
the  afternoon  Las  Vegas  Sun  (its  own 
circulation  up  14%  over  the  same  peri¬ 
od)  accounted  for  all  circulation 
growth  at  the  JOA  was  incorrect. 
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BY  JOE  NICHOLSON 

Financial  Times  Launches 
Major  Offensive  In  U.S. 

Armed  with  nearly  $160  million,  a  British  publisher  is  maneuvering  to  seize  a  chunk  of  the  Wall 

Street  Journal's  stateside  readership 


BRITAIN’S  FINANCIAL  TIMES  has  launched  a 
$160  million,  five-year  global  campaign  to 
boost  circulation,  with  a  lion’s  share  of  the 
money  earmarked  for  an  American  offen¬ 
sive  against  the  entrenched  Wall  Street  Journal. 

The  overall  plan  of  the  venerable  British  daily, 
founded  in  1888,  is  to  increase  global  circulation 
from  340,000  to  500,000  with  an  interim  goal  of 
tripling  American  circulation  from  32,000,  where 
it  stood  at  the  start  of  last  year,  to  100,000  by  the 
end  of  next  year. 

FTs  parent,  the  $3.7  billion  British  corporation 
Pearson,  knows  that  challenging  the  Wall  Street 
Journal  means  taking  on  a  prestigious  power¬ 
house  owned  by  the  $2.6  billion  Dow  Jones  &  Co. 

All  parties  agree  the  increasingly  globalized 
economy  has  increased  demand  among  U.S. 
investors  and  corporate  executives  for  more  over¬ 
seas  news.  “The  changes  in  global  business  have 


created  this  opportunity,  and  FT  is  uniquely  posi¬ 
tioned  as  a  result  of  it,”  said  Stuart  Arnold,  manag¬ 
ing  director  of  the  Americas. 

The  Journal,  he  contended,  is  locked  into  cov¬ 
erage  of  American  business  and  has  already  done 
what  it  can  within  its  format  to  respond  to  the 
demand. 


BATTLE  HEADQUARTERS 

FTs  editor  Richard  Lambert  last  year  shifted  his 
headquarters  from  London  to  Manhattan  to  lead 
what  he  calls  the  campaign’s  “central”  battle  in 
America.  In  early  skirmishes,  his  troops  have  lifted 
circulation  over  50%  since  the  beginning  of  last 
year,  when  circulation  stood  at  32,000.  By  January 
1998,  it  had  jumped  to  46,879,  and  unaudited 
reports  show  over  50,000  in  the  first  week  of 
March. 

“We’re  on  target,”  crowed  Lambert.  He  believes 
FT  provides  unmatched  global  coverage, 
)r’s  recognizes  the  paper  is  largely 

Daily  unknown  in  America.  To  get  Americans  to 
take  a  look-see,  FT  replaced  the  U.K.  ver- 

-  sion  it  had  been  selling  here  with  a  U.S. 

^  edition,  launched  last  September.  It  is 

-  supplementing  printing  plants  around 

_  New  York  and  Los  Angeles  with  a  third 

0^ _  plant  in  Chicago  scheduled  to  begin 

printing  in  May.  And  in  January  the  price 
per  copy  was  slashed  from  $1.50  to  $1  to 
coincide  with  a  national  barrage  of  ads 
using  network,  cable  and  closed-circuit  TV;  radio; 
three  national  newspapers;  airport  posters;  and 
direct  mail.  At  least  half  of  FTs  readers  also  read 
the  Wall  Street  Journal,  with  a  cover  price  of  75 
cents. 


353,548  1.925  million  258,500 


Circulation/world 


CREAM  OF  WSJ  READERS? 

FT  tells  advertisers  that  its  readers  have  an  aver¬ 
age  income  of  $268,000,  average  net  worth  of  $1.6 
million,  and  are  the  cream  of  the  Journal's  far  larg¬ 
er  crop  of  1.8  million  circulation,  which  makes  it 
the  largest  U.S.  daily. 

Journal  executives  disagree.  Managing  editor 
Paul  Steiger  said,  “We’re  the  global  business  daily. 
We’ve  got  more  circulation,  we’ve  got  more 
reporters,  and  we’ve  got  more  readers  around  the 
world  than  anybody  else.” 

Journal  publisher  Peter  Kann  told  a  business 
meeting;  “The  Financial  Times  is  a  fine  newspa¬ 
per.  As  a  business  proposition,  it  is  not  a  significant 


Pearson's  Financial  Times  pitches  its  world  coverage  to  attract 
readers  in  a  market  dominated  by  Dow  Jones  &  Co.'s  Wall  Street 
Journal.  Investor's  Business  Daily  has  carved  a  niche  for  itself  as 
the  distant  second  and  has  no  global  aspirations. 
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Financial  Sheet  Status 

(U.S:  Editions) 

Financial 

Times 

Wall  Street 
Journal 

Investor’s 
Business  Daily 

Single  copy  price 

$1 

751 

$1 

1-year  subscription 

$364 

(intro  rate  $184) 

$175 

$189 

Black  &  white  ad  page 

$12,992 

$143,000 

$12,000 

Circulation/U.S. 

50,000 

1.8  million 

256,000 

competitor  for  us.” 

Analysts  weren’t  dismissing  the  prospects  of  an 
Old  World  David  against  the  New  World’s  Goliath. 

“They  have  chosen  to  invade  the  territory  that 
has  long  been  commanded  —  and  I  use  that  term 
in  the  strongest  sense  of  the  word  —  by  the  Wall 
Street  Journal"  said  newspaper  analyst  John 
Morton,  adding  that  it’s  always  difficult  to  displace 
“a  dominant  newspaper  from  a  market  that  is 
being  well-served  by  that  newspaper.” 

However,  Morton  said  FTs  circulation  growth 
over  the  last  year  “clearly  shows  there  is  some 
kind  of  appetite  for  what  they  are  doing.”  He  said 
FT  executives  were  wise  to  invest  heavily  in  a  pro¬ 
motional  campaign.  With  100,000  circulation,  he 
pointed  out,  FT  “gets  certain  kinds  of  national 
advertising.  They  might  get  Rolls  Royce,  but  not  readers  that  many  products  are  looking  for.” 
the  Buick  ads.”  To  up  the  ante,  fT  is  targeting  liquor  ads;  Its  pro- 

“Competition  usually  equates  with  pressure  on  file  of  worldwide  readers  emphasizes  that  92% 

profit  margins,”  Morton  said.  “I  don’t  think  it  is  keep  wine  at  home;  76%  whiskey;  66%  gin;  62% 

going  to  be  anything  that  will  seriously  undermine  sherry;  and  so  on. 

the  Wall  Street  Journal^  Another  FT  observer,  Wesley  Mann,  editor  in 

chief  of  the  Los  Angeles-based  Investor’s  Business 
MAY  TRIPLE  CIRCULATION  Daily,  the  nation’s  second-largest  daily  financial 

fTis  likely  to  triple  U.S.  circulation,  according  to  sheet,  offered  this  take  on  taking  on  the  Journal: 
media  analyst  Pete  Appert  of  BT  Alex  Brown  in  San  “I’d  be  the  last  person  probably  to  say  it  can’t  be 

Francisco.  He  rated  FT  editorial  quality  “as  high  as  done.  If  you  develop  a  good  product  that  the  pub- 

it  gets  in  business  journalism,”  but  suggested  it  may  lie  finds  more  useful,  you  can  take  market  share 
need  300,000  circulation  before  seizing  a  signifi-  from  existing  publications.  It’s  the  old  build-a-bet- 
cant  share  of  national  advertising.  ter-mousetrap.” 

Until  then,  Appert  said  fTs  high  demographics  Mann  understands  the  possibilities  because 
will  help  pull  financial  ads,  but  it  is  unlikely  to  IBD,  which  sells  for  $  1 ,  has  cut  into  the  Journal's 
attract  much  national  advertising  for  computers,  market  by  building  circulation  to  256,000  since  its 
autos  and  liquor.  launch  in  1984. 

“Displacing  the JournaFThe  odds  are  zero,” said  “We  started  from  scratch  to  go  after  the  bible  of 

Appert.  “Being  a  profitable  niche  player,  I  think  financial  journalism,”  said  Mann,  adding  that  circu- 
that  can  be  achieved.”  lation  jumped  26,000  over  the  last  year  —  many  of 

So  far,  FTs  U.S.  operations  generate  about  $40  them  former  Journal  subscribers,  and  many 

_  million  a  year  in  investors  attract- 

ad  ed  by  IBD's  exclu- 

including  $1.3  mil- 
the 

tion,  Arnold  by 

r»wes  is  small,  but  elude  a  ranking  of 

I  people  will  exper-  every  stock  based  ^^B  >  ^  ' 

m  m  iment  with  it.  on  growth  over  B^B  ^  f 

•'  *.  M  -  Circulation  is  a  big  five  years.  ^^B 

I  barrier  right  now,”  FTs  global  fo- 

'  said  Larry  Dex-  cus  means  it  is  ''-W  ^  ~ 

^  heimer,  partner  in  unlikely  to  com-  ^  i 

^  4k  3  New  York  ad  pete  for  readers  of  W  ' 

the  Journal  and  is  centrates  on  news  ^ 

I  considering  FT.  He  for  investors,  said 

said  /T  is  a  good  Mann.  IBD  offi- 

paper  and  can  cials  hope  to  Stuart  Arnold,  Financial  Times'  managing 

make  inroads  be-  crack  1  million  director  of  the  Americas,  is  an  American 

cause  it  is  “reach-  circulation,  and  who  sees  U.S.  reader  demand  for  world 

ing  the  kind  of  Mann,  50,  has  news  in  the  British  daily's  pink  pages. 


1997 


FINANCIAL  TIMES 
U.S.  Circulation 


Six  month  average  Sept  96-Feb.  97  300.349 
Six  month  average  Sept  97.feb.  98  338.945 
Feb.  1998  monthly  average  353,548 


Source:  Pubkshers  Statemertt 


Financial  Times  editor  Richard  Lambert 
moved  to  New  York  City  to  spearhead  the 
escalated  assault  on  the  U.S.  market.  His 
new  office  overlooks  Central  Park. 
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Financial  Times’  Battle  Plan 

Tracking  down  thousands  of  rich  Americans  wiiiing  to  pay  $364  a  year  for  business  news 


How  DO  YOU  track  down  thou¬ 
sands  of  successful  Americans 
willing  to  pay  $364  a  year  for  a  for¬ 
eign  business  newspaper?  The  British- 
based  Financial  Times  will  have  to 
find  out  to  succeed  in  its  aggressive 
drive  to  expand  its  U.S.  circulation  by 
marketing  its  international  financial 
reporting. 

Sources  close  to  FTs  U.S.  opera¬ 
tions  have  provided  details  of  meth¬ 
ods  being  used  to  identify'  and  target 
potential  subscribers  here. 

“There  are  not  many  pieces  of 
research  that  tell  us  where  interna¬ 
tional  businessmen  live,”  said  one  FT 
official  who  asked  not  to  be  identi¬ 
fied. 

To  find  them,  staffers  used  off-the- 
shelf  software  like  Maplnfo  on  desk¬ 
top  computers.  They  fed  in  census 
data  on  the  ZIP  codes  of  Americans 
with  college  and  graduate  degrees 
who  make  above  $100,000  a  year, 
then  entered  FT  data  on  locations  of 
FTs  current  buyers. 

The  computers  created  color- 
coded  maps  showing  "where  the  gaps 
were  where  we  had  no  distribution. 
But  the  data  tells  us  there  will  be  a 
level  of  readership  there,”  the  execu¬ 
tive  said.  Mapping  pinpoints  where 


distribution  gaps  exist  was  particular¬ 
ly  helpful  for  British  staffers  unfamil¬ 
iar  with  U.S.  geography. 

The  biggest  focus  is  New  York, 
where  circulation  is  10,000,  especial¬ 
ly  midtown  and  downtown  business 
districts.  Second  is  Washington,  D.C., 
with  2,000  subscribers,  many  in  the 
State  Department.  Special  efforts  are 
also  directed  at  cities  with  circulation 
near  1,000:  Boston,  Chicago,  San 
Francisco,  Houston,  Dallas  and  Miami. 

Executives  are  trying  to  sign  up 
new  distributors  while  pouring  mil¬ 
lions  of  dollars  into  a  multimedia  pro¬ 
motion. 

“Three  years  ago 
when  1  was  hired,  peo¬ 
ple  would  say,  'Finan¬ 
cial  Times}  What’s 
that?’”  recalled  Erik  Zen- 
housern,  who  served  as 
fTs  retail  sales  manager 
until  he  was  lured  away 
in  early  March  by  a  sub¬ 
sidiary  of  the  New  York 
Times. 

While  distributors 
who  handle  the  FT  and 
Wall  Street  Journal  pro¬ 
tect  client  information. 

Journal  buyers  are  seen 


as  potential  FT  subscribers,  and  it  was 
not  difficult  to  determine  which 
newsstands  sold  the  Journal,  and 
how  many  copies.  FT  is  now  offered 
in  2,850  American  retail  stores  and 
150  Canadian  outlets,  as  well  as  on 
newsstands  at  major  airports  and 
upscale  hotels. 

Marketing  focuses  on  cities  with 
concentrations  of  international  cor¬ 
porations. 

“We’re  in  Indianapolis,  not 
Lexington,  Kentucky;  Cleveland,  not 
Columbus;  Detroit,  not  Grand 
Rapids,”  said  Zenhousern,  who  criss¬ 
crossed  16  states  to  meet  distribu¬ 
tors. 

FT  also  slashed 
prices  —  single-copy 
and  subscription  (see 
main  story)  —  and 
bought  some  400  new 
vending  machines, 
some  placed  in  unpre¬ 
dictable  locations 
picked  by  computer¬ 
generated  maps.  They 
include  20  boxes  in 
Arizona  communities 
like  Tempe,  Mesa  and 
Chandler. 

— Joe  Nicholson 


Print  promotion  in  FT's 
U.S.  campaign 


high  hopes  to  do  so  before  he  retires. 

Even  with  circulation  growing,  IBD 
remains  a  well-read  skeleton  of  infor¬ 
mation,  with  little  advertising  to  give  it 
the  thick  feel  of  a  prosperous  newspa¬ 
per.  As  analyst  Appert  said,  “It  doesn’t 
look  like  it  carries  sufficient  advertising 
to  be  meaningfully  profitable.” 

IBD  chairman  William  O’Neill  re¬ 
fused  to  comment  on  profitability  but 
said  advertising  was  rising  “substantial¬ 
ly”  in  the  last  few  years. 

JOURNAL  COUNTERATTACK 

In  recent  months  the  Journal  has 
launched  a  two-pronged  counterattack, 
expanding  its  arsenal  of  global  cover¬ 
age  and  striking  FT  at  home  by  launch¬ 
ing  in  January  a  London  edition  of  the 
Wall  Street  Journal  Europe.  Last  fall  the 
Journal  slapped  an  “International”  ban¬ 
ner  across  the  top  of  the  first  page  of  an 
expanded  section  of  worldwide  news. 
The  London  edition  was  created  to 
build  up  the  Journal's  13,000  U.K.  buy¬ 
ers. 

The  Journal  and  FT  each  claim  to 
have  more  foreign  correspondents. 


Richard  Tofel,  Dow  Jones  spokesman, 
proclaimed,  “Our  international  report¬ 
ing  staff  is  about  twice  the  size  of  FTs. 
They  have  40  to  50,  and  we’re  at  90  or 
95.”  The  British,  however,  count  heads 
differently.  FT  says  it  has  150  overseas 
correspondents,  but  concedes  many  are 
superstringers  (with  contracts)  or 
stringers  (without). 

The  Journal's  Steiger  first  denied 
responding  to  FT,  but  added  that  the 
expanded  global  coverage  and  new 
London  edition  “may  have  figured  in 
the  equation  somehow,  but  there  were 
a  lot  of  reasons.” 

FTs  New  York  bureau  chief,  Richard 
Waters,  believes  Journal  editors  pay 
more  attention  than  they  admit. 
“Possibly  our  arrival,”  he  suggested 
dryly,  “has  helped  stimulate  their  think¬ 
ing  a  little  bit.” 

Will  the  Journal  lose  advertising  if 
FT  circulation  hits  100,000?  Steiger 
declined  to  speculate,  but  challenged, 
“Let’s  see  if  they  get  to  100,000.” 

FT  has  cut  prices  —  to  $1,  from 
$1.50,  per  copy  and  to  $364,  from  $450, 
for  a  one-year  subscription  (or  $184 


with  a  50%  introductory  discount,  com¬ 
pared  with  the  Journal's  $175). 

“We  don’t  cut  corners  to  get  more 
readers.  We’re  not  going  to  discount 
hugely  simply  to  buy  circulation,” 
Steiger  countered. 

UNIQUE  OBSTACLES 

FT  also  faces  some  unique  obstacles. 
For  instance,  its  trademark  pink  pages 
may  catch  Londoners’  eyes,  but  may 
strike  Americans  as  odd. 

Mann  of  IBD  credits  FT  for  daring  to 
be  different,  and  blames  the  declining 
circulation  of  many  American  newspa¬ 
pers  on  fear  of  experimenting.  American 
readers  will  have  to  get  used  to  British 
spelling,  which  wasn’t  changed  in  the 
U.S.  version  because  most  stories  are 
written  for  a  U.K.  audience,  explained 
Lambert,  and  “to  re-edit  the  paper  would 
be  a  big  job.”  As  soon  as  1  million 
Americans  start  buying  FT,  he  joked,  he 
“might  consider”  reorganising  the  edit¬ 
ing  to  adopt  Yank  spelling. 

On  the  other  hand,  Lambert  has  been 
“trying  to  adapt  our  headlines”  to  avoid 
(See  Financial  on  page  29) 
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BY  KELVIN  CHILDS 

Washington  Post  Defends 
Anonymous  Source  Policies 

Stung  by  criticism  that  it  used  an  unusually  high  number  of  secret  sources 
for  its  reports  about  the  Clinton  sex  controversies,  the  Post  talks  back 

IN  RESPONSE  TO  a  growing  criticism  of  its  of  Clinton’s  deposition  in  the  Paula  Jones  suit, 
widespread  use  of  anonymous  sources  in  That  deposition  had  been  sealed  by  federal  Judge 
recent  coverage  of  White  House  sex  contro-  Susan  Webber  Wright,  who  is  presiding  over  the 
versies,  the  Washington  R)st  has  published  a  case  in  Little  Rock,  Ark. 
statement  defending  the  practices  of  its  reporters  The  deposition  story,  by  Peter  Baker,  did  not 
and  editors.  reveal  how  the  Post  acquired  the  document.  “Our 

In  a  column  entitled  “A  Word  to  Post  Readers;  stor)'  was  attributed  to  ‘a  detailed  account’  of 
More  About  Our  Sources  and  Methods”  in  the  Clinton’s  deposition,  an  admittedly  frustrating  and 
March  15  Outlook  section  of  the  Post,  managing  uninformative  formulation,”  Kaiser  wrote.  The 
editor  Robert  G.  Kaiser  explained  to  readers  that  deposition  became  public  eight  days  after  Baker’s 
“We  do  not  print  unconfirmed  stories  just  because  story,  when  Jones  included  it  with  her  response  to 
they  are  juicy,  or  just  to  beat  our  competition.”  CJinton’s  motion  to  dismiss  the  case. 

“Some  readers,”  he  wrote,  “complain  that  we 
must  be  allowing  interested  parties  to  color  our  HEARING  FROM  READERS 

coverage  by  leaking  selective  information.  Of  Kaiser  said  he  was  inspired  to  write  because  of 
course,  we  cannot  be  certain  this  never  happens,  “the  comments  from  readers  who  we  heard  from 
but  we  work  hard  to  prevent  it.  No  reporter  at  the  in  various  ways,  who  were  particularly  set  off  by 
Post  has  been  handed  a  juicy  story  during  the  the  stoiy  on  the  Clinton  deposition,  the  Peter 
Clinton-Jones-Lewinsky  episode.”  Baker  stor>'.  It  was  clear  that  a  lot  of  people  were 

upset  and  didn’t  understand  why  we’re  doing 
NOT  FOLLOWING  OWN  STYLEBOOK?  what  we  were  doing.” 

Kaiser  noted  that  the  Post  ombudsman  has  Because  (Clinton’s  deposition  was  under  seal, 
often  complained  that  the  paper  is  not  following  some  readers  complained  that  the  Pf)st's  sources 
its  own  stylebook  rules  about  sourcing  —  using  “must  have  been  tendentious,  unreliable,  unethical 
two  or  more  sources  for  information,  and  getting  or  had  violated  the  law  by  evading  Judge  Wright’s 
nearly  everything  on  the  record.  He  said,  "Those  order,”  Kaiser  wrote.  But  he  stated  that  the  media 
policies  have  not  changed.  We  adhere  to  those  are  not  subject  to  such  orders,  and  that  “we  and 
standards.”  Ombudsman  Geneva  Overholser,  who  our  law>  ers  believe  that  judges  in  America  cannot 
has  addressed  the  topic  several  times  in  her  Post  gag  the  press,  whose  freedom  is  protected  by  the 
column,  said,  “I’m  very'  pleased  that  Kaiser  did  it.  First  Amendment  to  the  Constitution.” 
and  that’s  all  I  have  to  say.”  Up  to  a  point,  Kaiser  is  correct,  said  Jane  Kirtley, 

The  Post  has  also  been  singled  out  among  major  executive  director  of  the  Reporters  (x)mmittee  on 
papers  as  using  more  anonymous  sources  and  Freedt)m  of  the  Press.  “As  far  as  the  first  statement 
fewer  on-the-record  sources  while  covering  the  —  right,  such  orders  don’t  cover  the  media,”  she 
Lewinsky'  matter,  according  to  a  study  from  the  said.  “As  far  as  the  second  —  well,  the  courts  don’t 
Committee  of  Concerned  Journalists.  That  study  do  so  very  often,  but  they  have  tried,  as  CNN 
found  that  the  Post's  first  six  days  of  coverage  of  learned  with  the  Noriega  tapes.” 
the  Lewinsky'  story  used  fewer  attributed  sources  In  1990,  CNN  acquired  tape  recordings  of  dis¬ 
and  more  anonymous  sources  than  other  newspa-  cussions  between  deposed  and  imprisoned 
pers.  Only  16%  of  the  Post's  statements  were  Panamanian  dictator  Manual  Noriega  and  his 
attributed  to  named  sources;  38%  were  attributed  lawyers.A  federal  court  ordered  C>NN  not  to  broad- 
to  multiple  anonymous  sources;  and  26%  were  cast  the  tapes  but  CNN  ignored  the  order  and, 
attributed  to  a  single  anonymous  source.  after  airing  the  tapes,  was  convicted  for  contempt 

“We  realize  many  readers  are  infuriated  by  and  fined, 
anonymous  sourcing,”  Kaiser  continued.  “Many  Kirtley  said  the  Post  isn’t  likely  to  be  found  in 
journalists  are,  too.  But  we  also  think  our  readers  contempt,  but  that  whoever  leaked  the  material  to 
should  know  that  sometimes  granting  ant)nymity'  the  paper  might  be  at  risk  if  the  court  were  to 
to  sources  is  the  only  way  to  acquire  publishable  determine  who  it  was.  “There  is  no  federal  shield 
information  on  matters  of  interest  and  importance  law,  and  the  courts  have  varied  widely  on  their 
to  them.”  interpretation  of  the  law,”  she  said.  However, 

He  took  particular  note  of  reader  complaints  the  judge  has  indicated  little  interest  in  seeking 
about  a  March  5  Post  story  revealing  the  content  (See  Anonymous  on  page  29) 


April  4, 1998 


http;//www.mediainfo.com 


Editor  &  Pi  BusuER  9 


BY  ROBERT  BUCKMAN 

Specter  Of  Death  Haunts 
Mexican  Border  Journalists 


La  Prensa  staff  refuses  to  let  boss'  assassination 
deter  aggressive  reporting  on  drug  traffickers 


Mexican  journalists  who  work 

along  the  U.S.  border  live  in  fear  for 
their  lives  at  the  hands  of  the  drug  traf¬ 
fickers  they  expose  while  enduring 
indifference,  even  scorn,  from  journalists  in 
Mexico  City'. 

That  was  the  bleak  assessment  of  Jesiis  Barraza 
Zavala,  who  succeeded  the  slain  Benjamin  Flores 
last  July  as  publisher  of  the  crusading  daily  La 
Prensa  in  San  Luis  Rio  t^olorado  in  the  border 
state  of  Sonora,  30  miles  from  Yuma,  Ariz.  Barraza 
made  the  comments  during  a  recent  conference 
in  New  Orleans. 

“The  worst  enemies 
that  journalists  on  the 
border  have  are  the  nar¬ 
cotraffickers  and  journal¬ 
ists  themselves,”  Barraza 
said  in  Spanish  during  a 
daylong  conference  on 
the  transition  of  Mexican 
media,  sponsored  by  the 
Latin  American  studies 
center  of  Tulane 
University'.  “To  the  jour¬ 
nalists  in  Mexico  City,  we 
provincial  journalists  are 
monsters,  hicks,  illiter¬ 
ates,  troglodytes. They  really  don't  know  us 
because  they  don’t  read  us.There’s  an  apathy 
among  journalists  in  Mexico  City  about  the  jour¬ 
nalists  on  the  northern  border,  but  what  they 
don’t  recognize  is  that  although  we  may  not  be 
perfect,  we’re  making  a  good-faith  effort  to  do 
something  positive  for  society.  They  think  a  jour¬ 
nalist  should  be  some  type  of  parrot  who  reports 
what  officials  say.” 

Barraza  said  he  and  others  at  La  Prensa  have 
lived  under  constant  threat  of  death  at  the  hands 
of  drug  traffickers  since  their  29-year-old  publish¬ 
er  was  gunned  down  on  the  street  in  front  of  the 
office  last  July  15. 

“We’re  afraid,  but  we  have  more  indignation 
than  fear,”  he  said. 

Since  that  conference,  another  crusading 
Sonoran  journalist  has  been  slain.  On  Feb.  13,  Luis 
Mario  Garcia  of  Diario  de  la  Tarde  was  gunned 
down  as  he  left  a  meeting  at  a  federal  attorney 


‘We  cany  pistols, 
wear  bulletproof 
I'ests  and  are 
flanked  by 
bodyguards.  But  the 
narcotraffickers 
hare  a  lot  of  time  to 
carry  out  attempts 
on  our  lives.” 


Buckman  is  a  journalism  professor  at  the 
University  of  Southwestern  Louisiana  in 
Lafayette. 


general’s  office  in  Mexico  City’.  Garcia  surv'ived  an 
attempt  on  his  life  last  year. 

Barraza  also  complained  that  when  a  Mexican 
journalist  is  killed  or  wounded  by  drug  traffick¬ 
ers,  other  journalists  write  stories  casting  asper¬ 
sions  on  the  victims  —  not  the  perpetrators. 

"These  narcotraffickers  are  dangerous,  power¬ 
ful  and  influential,”  he  said. 

“In  some  ways,  the  journalists  union  has 
accepted  some  of  the  rules  the  narcotraffickers 
play  by.  If  it  is  known  that  a  narcotrafficker  has  a 
large  stash  of  drugs  in  a  house,  the  journalists 
union  says  we  shouldn’t  report  it.  But  we  report 
it  any'way.We  even  report  on  their  sexual  habits. 
The  reporters  from  the  capital  condemn  us  for 
being  unethical.” 

Barraza  explained  that  Flores  had  received 
death  threats  for  a  4-year-old  news  report  identi- 
fy  ing  local  drug  traffickers  by  name,  but  the 
police  took  no  action. 

Finally,  Flores  was  felled  by  six  shots  from  an 
AK-47  when  he  arrived  at  the  newspaper.  Then 
one  of  the  assassins  coolly  approached  his  victim 
and  fired  three  more  shots  into  his  head  with  a 
pistol. 
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Mexican  Journalist’s  Murder  Remains  Unsolved,  Mysterious 


The  C'.IRCIIMSTANCES  OF  the  murder  of  Luis  Mario 
Clarcia  on  Feb.  12  remain  shrouded  in  mystery'  and 
controversy. 

(larcia,  known  as  an  aggressive  Sonora  correspondent 
and  courthouse  reporter  for  the  Mexico  City  evening 
daily  Diario  de  la  Tarde,  was  shot  and  killed  while  get¬ 
ting  into  an  automobile  in  the  capital.  A  woman  he  was 
talking  with  was  wounded  in  the  arm. 

The  .Miami-based  Inter  American  Press  Association  said 
Clarcia,  who  also  covered  Sonora  for  the  .Mexico  City  mag¬ 
azine  Ovaciones,  had  told  colleagues  several  days  earlier 
that  he  was  being  followed  by  unidentified  people  after 
writing  several  articles  on  alleged  police  corruption. 

He  reportedly  had  just  left  the  offices  of  the  federal 
attorney  general,  who  had  demanded  he  reveal  the 
sources  for  his  articles,  when  he  was  attacked.  Four  men, 
armed  with  automatic  weapons,  followed  him  from  the 
meeting  and  fired  nine  shots. 

According  to  the  International  Freedom  of  Expression 
and  Reporters  Sans  Frontieres  in  Paris,  Clarcia  had 
received  a  death  threat  before  the  shooting.  He  survived 


an  attempt  on  his  life  earlier  last  year,  allegedly  perpetrat¬ 
ed  by  the  Arellano  Felix  brothers  of  the  Tijuana  drug  car¬ 
tel. 

Enrique  Martinez  of  the  daily  newspaper  El  Imparcial 
in  Hermosillo,  Sonora,  said  in  an  interv  iew  that  in  report¬ 
ing  on  Clarcia ’s  death  he  was  told  by  reporters  for  the 
Mexico  C:ity  newspaper  Reforma  that  the  slain  journalist 
“had  exercised  the  profession  in  a  very  questionable  man¬ 
ner  and  had  a  bad  reputation.”They  said  Clarcia  attempted 
to  extort  bribes  from  officials  of  the  attorney  general's 
office  in  return  for  favorable  coverage. 

“Because  of  this,  we  had  to  handle  the  story'  a  bit  deli¬ 
cately,”  Martinez  said. 

It  was  not  immediately  possible  to  verify  these  allega¬ 
tions,  but  Danilo  Arbilla  of  Uruguay,  chairman  of  LAPA’s 
Press  Freedom  Clommittee,  called  on  Mexican  authorities 
to  open  an  immediate  investigation  into  the  murder. 

IFEX  and  RSF,  meanwhile,  called  on  members  to  write 
Mexican  President  Ernesto  Zedillo  to  urge  him  to  “find, 
apprehend  and  punish  Garcia’s  murderers.” 

—  Robert  Buckman 


“We  decided  to  keep  the 
newspaper  alive  —  and  to 
keep  our  editor  alive,” 

Barraza  said.  “I  begged  the 
other  reporters  to  stop  cry¬ 
ing,  because  the  paper  had 
to  get  out.  We  finished  about 
midnight.  We  wept  on  our 
keyboards.  We  wrote  about 
the  event  that  had  just  hap¬ 
pened.  It  was  a  most  difficult  job,  because  we 
were  aware  of  the  risks.  We  used  to  look  at  our 
job  with  a  certain  romanticism.  But  when  some¬ 
thing  like  this  happens  in  the  flesh,  you  look  at  it 
differently.” 

Five  days  after  Flores’  murder,  the  10-reporter 
staff  received  the  first  death  threat.  Next  came  an 
offer  of  a  $5,000  bribe  to  stop  reporting  on  the 
narcotraffickers  believed  linked  to  Flores’  murder. 
Then  came  more  unveiled  threats  by  letter. 

“They  said,  ‘We  know  where  you  live.  We  know 
what  car  you  drive,  with  whom  you  associate. 
Knock  it  off,  or  we ’ll  kill  you.’  The  messages  were 
signed  ‘Don  AK-47.’  ” 

Yet,  the  paper  continues  its  bulldog-like  attacks 
on  the  narcotraffickers.  Four  suspects  have  been 
arrested. 

“They  thought  that  once  Benjamin  was  dead 
that  La  Prensa  would  die,  but  it  didn’t  happen,” 
he  said. 

Barraza  complained  that  neither  the  Mexican 
government  nor  Mexico  City'  journalists  showed 
any  zeal  for  solving  the  brazen  execution  of 
Flores. 

In  fact,  he  said,  fellow'  journalists  “gave  us  no 
more  than  a  month  to  live.” 

An  exception  was  Jesus  Blancornelas,  editor  of 


the  feisty  weekly  magazine 
Semanario  Zeta  in  Tijuana 
and  a  nemesis  of  the  infa¬ 
mous  Arellano  Felix  brothers 
reputed  to  control  the 
Tijuana  C-artel. 

“Blancornelas  offered  us 
space  to  tell  our  stories,"  he 
said. 

On  Nov.  17,  Zeta  carried  a 
report  blasting  the  government  for  failing  to 
arrest  anybody  in  the  Flores  case. The  following 
day,  gunmen  opened  fire  on  Blancornelas’  car, 
critically  wounding  him  and  killing  his  body¬ 
guard. 

One  of  the  gunmen  apparently  died  in  the 
crossfire.  He  was  identified  as  a  man  Blancornelas 
had  accused  of  involvement  in  the  murders  of 
two  federal  agents.  The  shooting  remains 
unsolved. 

“The  border  is  the  most  dangerous  zone  for 
Mexican  journalists,”  Barraza  reiterated.  “We  carry 
pistols,  wear  bulletpnwf  vests  and  are  flanked  by 
bodyguards.  But  the  narcotraffickers  have  a  lot  of 
time  to  carry  out  attempts  on  our  lives.” 

Also  last  year,  Felipe  Buelmo  of  El  Diario 
Juarez  in  Ciudad  Juarez,  across  the  border  from 
El  Paso,Texas,  was  murdered,  apparently  by  drug 
traffickers. 

Barraza  spread  blame  to  the  U.S.  government 
and  U.S.  journalists  for  not  doing  more  to  investi¬ 
gate  “the  monster  of  drug  trafficking.” 

“It’s  important  that  journalists,  rather  than  fol¬ 
lowing  some  idealism  in  analyzing  journalistic 
ethics,  take  a  look  at  their  role  in  siK'iety,”  he  said. 

He  advocated  the  creation  of  an  organization 
in  Mexico  similar  to  the  New  York-based 


‘7  begged  the  other 
reporters  to  stop 
crying,  because  the 
paper  had  to  get  out. 

We  finished  about 
midnight.  We  wept  on 
our  keyboards.” 
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C>ominittee  to  Protect  Journalists. 

Joel  Simon  of  CPJ  attended  the  conference  and 
was  optimistic  about  the  idea.  He  said  the  confer¬ 
ence  brought  together  Mexican  journalists  from 
the  border  states  and  Mexico  City'  who  rarely 
meet.  “This  is  how  you  create  safer  conditions 
and  better  conditions  for  journalists  in  Mexico  — 
by  building  networks,  national  and  international, 
to  ensure  that  people  understand  the  danger  they 
face.” 

Claudia  Fernandez,  an  investigative  reporter 
with  El  Universal,  Mexico  City’s  leading  newspa¬ 
per,  and  a  founder  of  Mexico’s  branch  of 
Investigative  Reporters  &  Editors,  said  that 
Mexican  journalists  were  to  meet  with 
Blancornelas  on  Feb.  13  to  show  their  support 
and  to  send  a  message  to  drug  traffickers  who 
seek  to  silence  journalists. 

She  also  advocated  establishing  an  organization 
like  CPJ  that  would  “unify  Mexican  journalists 
and  cause  assassins  to  think  twice. The  message 
we  would  send  is,  you  did  this  to  Blancornelas, 
but  there  are  hundreds  more  and  you  would  have 
to  kill  all  of  us.” 

After  the  conference,  Barraza  confided  that  liv¬ 
ing  with  death  threats  “is  a  permanent  stress.  You 
always  feel  you  could  be  shot.  We  try  not  to  think 
about  it  because  it  would  just  frustrate  us.  If  we 
are  killed,  we  die  for  an  ideal.  But  if  we  die  with 
our  mouths  shut,  then  we  die  in  shame.” 

Journalists  Under  Fire; 
The  Latest  Statistics 

More  THAN  lO  dozen  journalists  were 
behind  bars  in  two  dozen  countries  at 
the  end  of  1997,  and  26  journalists  were 
killed  in  the  line  of  duty  last  year,  according 
to  a  report  by  the  Committee  to  Protect 
Journalists. 

The  report,  “Attacks  on  the  Press  in  1997,” 
also  documents  the  deaths  of  10  journalists  j 
killed  for  reasons  still  under  investigation.  And  I 
30  more  journalists  are  being  held  in  jails  for  ! 
unconfirmed  reasons,  the  study  found.  i 

CPJ  has  documented  the  killings  of  474  | 

;  journalists  over  the  past  10  years.  William  A.  | 

Orme  Jr.,  executive  director,  said  that  in  the  ! 
past,  journalists  often  were  killed  for  ideologi-  I 
cal  reasons  by  agents  of  political  regimes. 

Today,  more  are  being  killed  by  criminal  orga¬ 
nizations  that  are  protected  by  corrupt  gov¬ 
ernments.  This  shift  has  made  it  harder  for 
;  organizations  such  as  CPJ  to  protect  journal-  i 
;  ists. 

As  Orme  explains, “One  does  not  send 
diplomatic  protests  to  the  Cali  cartel.” 

The  complete  report  can  be  found  on  CPJ’s 
Web  site  at  www.cpj.org.  —  Kelvin  Childs  | 


White  Professor 
Wins  Reverse-Bias 
Case  Vs.  J-School 

IN  WHAT  IS  believed  to  be  the  first  successful 
reverse-bias  lawsuit  against  a  journalism 
school,  a  federal  jury  in  Ohio  awarded 
$122,500  in  damages  to  a  professor  who  said  he 
was  denied  a  teaching  position  at  Bowling  Green 
State  University'  because  he  is  a  white  male. 

U.S.  District  Judge  James  Carr  is  to  decide  soon 
whether  John  K.  “Jack”  Hartman  must  be  offered  a 
journalism  teaching  position  at  BGSU  as  a  result  of 
the  March  6  verdict  by  an  all-white  jury'  of  four 
men  and  four  women. 

Though  his  lawsuit  named  only  Bowling  Green 
as  a  defendant,  Hartman  said  the  verdict  is  a 
rebuke  of  the  diversity  requirements  imposed  on 
journalism  schools  by  the  Accrediting  Council  on 
Education  in  Journalism  and  Mass  Communi¬ 
cations. 

“Bowling  Green’s  journalism  department  was 
put  on  probation  by  the  accrediting  council  in 
1992  because  it  had  no  minority'  members.  So  it 
hired  a  minority  member  and  subsequently 
regained  accreditation,”  Hartman  said.  “We 
showed  from  documents  at  trial  that  the  universi¬ 
ty  said,' You  wanted  a  minority,  we  got  you  a  minor¬ 
ity,’  ”  he  continued. 

When  another  teaching  position  opened  in 
1994,  Hartman  argued  in  his  lawsuit,  the  universi¬ 
ty'  had  no  intention  of  filling  it  with  anyone  other 
than  a  minority'  member. 

That  intention  was  underscored,  Hartman’s  law¬ 
suit  argued,  by  the  fact  that  the  position  was  fund¬ 
ed  from  Bowling  Green’s  “Minority  Enhancement 
Eund.” 

“That  money  was  not  available  if  I,  a  white  male, 
had  been  hired,”  Hartman  said.  “Hence,  the  fund 
had  a  discriminatory'  effect.  .  .  .  The  journalism 
department  concocted  a  job  description  and  a 
biased  hiring  process  that  resulted  in  the  hire  of  a 
. . .  minority'  woman.” 

During  the  five-day  trial  in  Toledo,  Bowling 
Green  argued  that  the  person  ultimately  hired, 
Debbie  Owens,  was  more  qualified  than  Hartman 
to  teach  the  position,  which  was  advertised  as 
“Journalism;  Diversity'  in  the  Media.” 

Owens  is  a  black  woman,  and  her  position  will 
not  be  affected  by  the  lawsuit  verdict,  both  sides 
said. 

“It  was  a  case  of  qualifications  for  this  particular 
position.  It  was  never  about”  racial  discrimination, 
said  university'  spokesman  Cliff  Boutelle.“No  deci¬ 
sion  on  whether  to  appeal  has  been  made  at  this 
particular  time.  Our  reaction  is  disappointment 
that  the  jury'  ruled  against  the  university'  position 
in  this  case.” 

Hartman,  who  lives  in  Bowling  Green  and 
earned  three  degrees  from  the  university,  is  a 
tenured  professor  at  Central  .Michigan  University 
and  author  of  The  USA  Today  Way. 
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Pundit,  Pol,  Parade  Queen 
Spar  Over  Slur  Report 

Kass  under  the  gun  for  column  saying  mayor  used  ethnic  epithet 
in  photo  session  with  St.  Paddy's  queen  named  Battistoni 


^  ^  ''HICAGO  TRIBUNE  COLUMNIST  John 
Kass  is  facing  his  first  real  heat  since  tak¬ 
ing  over  the  prime  page-three  position 
after  the  death  of  the  legendary  Mike 

Royko. 

And  at  the  center  of  the  controversy  is  a  col¬ 
umn  with  so  many  Roykoesque  elements  it  might 
have  been  written  by  the  Bard  of  the  Bill)'  Goat 
Tavern  himself:  A  mayor  named  Daley,  a  Queen  of 
the  St.  Patrick’s  Day  Parade  with  the  unlikely  sur¬ 
name  of  Battistoni  and  an  old-fashioned  ethnic 
slur. 

SLUR  IN  CITY  HALL 

In  a  March  30  column,  Kass  quoted  20-year-old 
Jennifer  Battistoni  —  the  first  young  woman  with 
an  Italian  surname  chosen  as  queen  of  the 
Chicago  St.  Patrick’s  Day  parade  —  as  saying  that 
during  a  photo  shoot  with  Mayor  Richard  M. 
Daley,  he  jokingly,  but  repeatedly,  referred  to  her 
as  a  “dago.” 

“We  were  at  City  Hall,”  the  column  quotes 
Battistoni  as  saying,  “for  some  publicity  pictures. 
We  were  in  the  news  conference  room  on  the 
fifth  floor.  I’m  on  the  stage,  and  he’s  talking  to 
some  people  behind  me. 

“There’s  a  woman  who  is  half-Italian,  who  was 
on  the  pageant  panel.  1  hear  him  say: ‘What’s 
with  the  dago  queen  over 
there?  Oh,  I  like  this.  As 
soon  as  we  get  a  dago  on 
the  judge’s  panel,  we  get  a 
dago  queen.’” 

NO  COMMENT  MADE 

According  to  Kass, 

Battistoni  said  she  confront¬ 
ed  the  mayor,  who  “turned 
red  like  you  couldn’t 
believe,”  and  giggled  ner¬ 
vously  but  made  no  real 
comment. 

In  the  column,  Battistoni, 
whose  father  is  an  Italian 
American  and  whose  moth¬ 
er  is  an  Irish  American 
policewoman,  is  quoted  as 
repeatedly  saying  she  likes 
the  mayor  and  was  not 
offended. 

Once  the  comments  hit 
print,  however,  Battistt)ni 
says  she  was  offended  —  at 


Kass  and  the  controversy  his  column  had 
caused. 

DION  T  EVEN  SAY  IT' 

“It’s  ridiculous  I  have  to  spend  all  day  talking 
about  this  and  1  Daley |  didn’t  even  say  it,” 
Battistoni,  a  student  at  the  University  of  Iowa, 
said  in  an  inter\'iew  on  Chicago’s  Fox  televisit)n 
outlet.  On  WGN-TV,  a  Tribune  Co.  station, 

Battistoni  said  she  told  Kass  that  his  account  was 
wrong  when  the  columnist  called  to  read  back 
quotes  he  intended  to  attribute  to  her. 

MOM,  MAYOR  DENY  SLUR 

Battistoni’s  mother  also  denied  Daley  had  used 
the  word,  as  did  Daley  himself. 

“First  of  all  I  never  said  that,”  a  perspiring 
Daley  told  a  gaggle  of  reporters.  “1  have  a  sister- 
in-law,  a  brother-in-law  . . .  who  are  Italian." 

Responding  to  a  series  of  rapid-fire  questions, 
the  mayor  said  he  had  “never  used  that  term.  Never 
would. . . .  My  mother  has  raised  a  g(K)d  person.” 

KASS.  TRIB  STAND  PAT 

As  he  has  in  other  instances,  Kass  says  he  has  a 
policy  of  not  commenting  about  a  column  that 
has  already  been  published.  In  his  column  the 
next  da),  March  3 1 ,  Kass  sarcastically  referred  to 
the  denials  as  “miracles.” 

“I  called  Jennifer  and 
asked  why  she  had  changed 
her  story,”  Kass  wrote. “‘Did 
you  tape  it?,’  she  asked,  in 
the  voice  of  a  scared  kid. 

‘Do  you  have  it  on  tape?’ 

“She  sounded  ner\ous 
and  frightened.  1  didn’t  have 
to  hear  much  more  than 
that,”  Kass  wrote. 

In  the  controversy,  the 
Tribune  offered  stn)ng  sup¬ 
port  for  Kass,  who  began  his 
Monday-through-Thursday 
column  Sept.  2. 

“We  stand  by  our  colum¬ 
nist  1  ,(KX)  percent,”  said 
James  O’Shea,  Tribune 
deputy  managing  editor  for 
news.  “John  Kass  is  a  trust¬ 
worthy,  experienced  profes¬ 
sional,  and  we  are  solidly 
behind  him  and  his  col¬ 
umn."  ■ 


Columnist  John  Kass,  in  ethnic  controversy, 
like  his  predecessor,  Mike  Royko. 
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NEWSPEOPLE  IN  THE  NEWS 


BY  IAN  E.  ANDERSON 


has  returned  as 
assistant  manag¬ 
ing  editor  for  spe¬ 
cial  projects. 

Judd,  who 
worked  at  the 
paper  from  1982 
to  1990,  resigned 
to  write  more 
than  25  Western 


FRED 

MATTHIAS,  vice 
president  and  cir¬ 
culation  director 
at  the  St.  Louis 
Post-Dispatch,  has 
been  promoted  to 
vice  president 
and  director  of 
distribution  ser¬ 
vices  for  parent  company  Pulitzer  j  HOWARD  G.  SUTTON,  president  and  I  and  historical  novels. 
Publishing  Co.  I  CEO  of  Providence  Journal  Co.,  has 

DAN  COTTER,  vice  president  of  j  assumed  the  additional  post  of  assis- 
marketing  for  Pulitzer  Community’  I  tant  publisher  of  the  Providence 
Newspapers  Inc.,  was  named  vice  pres-  I  Journal-Bulletin. 
ident  and  circulation  director  at  the  ; 

Post-Dispatch.  I  BENJAMIN  HAMM,  hi,  city  etlWor  aI 

i  the  Spartanburg,  S.C.,//er«WyoHrn<r//, 

JANET  C.  LEACH,  managing  editor  at  i  has  been  named  managing  editor, 
the  Cincinnati  Enquirer,  has  been  | 

appointed  editor  at  the  Akron  (Ohio)  i  AMANDA  BENNETT,  46,  Atlanta 
Beacon  Journal.  |  bureau  chief  at  the  Wall  Street  Journal, 

i  has  been  named  a  managing  editor  at 
ALAN  FERGUSON,  vice  president  of  j  the  Portland  Oregonian,  where  she 
advertising  at  the  Palm  Beach  (Fla.)  j  oversees  investigative  projects. 

Post,  has  been  named  deputy  director  THERESE  BOTTOMLY,  36,  senior 

of  sales  in  advertising  administration.  i  editor  for  news  and  planning,  was  pro 

i  moted  to  managing  editor  for  news. 

PHIL  HASLANGER,  48,  editorial  JACK  HART,  5 1 ,  senior  editor  for 

page  editor  at  the  Madison,  Wis.,  \  staff  development  and  training  and  an 

Capital  Times,  has  been  promoted  to  j  E&P  writing  columnist,  was  appointed 
managing  editor.  j  managing  editor/weekend. 

JOHN  NICHOLS,  an  editorial  writer  j 

and  political  reporter,  was  named  edi-  j  CAMERON  JUDD,  former  managing 
torial  page  editor.  :  editor  at  the  Greeneville  (Tenn.)  Sun, 


HOWARD  G.  SVTTON 


PHIL  HASLANGER 


BENJAMIN  HAMM 


AMANDA  BENNETT 


STEVE  COLL,  39,  managing  editor  at 
the  Washington  Post,  has  been  named 
editor  and  publisher  of  the  newspa¬ 
per’s  Sunday  magazine. 

He  succeeds  ROBERT  G.  KAISER 
who  will  continue  to  write  for  the 
paper. 


RICHARD  J.  MEISLIN,  senior  editor 
for  information  and  technology  at  the 
New  York  Times,  has  been  appointed 
editor  in  chief  of  New  York  Times 
Electronic  Media  Co. 


ROBERT  BIANCO,T\  columni.st  for 
Scripps  Howard  News  Service,  has 
been  named  to  USA  Today's  editorial 
staff  as  television  critic. 


DEBORAH  CORNELY,  managing  edi¬ 
tor  at  the  Dundalk  (Md.)  Eagle,  has 
been  elected  president  of  the  Mary  land- 
Delaware-District  of  Columbia  Press 
Association. 

Other  officers  elected  include: 
THOMAS  GRAHAM,  executive  editor 
at  Patuxent  Publishing  Co.,  Columbia, 
Md.  —  president-elect;  €lAROL 
MELAMED,  vice  president  of  govern¬ 
ment  affairs  at  the  Washington  Post  — 
vice  president;  iE'Cl/SM  FLOYD, 
general  manager  at  the  Prince  George’s 
(Md.)  Post  —  secretary';  and 
MICHAEL  POWELL,  managing  editor 
at  the  Frederick  (Md.)  News-Post  — 
treasurer. 


Lee  E.  Dirks  Owen  Van  Essen  Philip  Murray 


We  specialize  in  assisting  owners  in 
exploring  and  negotiating  the  sale  of 
their  daily  newspapers  or  non-daily 
newspaper  groups. 


TOM  WEISEND,  a  Web  producer  for 
the  Boston  Herald's  jobfind.com,  has 
been  promoted  to  editor  of 
businesstoday.com,  a  unit  of  the  Herald. 


DEBRA  GERSH  HERNANDEZ,  for¬ 
mer  E&P  Washington  correspondent, 
joins  the  Newspaper  Association  of 
America  as  manager  of  marketing  com¬ 
munications,  from  the  American 
Advertising  Federation,  where  she  edit¬ 
ed  American  Advertising  Magazine. 
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GEORGE  M.  COLLINS  JR.,  76, 

retired  religion  and  education  editor  at 
the  Boston  Globe,  died  March  1  in 
Plympton,  Mass.,  after  a  long  illness. 

DOM  DEDOMENIC  JR.,  70,  a  former 
president  of  the  News  Photographers 
Association  of  Greater  Pittsburgh,  died 
Dec.  16  in  a  helicopter  crash  while  tak¬ 
ing  aerial  photographs  of  a  home  for  a 
client. 

He  was  owner  of  Ciateway 
Associated  Photographers,  a  business 
he  started  in  1970.  He  had  been  taking 
aerial  photos  lor  about  1 5  years. 

ALBERT  MONROE  EFNER,  91 ,  for¬ 
mer  editor  and  publisher  at  the 
Ottum  wa  (Iowa)  Co/ov'er,  died  Jan.  31 
in  Ottumwa. 

ROBERT  FACHET,  65,  a  former  assis¬ 
tant  sports  editor  at  the  Washington 
Post,  died  of  cancer  March  9. 

Fachet  turned  to  full-time  reporting 
when  Washington  received  a  National 
Hockey  League  franchise  and  became 
one  of  the  sport’s  most  respected  beat 
writers  in  covering  the  Capitals  for  1 4 
seasons. 

SHEILA  BURKE  FISHER,  55,  a  for¬ 
mer  general  news  reporter  at  the 
Allentown,  P-Ji., Morning  Call,  died  of 
breast  cancer  March  4  in  Bethlehem, 

Pa. 

MARTHA  GELLHORN,  89,  an 

American  writer  and  war  correspon¬ 
dent  who  reported  conflicts  from  the 
Spanish  Civil  War  to  Vietnam  and 
Panama,  died  Feb.  16  in  London. 

She  covered  the  1937-38  Spanish 
Civil  War  for  Colliers  Weekly. 

The  Guardian  of  London  sent  her 
to  cover  the  conflict  in  Vietnam  in 
19(>6  and  then  to  Israel  the  following 
year. 

MARION  S.  GREGORY,  60,  former 
managing  editor  at  the  Raleigh,  N.C., 
News  &  Observer,  died  of  pancreatic 
cancer  Jan.  25  in  Raleigh. 

She  was  managing  editor  from  1990 
to  1995,  rising  through  the  ranks  to 
become  the  first  woman  to  lead  the 
News  &  Observer  newsroom. 

At  the  time  of  her  death,  she  was 
director  of  planning  and  development 
for  the  News  &  Observ'er  Publishing 
Co. 


KATHLEEN  G.  ‘*KAY” HERRON ,  72, 

who  did  freelance  writing  and  publici¬ 
ty  for  organizations  and  businesses  in 
the  Washington  area,  died  of  pneumo¬ 
nia  March  3. 

In  the  late  1940s  and  early  1950s 
she  was  a  society  reporter  at  the 
Washington  Times-Herald. 

KER3UR  HOLT,  81,  a  retired  travel 
editor  at  the  Chicago  Tribune  who  vi**- 
ited  1 30  countries  and  won  numerous 
writing  and  editing  awards  in  his  2 1 
years  working  as  an  editor,  died  Feb. 
23. 

ROBERT  L.  JOFFEE,  5 1 ,  the  last 
political  editor  of  the  now  defunct 
Miami  News  and  a  political  pollster, 
died  of  a  heart  attack  Feb.  16  in  Miami 
Springs,  Fla. 

PAUL  ORD  JOHNSON,  72,  who 

worked  for  Pioneer  Press  in  Wilmette, 
111.,  for  more  than  40  years,  died  Feb. 
19. 


SAM  JONES,  67,  a  former  Associated 
Press  photographer  and  photo  editor 
who  covered  the  Kennedy  presidential 
inauguration,  the  Project  Mercury 
flights  and  the  United  Nations,  died 
Feb.  28  in  Los  Angeles  of  complications 
from  cancer. 

JANET  KERN,  73,  who  once  wrote  a 
syndicated  column  for  the  old  Chicago 
American,  died  of  cancer  Feb.  7. 

CHUCK  KIMBLE.  73,  former  adverti-v 
ing  manager  at  the  Bremerton,  Wash., 
Sun.  died  of  melanoma  Feb.  25. 

FRANCK  C.  MAGLOntE,  80,  who 

guided  Haiti's  .second-oldest  newspa¬ 
per,  Le  Matin,  for  40  years  through 
several  political  regimes  and  a  fire  that 
destroyed  it  in  1959,  died  of  a  heart 
attack  Jan.  3  in  Haiti. 

HY  SHANNON,  88,  former  vice  presi¬ 
dent  at  the  Chicago  Sun-Times,  died 
Dec.  31. 


THE  TRUSTED  ADVISOR 

Veronis,  Suhler  and  Associates’  (VS&A)  extensive 
media  industry  knowledge,  financial  acumen, 
transaction  expertise,  and  access  to  decision  makers 
have  made  Veronis,  Suhler  the  trusted  advisor  to 
media  companies  worldwide. 


Veronis,  Suhler  assists  owners  of  newspapers  and 
other  media  companies  to  maximize  the  value  of  their 
holdings  by  providing  a  broad  range  of  financial 
advisory  services,  including: 


Mergers  &  Acquisitions 
Debt  &  Equity  Financing 
Valuations 


Recapitalizations 
Fairness  Opinions 
Research 


ROBERT  J.  BROADWATER 

Managing.  Director 
broadwaiei@vsaconim.com 


Since  its  founding  in  1981,  Veronis,  Suhler  has 
completed  more  than  390  communications  industry 
transactions  with  an  aggregate  value  in  excess  of  $20 
billion  —  including  more  than  $870  million  in 
newspaper  transactions. 

Please  call  to  learn  more  about  VS&A’s  financial 
advisory  services  and  discuss  possible  initiatives  in 
complete  confidence. 


Veronis,  Suhi.er  &  Associates  Inc. 


KEVIN  M.  LAVALLA 

.Managing  Director 
lavallak@vsacomm.com 


Inoestmenf  bankers  to  the  communications, 
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digital  media,  and  information  industries. 
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MARKETING/Advertising 


BY  ROBERT  NEUWIRTH 


Newspapers  Reap  Big  Bucks 
From  Sex  Trade 


Even  metro  dailies  are  lowering  their  standards  in  the  race  for  sex  ad  revenues 


IT’S  THE  WORST  kept  secret  in  the  alternative  $460,000  from  sex  ads  in  1997  —  making  it  the 

newspaper  industry;  When  it  comes  to  sex  seventh  most  valuable  ad  category  for  the  paper, 

ads,  the  advertising  rate  book  gets  throw  n  said  Don  Humbertson,  advertising  director  for  the 
out  the  window.  1 38,000-circulation  free  weekly. 

Sex  ads  —  featuring  scantily  clad  models  pro  Humbertson  insists,  however,  that  sex  ads  are 

moting  900-number  sex  talk  services  and  classifieds  not  crucial  to  the  survival  of  the  Reader. 
catering  to  erotic  fetish-seekers  —  command  pre-  “We  don’t  view  it  as  an  important  revenue  cat- 

mium  prices;  from  50%  to  400%  over  advertised  egory',”  he  said.  “But  we  don’t  want  to  be  a  censor 
rates.  of  possibly  unsavory  notions.” 

“It’s  a  great  revenue  stream,  a  phenomenal  rev-  Humbertson  said  the  decision  to  extract  more 
enue  stream  for  papers  such  as  ours,”  said  Ron  money  from  sex  than  from  other  categories 

."Vlann,  publisher  of  New  York  Press,  a  10-year-old  stems  from  the  fact  that  sex  advertising  actually 

alternative  freebie  in  the  Big  Apple.  drives  off  other  potential  advertisers. 

Added  Russ  Martineau,  vice  president  for  sales  “It  probably  is  costing  us  some  other  business,” 
and  marketing  of  Willamette  Week,  a  Portland,  he  said.  “We  put  a  premium  on  sex  ads  to  try  to 
Ore.,  alternative  that  refuses  explicit  ads,“The  offset  this  loss.” 

cash  cows  in  the  alternative  business  happen  to  New  York  Press  routinely  doubles  its  regular 

be  the  sex  ads  and  the  personals.  Sex  ads  are  a  rate  for  sex  advertisers  —  and  Mann  concedes 

license  to  print  money.”  the  markup  could  be  much  higher  if  not  for  com- 

U.S.  dailies  have  traditionally  been  leery  of  run-  petition  for  advertisers  from  the  Village  Voice. 

ning  adult  ads,  fearing  they  will  offend  readers.  By  Even  so,  Mann  says  sex  ads  represent  impor- 
contrast,  photo  layouts  of  buxom  models  are  tant  money  —  between  10%  and  50%  of  revenue 

commonplace  in  some  Canadian  and  British  (he  refused  to  be  more  specific)  —  and  growing, 

papers.  But  as  the  money  to  be  made  becomes  Adult  sex  ads  are  up  approximately  40%  from  a 
greater  and  reader  resistance  weakens,  standards  year  ago. 

among  American  dailies  are  changing.  Unlike  in  Chicago,  in  permissive  New  York,  tak- 

Though  sex  is  nowhere  near  the  top  advertis-  ing  sex  ads  doesn’t  threaten  regular  advertising, 

ing  category  for  alternative  papers  —  retail,  Mann  said, 

restaurants  and  entertainment  are  still 
the  biggies  —  it  brings  in  an  important  Two  ways  dailies 
chunk  of  money.  play  sex  ads.  Right,  |  ^ 

Take  the  A  typical  a  special  feature  1 

25-line  classified  costs  $19. The  same  created  by  the  y  m 

size  sex  ad  brings  $80  —  421%  higher.  Arizona  Republic  1  a:.  — ■-■  -  'y--  —  qPj 

The  rates  for  display  ads  are  also  eliminates  W  S.  — - 

skewed.  According  to  the  rate  card,  a  graphics.  Below,  f  .£  ~r.  —  - - '  m 

furniture  store  buying  a  full-page  ad  the  familiar  look  is  |  ^  ^ 

would  pay  $2,441.  But  a  sex  business  accepted  in  the  3  ■  KaSH  - 

purchasing  the  same  space  would  fork  San  Francisco  4  SSr— ~  — iSB 

out  $3,786  —  a  55.1%  markup.  Examiner's  Style  f  g:::-aaa," ^ 

All  told,  the took  in  section.  I 
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MARKETING  ADVERTISING 


Sex  Spinoff 


Last  APRIL,  SCOTI'  Walsey,  co-publisher  of  Creative 
Loafing  in  Atlanta,  Ga.,  made  the  tough  move:  he  mus¬ 
cled  all  the  sex  ads  out  of  his  publication. 

But  that  doesn’t  mean  he  gave  up  all  that  fantastic  rev¬ 
enue.  Instead,  Walsey  created  a  new  publication  for  sex 
ads:  the  Scene. 

Today,  the  Scene  boasts  its  own  look,  reporting  staff, 
salespeople,  news  racks  —  and  a  press  run  of  25,000. 

“We  treat  it  like  it’s  a  regular  publica¬ 
tion,  not  a  stepchild,”  he  said.  Though  he 
i  had  to  slash  ad  rates  to  reflect  a  reductk)n 
from  the  165,000  readers  of  his  three 
Creative  Loafing  editions,  Walsey  pro 
claims  the  new  paper  profitable  —  and  it 
may  have  bolstered  Creative  iMofing  by 
attracting  several  major  advertisers  that 
j  used  to  be  reluctant. 

I  Walsey  banished  sex  ads  in  part 
I  because  major  retailers  had  reservations 
I  about  advertising  in  a  paper  filled  with 
sexual  material.  First,  he  banned  graphics 
and  nudity  from  the  ads,  then  spent  sev¬ 
eral  years  running  sex  ads  as  an  easily 
removable  insert,  and  finally  created  a 
new  home  for  them. 

“I  feel  strongly  that  if  the  city  grants 
you  a  business  license,  you  should  be 
able  to  advertise,”  he  said. 


Tell  that  to  David  Alley,  ad  director  of  the  Arizona 
Republic,  which  used  to  accept  all  legal  sex  advertis- 
ing.“Our  stance  on  it  was  that  these  are  licensed  estab¬ 
lishments,”  he  said.  “The  city  of  Phoenix,  the  state  of 
Arizona  say  they’re  fine.  So  who  are  we  to  disagree?” 

But  a  year  ago,  in  what  he  conceded  was  a  decision 
that  cost  the  paper  $500,000  a  year  in  lost  advertising,  the 
Republic  banished  skin  ads.  For  Alley,  the  decision  was  not 
moral,  but  practical.  For  years  he  had 
withstood  complaints  about  the  ads.Then 
sex  advertisers  became  a  nuisance,  too. 

“They  started  measuring  how  much 
skin  was  showing,  how  much  cleavage 
competitive  ads  were  revealing,”  he 
explained.  “We  just  couldn’t  win.  It 
became  too  much  of  a  hassle.” 

In  classifieds,  too,  the  Republic 
has  changed  its  policy.  Once,  ads  for 
escort  services  and  massage  parlors 
were  burgeoning  in  the  paper,  bringing 
in  $6()0,(MK)  to  $7(K),(MK)  annually.  Today, 
the  Republic  limits  these  ads  to  one 
sober  column  buried  in  the  classified 
section.  It  has  no  graphics,  and  no 
shrieking  slogans.  Even  so.  Alley  con¬ 
cedes,  those  listings  still  bring  in  a  good 
bit  of  business  —  perhaps  $450,000  a 
year. 


Atlanta's  Creative  Loafing  created 
a  new  publication,  the  Scene, 
above,  to  carry  sex  ads  it  feared 
would  tarnish  its  core  product. 


“No  representative  has  ever  lost  an 
account  because  of  the  adult  business,” 
he  said.  “Not  much  offends  anyone  in 
New  York.” 

But  according  to  New  York  Press 
editor  Russ  Smith,  the  sex  ads  have 
restricted  distribution:  Some  supermar¬ 
ket  chains  refuse  to  carry’  the  paper 
because  of  the  sex  advertising. 

On  the  left  coast,  the  LA  Weekly,  an 
outpost  of  the  Stem  Publishing  empire, 
said  it  can’t  charge  higher  rates  for  sex 
ads  because  of  tough  competition  with 
another  alternative  and  a  few  sex  niche 
publications.  “We  want  these  people  to 
be  advertising  six  months  from  now 
and  six  years  from  now,”  said  associate 
publisher  Judy  Jablonski. 

Sex  ads  account  for  roughly  10%  to 
12%  of  total  ad  revenue.  In  a  recent  LA 
Weekly,  display  sex  ads  filled  16  of  184 
pages,  almost  9%>  of  the  book.  The 
Weekly  also  sells  ads  for  escorts,  models, 
sex  clubs  and  more  in  a  special  comer  of 
its  Web  site  (http://www.la-a-gogo.com/). 

DAILIES  DO  IT 

Indeed,  sex  ads  are  so  lucrative  that 
one  firm  that  places  them  in  newspa¬ 
pers  around  the  country  reports  that 
mainstream  dailies  are  entering  the 


turf  —  where  once  only  alternatives 
used  to  tread. 

“The  trend  is  opening  up,”  said  Sam 
Balabon,  president  of  Televentures,  a 
Texas-based  agency  that  places  ads  for 
900-numbers  in  newspapers.  “It  used 
to  be  that  pay-per-call  was  a  political 
statement.  It’s  nothing  anymore.This 
stuff  is  soft.  It’s  really  soft. They  don’t 
get  any  flack  for  it,”  he  said,  referring  to 
newspapers  that  accept  such  ads. 

To  bolster  his  point,  Balabon  notes 
that  his  company  is  now  doing  busi¬ 
ness  with  two  of  the  10  largest  dailies 
in  the  country,  both  of  which  have 
started  running  ads  for  9(K)-numbers. 
Among  the  dailies  that  mn  sex  ads,  he 
said,  are  the  Miami  Herald,  Chicago 
Sun-Times,  Arizona  Republic, 
Philadelphia  Inquirer,  Atlanta 
Constitution,  San  Francisco 
Examiner,  Columbus  Dispatch  and 
Cleveland  Plain  Dealer. 

Those  papers  all  run  fewer  adult  ads 
than  alternatives  do  and  have  created  a 
variety  of  policies  to  police  the  graph¬ 
ics  so  as  not  to  offend  readers.  The 
Examiner,  with  a  long  reputation  for 
racy  news,  runs  ads  that  look  identical 
to  the  t)nes  in  alternative  papers  — 
complete  with  smirking  models  and 


provocative  copy.  In  Florida,  a  recent 
edition  of  the  Herald  had  nine  strip 
club  and  massage  parlor  ads  on  the 
fifth  page  of  the  sports  section.The 
Sun-Times  runs  small  ads  for  what  are 
called  “spas”  in  a  banner  along  the  bot¬ 
tom  of  some  of  its  sports  pages. 

In  Ohio,  the  Plain  Dealer,  though 
loath  to  talk  too  plainly  about  it,  admits 
that  it  takes  ads  from  adult-oriented 
clubs. “If  it’s  a  legal  business  and  we 
don’t  have  any  complaints  that  are  sub¬ 
stantive,  we  feel  it’s  in  restraint  of 
trade”  to  refuse  the  ad,  said  Terry’ 
Hebert,  director  of  advertising. 

The  paper,  he  says,  dttes  not  hike  its 
rate  card  for  the  sex  ads,  and  the  adver¬ 
tising  is  not  an  important  revenue 
stream. 

Michele  Laven,  publisher  of  the  alter¬ 
native  Phoenix  New  Times,  says  she  is  in 
direct  competition  with  the  Arizona 
Republic  for  sex  ads. 

“The  dailies  have  recognized  this 
incretlible  niche,”  she  said.  “The  only  dif¬ 
ference  is  that  their  rates  are  so  much 
higher  than  ours  that  the  ads  are  so 
small.” 

Despite  the  competition,  she  still 
charges  top  dollar  for  sex  ads  —  a  25% 
(See  Sex  Trade  on  page  29) 
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Two  New  Exhibitors 
At  America  East 


For  those  who  thought 

they'd  seen  the  last  of 
European  puhlishing  soft¬ 
ware,  or  believed  news¬ 
print  was  Quebec’s  only 
product  for  newspapers,  the 
back  of  the  upstairs  hall  and 
front  of  the  downstairs  hall  at 
the  Hershey  Convention  Center  held  surprises  for 
visitors  to  last  month’s  America  East  Conference. 

Founded  in  1 976,  the  1 30-person  firm  that  bills 
itself  the  “leading  supplier  of  newspaper  systems 
in  the  U.K.”is  the  latest  European  to  have  a  crack 
at  the  North  American  market.  Unlike  its  competi¬ 
tors,  Miles  33,  with  headquarters  in  Bracknell, 
England,  comes  to  North  American  newspapers 
after  14  years  of  supplying  commercial  long-docu¬ 
ment  software  to  some  large  organizations  on 
this  side  of  the  Atlantic. 

At  the  same  time,  it  shares  with  certain  of  its 
exporting  competitors  from  the  (a)ntinent  the 
distinction  of  being  a  leading  domestic  vendor. 
Miles  33  president  Ray  Mancini  said  his  firm  has 
about  200  customer  sites  in  the  British  Isles. 

Kenny  King,  who  founded  newspaper  systems 
developer  CSl  in  the  1970s,  now  heads  Miles  33’s 
sales  t)peration  at  the  company's  Darien,  Conn., 
offices.  Since  King  joined  xMiles  33  about  seven 
months  ago,  the  U.S.  operation  hired  several  more 
staffers  for  its  newspaper  business.  Possessing  the 
necessary  depth  of  experience  in  server,  database 
and  other  technologies,  personnel  who  already- 
had  been  working  in  Darien,  said  Mancini,  next 
need  to  learn  what  was  required  by  their  new 
customers  —  newspapers. 

Mancini  said  the  decision  to  sell  to  North 
American  newspapers  resulted  from  the  recent 
combination  of  several  factors: 

♦  Newspapers  have  begun  buying  systems  again 
♦  Miles  33  can  use  the  physical  resources  of  its 
U.S.-based  commercial  publishing  systems  busi¬ 
ness  to  initially  support  its  newspaper  business 
♦  The  company’s  “strong  financial  position” 

♦  Most  software  is  nt)w  ported  from  DOS  to 
the  latest  Windows  platform. 

DIGITAL  S  NEWEST  PARTNER 

Yet  another  factor  was  obvious  in  the  exhibit 
hall.  Miles  33  was  showing  in  the  Digital  Equip¬ 
ment  Ca)rp.  booth.  Tlie  two  companies  began 
working  together  in  December.  Among  the  grow¬ 
ing  number  of  publishing  software  companies  that 
Digital  represents  as  an  authorized  integrator.  Miles 
33  is  the  newest  and  the  only  overseas  supplier. 
Mancini  said  his  firm  first  sounded  out  the  mar¬ 


ket  by  meeting  with  technical 
support  personnel  from  a  few 
large  U.S.  newspaper  groups.  Its 
editorial,  advertising  and  pagina¬ 
tion  products  were  well  re¬ 
ceived,  said  Mancini,  but  a 
strong  start  in  the  U.S.  required 
a  solid  partner  as  its  “corner¬ 
stone  in  the  market.”  Digital  is  now  the  Miles  33 
reseller  in  the  United  States,  Canada  and  Mexico. 

In  Digital's  America  East  booth  Miles  33 
showed  its  editorial  system  (Scribe  reporting  and 
story  and  graphic  management  and  routing; 

Edition  page  management  and  geometry)  and 
classified/ROP  (Space  ad-booking  and  contact 
management;  Beacon  planning  and  composition) 
with  pagination  based  on  its  own  QuarkXPress 
XTension.  The  company  also  offers  the  Cutting 
archive  (stores  pages  as  Acrobat  files  with  recog¬ 
nition  of  page  elements,  hyperlinked  notes  and 
optional  browser  for  online  searching),  Internet 
delivery,  credit  management  and  reporting,  in 
addition  to  products  for  government,  directory 
and  scientific  publishing.  At  Nexpo  (where  it  will 
exhibit  in  its  own  and  in  Digital  booths)  Miles  33 
will  unveil  an  update  of  the  Windows  port  from 
its  DOS-based  classified  system. 

The  systems  are  built  around  familiar  compo¬ 
nents  such  as  XPress  on  the  h&j  server,  Microsoft 
Word  and  NT  SQL  Server,  although  any  ODBC- 
compliant  database  can  be  used. 

Mancini  and  John  Chirico,  a  Digital  senior  con¬ 
sultant  for  multimedia  publishing  services,  said 
the  system  is  aimed  primarily  at  medium  to  large- 
newspapers,  although  Miles  33  has  smaller  users. 
Installations  range  from  1 3-  or  20-terminal  sys¬ 
tems  to  sites  with  more  than  100  seats  each  in 
editorial  and  classified  —  among  them,  multisite 
publishers  and  multiedition  publications. 

While  newspapers  ordinarily  will  conduct  their 
own  system  selection,  dealing  directly  with  devel¬ 
opers,  Chirico  said  a  couple  of  customers  ap¬ 
proached  Digital  for  aid  in  finding  a  suitable  sys¬ 
tem.  For  example,  after  Chirico’s  group  replaced 
an  old  DE(^  newsroom  system  at  the  South  Bend 
(Ind.)  Tribune,  the  paper  sought  Digital’s  help  in 
shopping  for  a  new  classified  system. 

TAKING  ALPHA  TO  THE  DESKTOP 

Digital  also  promoted  its  own  new  hardware- 
software  package  —  the  Alpha-based  Digital 
Creation  Studio  (a  30()MHz  Pentium/MMX  ver¬ 
sion  also  is  available).  Preloaded  with  every  sort 
of  software  for  every  sort  of  medium,  the  DC^S  is 
designed  as  a  high-performance  replacement  for 


Digital  hosts 
Miles  33  ; 
Informatel 
on  its  own 
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the  Macintosh  or  other  desktop  computer. 

Digital’s  cost-of-ownership  pitch  for  the  DCS 
relies  on  a  price-performance  assertion  of  big 
productivity  gains  for  users  with  the  heaviest 
desktop  demands  at  slightly  more  than  the  cost 
of  a  high-powered  Mac  or  PC. 

The  DCS  approaches  the  issue  of  total  cost  of 
ownership  from  the  direction  opposite  that  out¬ 
lined  at  the  NAA  SuperConference  in  January  by 
Microsoft  technical  director  Peter  Ollodart. 
Microsoft’s  TCO  project,  the  Zero  Administration 
Initiative,  encompasses  software  (32-bit  Win¬ 
dows,  Zero  Administration  kit,  easy  resource 
access  over  networks,  effective  systems  manage¬ 
ment,  intelligent  server  mirroring  of  all  data  and 
applications  in  the  event  a  workstation  goes 
down  or  a  user  moves  to  another  workstation, 
elimination  of  functions  where  not  needed)  and 
lower-cost  hardware  such  as  $500  network  PCs, 
older  PCs,  Macs  and  Unix  boxes  and  Windows 
terminals  —  supported  by  a  Hydra  Windows  NT 
Terminal  Server  that  can  cost  as  little  as  $300. 

Whereas  a  big  part  of  Microsoft’s  strategy  is  to 
sell  no  more  than  users  need.  Digital  seeks  to  sup¬ 
ply  them  with  as  much  as  needed  to  speed  them 
through  more  work  in  a  given  amount  of  time. 
Microsoft  aims  at  savings  on  system  purchases, 
while  Digital  would  power  productivity  gains. 

While  conceding  that  it  would  likely  be  over¬ 
kill  for  most  newspaper  workers’  needs.  Digital 
sales  executive  James  Ingraham  proposed  the 
DCS  for  compute-intensive  areas  such  as  art,  pagi¬ 
nation  or  Web  site  production. 

Ingraham  said  departments  or  organizations 
running  both  Macs  and  Windows  PCs  would  no 
longer  need  to  maintain  two  inventories  —  even 
if  they  choose  to  run  both  the  Alpha  and  Intel 
Pentium  versions,  because  all  but  a  very  few  com¬ 
ponents  are  interchangeable. 

About  $4,(>00  buys  an  NT  4.0  workstation  with 
Digital’s  own  500MHz  processor,  24X  CD-ROM, 
64MB  RAM,  4.3GB  ultrawide  SCSI,  internal  100MB 
Zip  drive,  built-in  graphics  processing,  l6"-image 
monitor  and  the  latest  speech-recognition, 
Internet,  video  authoring,  paint,  draw,  font,  sound, 
special  effects  and  other  software. 

Microsoft’s  drive  into  enterprisewide  computing 
environments,  said  Ingraham,  cannot  succeed 
without  the  power  of  Alpha  prt)cessors  (owner¬ 
ship  of  which  Digital  retains  in  spite  of  the  sale 
of  its  manufacturing  operations  to  Intel  last  fall). 
He  further  insisted  that  Alpha  not  only  will  sur¬ 
vive  Digital’s  acquisition  by  Compaq,  but  also  will 
keep  its  lead  on  any  competitor  powering  NT 
machines.  “Already  we  are  on  target  for  [proces¬ 
sor  speeds  of)  800  megahertz  and  a  gigahertz  be¬ 
fore  the  end  of  the  century,”  Ingraham  said.  Mer¬ 
ced,  Intel’s  high-end  follow-on  to  the  Pentium  II 
(expected  to  ship  in  the  second  half  of  1999), 
will  be  slower  than  the  Alpha  chip,  he  added. 

Alpha  first  appeared  in  the  early  1 990s,  but  for 
newspapers  it  was  mostly  relegated  to  speeding 


the  invisible  but  crucial  workings  of  raster  image 
processors.  Distinguishing  desktop  content  cre¬ 
ation  from  graphic  arts  production,  however, 
Ingraham  remarked,  “This  is  the  first  time  we 
have  a  product  for  this  maricetplace.” 

CREATING  A  HIGHER  PROFILE 

Though  an  established  newspaper  systems  ven¬ 
dor  like  Miles  33,  Informatel’s  name  and  products 
often  have  become  known  through  sales  made 
by  other  vendors,  such  as  Publishing  Partners 
International.  The  14-year-old  firm  from  Laval, 
Quebec,  debuted  at  Nexpo  three  years  ago  in  the 
booth  of  Graph-X  (which  offered  its  AdPlacer  lay¬ 
out  software),  appeared  again  in  1996  with 
Advanced  Technical  Solutions  (which  was  selling 
Informatel’s  ad  database  creation  and  search 
product  for  the  Web),  then  returned  last  year 
under  its  own  name.  At  this  year’s  America  East  it 
occupied  the  traditional  location  of  the  former 
Dewar  Information  Systems. 

For  classified  and  display  ads,  AdPlacer  for  the 
PC  or  Macintosh  sits  between  ad  entr>' 
(Informatel’s  own  AdPlus  or  third-part)’  systems) 
and  page/section  assembly  in  QuarkXPress.  It 
minds  headers,  guaranteed  placements,  reserved 
editorial  space,  total  space  and  ratio  projection/ 
calculation,  suggested  number  of  pages,  average 
page  revenue,  color  positions,  duplication,  vertical 
justification,  design  rules,  use  of  fillers  and  treat¬ 
ment  of  grouped  ads. 

Ads  can  be  selected  according  to  position, 
page,  .section,  supplement,  color,  column  width 
range,  depth  or  spread.  Users  can  switch  from 
automatic  to  manual  mode  at  any  point.  Edition 
views  are  in  32  and  98  pages,  with  zixtm  to  indi¬ 
vidual  pages.  Changes  to  layouts  are  made  with¬ 
out  recourse  to  time-consuming  reflow  within 
XPress.  Ad  coordinates  and  ads  (as  EPS  or  other 
compatible  files)  are  passed  into  XPress;  each  ad’s 
page  number  is  passed  back  into  the  order-entr)' 
system  for  checking  and  pulling  tear  sheets. 

Informatel’s  AdPlus  combines  account  manage¬ 
ment  for  scheduling,  billing  and  routing;  text-edit¬ 
ing  tools  for  ad  creation  (plus  automatic  export 
of  selected  ads  to  an  Internet  database);  and  pub¬ 
lication/zone  configuration  capabilities  for  opera¬ 
tion  (user-access  privileges,  promotion,  upsell  and 
cross-classification/publication  prompting,  inclu¬ 
sion  of  logos  and  images,  integrated  telemarket¬ 
ing),  production  (styles,  frequently  used  func¬ 
tions,  on-screen  display)  and  commercial  features 
(credit,  rates,  discounts,  billing,  purging/retention, 
transaction  histor)’,  bonus  calculation). 

In  addition  to  accounts  receivable,  CreditPlus 
and  Rex  (remote  exchange  of  ads  and  account  in¬ 
formation),  Informatel  offers  the  Prospector  pack¬ 
age  for  assigning  prospects  to  staffers,  setting  and 
monitoring  sales  objectives  by  product  or  staffer, 
versatile  sales  analysis,  insert  and  promotion  plan¬ 
ning,  telemarketing  supervision  and  automation 
of  follow-up  according  to  several  criteria. 
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Lynne  PUNNETT  was  promoted  from 
vice  president  of  administration  and 
program  management  to  chief  operating 
officer  at  CText  Inc.,  Ann  Arbor,  Mich., 
upon  the  departure  of  ANTHONY  PERI, 
who  was  named  president  less  than  a  year 
ago  and  had  been  commuting  from 
Melbourne,  Fla.,  where  he  formerly  was 
general  manager  and  vice  president  at 
Harris  Publishing  Systems.  Peri  took  over 
as  president  and  CEO  ol  Miami-based 
post-press  systems  supplier  Quipp  Inc. 
Punnett  was  in  newspaper  advertising  for  a 
number  of  years  before  joining  CText  14 
years  ago  Like  Punnett,  the  remainder  of 
middle  and  upper  management  has  spent 
10  or  more  years  with  the  company,  said 
CText  marketing  vice  president  Eugene 
Kiel.  Citing  her  management,  analytical 
and  people  skills,  he  reported  that  employ¬ 
ees  gave  Punnett  a  standing  ovation  upon 
hearing  of  her  promotion. 

KEN  GREGORY  and  STEVE 
ORLANDO,  consultants  to  System 
Integrators  Inc.  for  the  past  year,  were 
hired  by  the  Sacramento-based  firm  as 
executive  vice  president  ol  operations  and 
chief  financial  officer,  respectively.  Most 
recently  vice  president  at  a  business  infor¬ 
mation  CD-ROM  publisher  and  before  that 
president  of  a  developer  of  PC-based  real 
estate  analysis  and  inventory  management 
software,  Gregory  earlier  led  Times  Mirror 
Co.'s  videotex  planning,  development  and 
testing. 

Orlando  has  held  numerous  senior  finan¬ 
cial  positions  in  retailing,  distribution  and 


computer  services  and  is  a  director  of  an 
investment  company  and  a  publicly  traded 
thrift  and  loan. 

Sll  also  announced  the  following  promo¬ 
tions:  MIKE  LEE.  managing  director  and 
vice  president  of  European  operations 
since  1992  to  president  of  European  oper¬ 
ations;  sales  and  marketing  director  AL 
MARSHALL  to  sales  vice  president; 
MediaBridge  Group  director  RICH 
HARDESTY  to  Strategic  planning  vice 
president  tor  the  group:  JON  HEINRICH 
from  director  to  vice  president  of  human 
resources. 

CHRIS  McKEE  was  named  Southeast 
sales  director  for  Baseview  Products  Inc., 
Ann  Arbor,  Mich,  Trained  in  journalism, 
McKee  has  more  than  a  decade  of  experi¬ 
ence  in  front-end  systems,  beginning  at 
Wichita-based  Mycro-Tek  and  most 
recently  with  Freedom  System  Integrators 
(which  acquired  most  of  the  Mycro-Tek 
business  several  years  ago). 

Baseview  also  promoted  support  special¬ 
ist  MANDY  JACOBS  to  project  manager, 
with  responsibility  for  overseeing  sites 
from  planning  to  installation,  training  and 
beyond.  Former  project  manager  JEAN 
PEARSON  was  named  sales  manager,  in 
charge  of  a  nine-person  domestic  staff  and 
Baseview  International's  office  in  Arnhem, 
Netherlands,  which  has  a  seven-person 
sales,  training  and  support  staff  for 
Baseview's  300-plus  overseas  sites. 
Pearson  also  helps  coordinate  efforts  in 
Canada  by  working  with  distributor 
LazerFare,  Winnipeg. 
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sites.  The  contract  includes  on-sIte  training  and  ATS's  Computer-Based  Training  package. 

The  system  runs  on  primary  and  backup  Windows  NT-based  servers  (with  dual  200MHz 
Pentium  Pro  CPUs  and  external  SCSI  RAID)  and  20 166MHz  Windows  95  client  worksta¬ 
tions  on  a  100MB  network. 

DIGITAL  TECHNOLOGY  INTERNATIONAL.  Orem.  Utah,  installed  a  ClassSpeed  classi¬ 
fied  advertising  system,  including  telesales  and  management  reporting  software,  classified 
pagination  and  interfaces  to  a  Dynamics  billing  system  and  ALS  ad-stacking  software  at  the 
Georgia  Straight,  Vancouver,  B.C.  A  ClassSpeed  installation  at  Tribune  Newspapers,  Mesa, 
Ariz.,  consists  of  39  telesales  and  production  workstations  with  links  to  DT's  graphics  data¬ 
base,  PlanBuilder  software  to  automate  ROP  and  classified  planning,  Speed-Driver  DPI  out¬ 
put.  management  reporting  and  Speed-Authorize  for  telephone  credit  card  payments.  To  its 
DT  editorial  system.  Tribune  added  WebClient  software  for  online  publishing  directly  from 
the  print  database. 

Other  North  American  installations  include  the  Waco  (Texas)  Tribune  Herald  {integrated 
editorial,  advertising  and  production  systems),  San  Luis  Obispo.  Calif.,  Telegram  Tribune 
(21 -seat  classified  and  graphics  systems  with  SpeedDriver),  Times  Beacon  Record.  Setauket, 
N  Y.  (Windows  NT  server-based  Liberty  Shoppers  classified  system),  and  Buffalo  News  (ad 
and  graphics  system  upgrade,  with  15  AdSpeed  display  ad  workstations,  five  ImageSpeed 
software  packages,  SpeedDriver  and  DT’s  Digital  Toolkit  for  system  customization).  Sales  In 
the  United  Kingdom  included  the  Cambrian  News  (classified  and  display  ad  systems  with 
PlanBuilder  and  pagination),  Huddersfield  Examiner  (PMuWder,  classified  pagination  inter¬ 
faced  to  Hastech  ad  booking  system),  Northeast  Press  (two  additional  SpeedDriver  systems), 
and  Burton  Daily  Mail  (remote  SpeedDriver  installation,  editorial  network  upgrade). 

BASEVIEW  PRODUCTS  INC.,  Ann  Arbor,  Mich.,  started  the  year  with  software  orders 
from  29  sites.  Among  the  largest  were  the  over-20,000-circulatlon  Capital  News,  Jefferson 
City,  Mo.  (IQue  editorial  system  consisting  of  IQue  Server  with  graphics  capabilities,  eight 
reporter  and  editor  workstations  and  seven  DragX  pagination  stations,  as  well  as 
CommLink/Plus,  Transporter  and  WireManager  IQue  software)  and  Texas'  Galveston  Dally 
News  and  Galveston  County  Daily  News,  sister  papers  with  28,000-plus  circulations 
(AdmanagerPro,  with  multiple  classified  workstations  and  ClassFlow  pagination). 

Editorial  systems  also  went  into  the  Bureau  County  Republican,  Princeton,  III.,  San  Diego 
State  University  Daily  Aztec,  Sun  Journal  Publications,  North  Canton,  Ohio  (with  circulation), 
Press-Enterprise,  Bloomsburg,  Pa.,  North  Adams  (Mass.)  Transcript,  Portland  (\nd.) 
Commercial  Review.  Junction  City,  Kan.,  Daily  Union  and  Atlanta  Business  Chronicle.  Other 
ad  system  sales  included  the  Aspen  (Colo.)  Dally  News,  DeSoto  Times.  Southaven,  Miss., 
Tribune  Ltd.,  Nassau,  Bahamas,  Noblesville  Topics  Newspapers.  Fishers,  Ind.,  Daily  Midway 
Driller.  Taft,  Calif.,  Vineyard  Gazette.  Edgartown,  Mass.,  Martha's  Vineyard  Times,  Vineyard 
Haven,  Mass.,  Gos/rerr  (Ind.)  News,  Courier  Gazette,  Rockland.  Maine,  Athens  (Ohio)  News, 
Florence  (S.C.)  Morning  News,  and  Slidell  (la.)  Sentry-News.  The  Iowa  State  (University) 
Da//y  and  Willoughby,  Ohio,  News-Herald orriered  both  news  and  ad  systems,  while  the  Elko 
(Nevada)  Dally  Free  Press,  Georgetown  (S.C.)  Times  arrd  Kingstree,  S.C.,  /Vews  bought  cir¬ 
culation  systems. 


System  integrators  INC..  Sacramento,  will  supply  Reuters  with  a  new  editorial 
system  for  its  worldwide  news  operations.  A  Reuters  supplier  for  the  past  15  years. 
Sirs  systems  are  already  used  by  the  news  service  in  North  America  and  Asia,  The 
Windows  NT-based  system  will  use  ServerNet  computers  from  Tandem  Computers. 
System  size,  timetable  for  its  installation  and  price  were  not  announced.  Specifications  tor 
the  installation  of  Sll's  new-generation  system  are  still  being  worked  out,  according  to  a 
Reuters  spokesman. 


GANNEH  MEDIA  TECHNOLOGIES  INTERNATIONAL.  Cincinnati,  installed  its  Digital 
Collections  software  at  10  more  sites  last  fall,  surpassing  the  100-customer  mark  for  the 
multimedia  information-management  system.  New  users  are  the  Coloradoan,  Fort  Collins, 
Green  Bay(W\s.)  Press-Gazette,  Burlington  (Vt.)  Free  Press.  Norwich  (Conn.)  Bulletin, 
Rockford  (\\\.)  Register  Star,  Sioux  Falls,  S.D.,  Argus  Leader.  Lafayette,  Ind.,  Journal  and 
Courier.  Boise  Idaho  Statesman.  Washington  Olympian  and  Huntington,  W.Va.,  Herald- 
Dispalch. 


SPARROW  INFORMATION  INC.,  Hampton  Falls,  N.H.,  installed  seven-terminal 
Intertext  classified  systems  at  the  Independent  Massillon,  Ohio,  and  Manahawkin  (N.J.) 
Newspapers,  replacing  Mycro-Tek  MicroComp  1100  systems  at  both  sites  with  Year- 
2000-compliant  Intertext  revision  12.  With  its  new  system  running  on  Pentium  worksta¬ 
tions,  Massillon  cited  such  improvements  as  report  generation,  availability  of  automatical¬ 
ly  priced  borders  and  built-in  accounting  and  billing.  Manahawkin's  system  allows  cross¬ 
selling  among  four  sister  publications  and  remote  ad-taking  at  the  Lacey  office  over  a 
dial-up  11 5-kbps  Ethernet  bridge. 

Also  in  southern  New  Jersey,  the  Ocean  County  Observer,  Toms  River,  installed  Revision 
12E  lor  its  nine-terminal  system,  allowing  use  of  logos  and  borders  and  providing  auto¬ 
matic  rate  calculations  and  an  online  publishing  calendar.  Revision  12E  more  recently 
went  into  a  much  larger  site,  the  76-seat  system  at  Cox  Newspapers'  Daytona  Beach 
News-Journal  and  its  five  associated  Pennysaver  titles.  Version  12  updates  also  accompa¬ 
nied  hardware  and  network  upgrades  at  five  sites  in  Pennsylvania  and  New  York. 

ADVANCED  TECHNICAL  SOLUTIONS  INC.  Wilmington.  Mass .  is  installing  its 
Advisor  advertising  system  at  Knight  Ridder's  Bradenton  (Fla.)  Herald.  AdVisor  uses  the 
Sybase  SQL  relational  database  and  integrates  Microsoft  Word  and  Excel  and  Seagate 
Crystal  Reports  with  an  ATS  interface. 

Local-mode  operation  facilitates  training  and  permits  work  from  laptops  at  customer 


MISSION  CRITICAL  TECHNOLOGIES  (Future  Tense  Inc.),  Concord.  Mass .  installed 
AdCapture,  its  new  software  tor  transmitting  display  ad  text  over  the  Internet,  at  the  Boslon 
Globe.  AdCapture  eliminates  the  need  to  rekey  text  while  preserving  the  copy  as  searchable 
text  (rather  than  incorporating  it  as  part  of  an  ad’s  image)  and  providing  fielded  data  for  the 
ads.  Text  is  extracted  from  camera-ready  copy  using  optical  character  recognition  software; 
and  will  be  extracted  from  EPS  and  PDF  files  using  PostScript  utilities.  AdCheck  relinks  dis¬ 
play  ads  to  contract  information  for  text  file  output  with  tagged  data  for  online  database  pub¬ 
lishing. 


Harris  publishing  systems  CORP.,  Melbourne,  Fla.,  licensed  Boston-based 
INSO  CORP.’S  Qwest  Internet  Classifieds  (QUIC)  system,  which  it  markets  to  newspa¬ 
pers  as  WebCASH,  an  online  complement  to  Harris'  existing  classified  advertising  system. 
The  system’s  fuzzy  logic,  proximity  and  concept-based  searches,  advanced  ad  parsing  and 
dimensionalization  return  ranked  results  to  Web  visitors  searching  classified  databases. 
QUIC  provides  custom  publication  templates,  banner  ad  management,  personalized  search¬ 
es,  niche  category  knowledge,  integrated  graphics,  drill-down,  site  linking  and  remote  site 
management. 
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the  second  edition  of  the  E&P/FPP  Community,  Specialty  &  Free 
Publications  Year  Book! 

It’s  the  most  complete  source  of  information  for  these  publications! 
Used  by  publishers  and  other  publication  executives,  media  buyers, 
public  relations  professionals,  equipment  venders,  brokers  and  more 
-  the  E&P/FPP  Community,  Specialty  &  Free  Publications  Year  Book 
responds  to  your  needs. 

So  Accurate!  So  Comprehensive!  So  Easy  to  Use! 

Important  information  such  as  names  of  personnel,  addresses,  phone 
and  fax  numbers,  circulation,  ad  rates,  equipment  and  much,  much 
more  is  at  your  finger  tips! 

Recognized  and  used  by  advertisers,  the  FPP  Year  Book  is  “A  Media 
Buyers  Guide”  and  is  instrumental  in  providing  advertisers  with  pub 
lication  information  to  reach  their  target  markets. 

In  an  industry  that’s  constantly  changing  and  growing  you  need  a  cur 
rent,  reliable  source.  Let  the  E&P/FPP  Year  Book  provide  you  with 
the  data  you  need  to  succeed! 

Here’s  what  users  of  the 


NEW! 

COMPLETELY 

UPDATED! 


Section  I:  U.S.  &  Canadian  < 
Community  Weeklies  I 

Section  II:  U.S.  &  Canadian  \ 
Shopper  Publications 

Section  III:  U.S.  &  Canadian 
Specialty  Publications 

Section  IV:  Weekly  Newspaper 
&  Shopper  Publication  Groups 
&  Other  Organizations 


Here  s  what  users  ot  the  i 

E&P/FPP  Year  Book  have  to  say:  • 
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Get  your  copy  today!  Order  now!  OT^Y  $99! 


^  Yes!  Please  send  me _ copy  (ies)  of  The  Editor  &  Publisher/  Free  Paper  Publisher 

Community,  Specialty  and  Free  Publications  Year  Book  at  just  $99  (U.S.)  each! 


COMMl'MTY, 
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VKAR  B(K)K 


LI  Check  Enclosed  (payable  to  Editor  &  Publisher)  $U.S.  drawn  on  U.S.  bank  only. 
Charge  my  JVisa  JMC  JAMEX  # _ 


(Required  on  credit  card  orders.) 


Mail  your  order  and  payment  to:  E&P/FPP  Community,  Specialty  &  Free  Publications  Year  Book,  c/o  Editor  &  Publisher,  P.O.  Box  3000,  Oenville, 

NJ  07834-3000  •  Tel:  (800)783-4903  •  Fax:  (973)  627-5872  •  E-mail:  edpub@mediainfo.com.  Payments  must  accompany  all  orders.  NY,  CA,  DC, 

OH  and  Canada  add  appropriate  tax.  Please  supply  proper  street  address  tor  UPS  delivery.  No  deliveries  will  be  made  to  P.O.  boxes.  All  remittance  must  be  in  U.S.  dollars. 


EXPRESS-NEWS  CAVES 
ON  WEB  SITE  FEES 


After  three  years  of  leading  the  charge  for  fee-based  access  to 

online  news,  the  San  Antonio  newspaper  throws  in  the  towel 


by  David  Noack 


New  media 
director  Ian 
Murdock  says 
the  fee  was  an 
“impediment” 
to  potential 
online  readers 
as  well  as  to 
advertisers  who 
want 

more  traffic 


Three  years  after  it  set  out  to  pioneer  an  era  of 
newspaper  Web  sites  funded  by  paying  visitors, 
the  San  Antonio  Express-News  has  given  up  and 
dropped  its  online  access  fees. 

The  Texas  newspaper  has  been  an  anomaly  throughout  the  opening  phase  of  the  Internet  age 
not  only  because  of  its  dogged  attempts  to  collect  Web  site  entrance  fees  but  also  because  of 
its  public  declarations  that  “this  is  the  future  of  our  industry.” 

Ian  Murdock,  director  of  new’  media  at  the  Express-News,  said  the  service  had  about  3,700 
paying  subscribers  when  it  folded.  He  also  noted  that  the  dominant  revenue  model  of  the  indus¬ 
try  is  a  free-access  structure  that  generates  money  through  the  sale  of  advertising  and  other  ser¬ 
vices.  “We  were  putting  in  an  impediment  to  getting  eyeballs  (for  banner  advertisers)  by  hav¬ 
ing  that  fee,”  he  explained. 

Online  newspaper  subscription  fees  are  typically  for  access  to  daily  online  news  content  and 
don’t  cover  access  to  archived  materials,  other  special  premium  services  or  databases  that  are 
marketed  on  many  sites  as  separate  e-commerce  activities. 

Total  site  redesign 

The  collapse  of  expressnews. corn's  subscription-based  business  model  occurred  quietly  and 
was  announced  as  part  of  a  major  redesign  and  overhaul  of  the  site  in  March.  Along  with  drop¬ 
ping  the  $4.95  monthly  fee,  expressnews.com  has  also  increased  the  overall  amount  of  infor¬ 
mation  it  contains  and  has  added  some  original,  Web-only  editorial  material  in  the  form  of 
columns.  It  has  also  added  database  directories  of  local  community  institutions  and  organiza¬ 
tions. 

Expressnews.com’s  fee  cave-in  did  not  surprise  industry  analysts  who  have  been  predicting 
failure  for  the  revenue  model  for  some  time. They  pointed  out  that  across  the  country,  the  daily 
content  of  newspapers  has  not  been  able  to  exert  enough  “pull”  to  make  readers  pay  for  online 
access  to  it,  except  in  the  case  of  unique  content  such  as  that  found  in  publications  like  the 
Wall  Street  Journal. 


A  lot  of  free  supply 

“The  problem  is  there  is  a  lot  of  supply  for  free,”  explained  Bill  Bass,  an  analyst  who  follows 
online  newspapers  at  Forrester  Research  Inc.,  a  computer  and  online  industry  marketing  firm 
in  (Cambridge,  Mass. 

In  most  cases,  the  same  news  found  at  new  spaper  Web  sites  can  also  be  found  at  a  bevy  of 
free-access  sites  operated  by  radio  and  TV  stations,  magazines,  cable  TV  networks,  search 
engines.  Net-only  news  agencies  and  city  guide  Web  sites.  Increasing  numbers  of  these  alterna- 
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tive  sites  offer  local  as  well  as  national  news 
coverage. 

Bass  said  the  initial  reason  that  newspa¬ 
pers  sought  to  charge  for  access  to  content 
was  to  avoid  cannibalizing  their  print  prod¬ 
uct,  but  that  has  not  happened,  he  said. 
“Once  newspaper  people  get  beyond  that 
cannibalization  fear  they  start  asking, ‘Are  we 
going  to  make  more  money  by  being  broad¬ 
ly  distributed  or  by  not  being  broadly  dis¬ 
tributed?’"  said  Bass. 


Others  dropped  same  model 

San  Antonio’s  is  the  latest  of  a  small  num¬ 
ber  of  remaining  fee-based  online  newspa¬ 
pers  to  give  up  on  the  idea.  Last  year,  Pioneer 
Planet,  the  online  version  of  the  St.  Paul 
Pioneer  Press,  dumped  its  $4.95  fee  and 
made  its  content  available  for  free.  Much  as 
in  the  Texas  case,  the  Minnesota  newspaper’s 
hand  was  forced  by  a  stagnant  subscriber 
base  of  about  3,500  and  competition  from 
alternative,  free  online  news  sources. 

After  the  Wall  Street  Journal,  the  best- 
known  publication  that  is  still  charging 
online  access  fees  is  the  San  Jose  Mercury 
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News'  Mercury  Center.  Mercury  Center 
charges  $4.95  monthly  and  $2.95  to  users 
who  already  subscribe  to  the  print  version 
of  the  newspaper. 


Can  Mercury  Center  hold  out? 

“Mercury  Center  has  over  20,000  sub¬ 
scribers.  But  one  wonders  whether  its  pre¬ 
mium  services  would  not  be  more  highly 
subscribed  to  if  they  dropped  their  fees,” 
said  Peter  Krasilovsky,  vice  president  atArlen 
Communications,  an  online  market  research 
company  in  Bethesda,  Md. 

Doug  Edwards,  brand  group  manager  for 
the  San  Jose  Mercury  News  and  Mercury 
Center,  said  the  online  service  has  made  no 
decision  about  whether  or  not  to  continue 
its  subscription  fee  policy.  “We’re  constantly 
re-evaluating  our  business  and  membership 
mtxlels. . . .  We  have  a  lot  of  internal  discus¬ 
sion  about  the  free  vs.  subscription  issue,” 
said  Edwards. 
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Business  News  Online 

INTERNET  USE 
CHANGING 
U.S.  INDUSTRY 

Study:  Heavy  shift  to  online  news 


Internet  technology  is  dramatically  revo¬ 
lutionizing  the  manner  in  which 
American  industry  distributes  and 
acquires  the  daily  information  it  needs  to 
support  its  daily  functions,  according  to  a 
flurry  of  new  studies. 

One  of  the  most  far-reaching  research  pro¬ 
jects  has  documented  that  a  majority  of 
executives  throughout  the  country’s  largest 
corporations  believe  that  print  newspapers 
will  lose  their  position  as  primary'  providers 
of  business  news  to  business  executives  by 
the  year  2005. 

According  to  the  new  “Millennium 
Survey”  conducted  for  Deloitte  &  Touche 
LLP  by  Yankelovich  Partners,  more  than  90% 
of  the  corporate  executives  interviewed 
expect  the  Internet  to  completely  overtake 
print  media  as  the  primary'  source  of  daily 
business  news  in  just  six  years. 

Yankelovich  polled  senior  executives  at 
more  than  400  U.S.  corporations  to  record 
their  predictions  about  how  business  life 
will  change  by  2005.  The  study  was  limited 
to  executives  in  companies  with  at  least  $  1 
billion  in  annual  revenues. 

Only  half  the  executives  expect  print 
newspapiers  to  be  an  “important”  business 
news  source  in  2005.  More  than  90%  said  the 
Internet  will  be  the  primary'  distributor  of 
daily  business  news;  74%  said  e-mail  will  also 
be  a  key  source  for  business  news. 

The  survey  also  revealed  that  large  corpo¬ 
rations  are  heavily  using  the  Internet.  Some 
87%  of  the  executives  said  they  currently 
use  the  global  network;  98%  reported  they 
use  it  to  distribute  information  about  their 
companies;  81%  said  they  use  it  to  commu¬ 
nicate  with  other  companies;  and  69%  (more 
than  two-thirds)  said  their  companies  use 
the  Internet  to  sell  products  and  ser\'ices 
online. 

Another  study,  by  AccuStaff  of 
Jacksonville,  Fla.,  has  found  that  the  number 
of  U.S.  businesses  of  all  sizes  that  maintain 
Web  sites  has  more  than  quadrupled  over 
the  last  24  months.  AccuStaff  found  that  54% 
of  American  businesses  have  Web  sites  and 
that  a  majority'  of  the  rest  plan  to  establish 
some  sort  of  Web  presence  in  the  near 
future. 


In  Short 


NEWS  ARCHIVE  AT  AOL 

America  Online  of  Dulles, 
Va.,  and  Infonautics  of 
Wayne,  Pa.,  have 
announced  a  $4  million, 
two-year  deal  that  will 
make  infonaub'es'  Web- 
based  E-Library  the  primary 
supplier  of  consumer  and 
small  business  research 
archives  within  the  AOL 
system.  E-Library  is  one  of 
the  most  popular  Web- 
based  news  services  with  a 
monthly  fee  of  less  than 
$9.95  and  access  to  the 
full  text  of  articles  from 
hundreds  of  newspapers, 
newsmagazines  and  trade 
journals.  The  service,  pre¬ 
sented  in  high  profile  to 
AOL's  11  million  sub¬ 
scribers,  competes  directly 
against  newspapers  that 
are  offering  online  news 
archive  services. 


CORRECTION:  MICROSOFT 

Microsoft's  various  Web 
sites  will  not  be  distribut¬ 
ing  United  Press 
International  news,  video, 
audio  or  photo  materials  as 
reported  in  this  secb'on 
last  week.  UPI  and 
Microsoft  have  announced 
a  joint  venture  to  create 
the  UPI-Microsoft 
Knowledge  Center  to  devel¬ 
op  new  delivery  mecha¬ 
nisms  and  unspecified 
products  for  the  Internet. 
The  new  center  will  focus 
on  the  creation  of  e-com¬ 
merce  and  other  systems 
but  will  not  be  involved  in 
feeding  news  to  Microsoft's 
many  online  publishing 
ventures. 
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In  Short 


YOUNG  AND  OLD  ONLINE 

American  Web  surfers  in 
the  35-  to  54-year-old 
range  go  online  primarily 
to  obtain  news  and  busi¬ 
ness  information,  accord¬ 
ing  to  a  new  survey  by  the 
Gallup  Organization.  The 
survey  also  documents  that 
younger  Americans  —  in 
the  18-  to  24-year-old 
range  —  interact  with  the 
Internet  in  a  very  different 
way.  Instead  of  using  it  as 
a  news-and-financial-data- 
gathering  tool  like  middle- 
aged  surfers,  they  use  it  in 
a  much  broader  way.  In 
fact,  they  appear  to 
respond  to  the  Internet  as 
if  it  is  the  matrix  of  soci¬ 
ety  itself.  The  researchers 
point  out  that  the  impor¬ 
tance  of  this  finding  is 
that  this  age  group  is 
acquiring  radically  new 
habits  which  will  become 
the  new  reality  for  the  new 
generation. 


STUDENT.COM  &  ZIP2 

Student.com,  a  Web-based 
news  service  that  distrib¬ 
utes  original,  daily  cover¬ 
age  of  all  aspects  of  col¬ 
lege  life,  has  signed  a 
deal  with  Zip2  Corp.,  to 
provide  local  content 
to  the  Zip2  network  of 
152  newspaper  Web  sites. 
The  college  material  will 
be  available  through  the 
city  guides  that  Zip2  facili¬ 
tates  for  online  newspaper 
operations.  Founded  in 
1995,  student.com  is 
backed  by  US  WEST  Media 
Group. 


by  Charles  Bowen 


Reporter's  Digital  How-To 

A  FEATURE  WRITER'S  DREAM 

History  at  www.msstate.edu/Archives/History/index.html 


Man>  of  us  take  pride  in  saying  ours  is 
a  “newspaper  of  record,”  but  when  it 
comes  to  preserving  global  history, 
the  Internet  is  the  ultimate  archive. 

Where  else  but  on  the  Net  could  you 
make  a  single  stop  and  pick  up  copies  of  the 
Magna  Carta  and  the  1783  Treaty  of  Paris, 
transcripts  of  any  of  the  presidential  inau¬ 
gural  addresses  from  George  Washington  to 
Bill  Clinton,  and  historical  text  of  Africa,  Asia, 
Canada,  Europe,  Latin  America  and  Mexico, 
not  to  mention  key  documents  from  the 
women’s  movement,African-American  histo¬ 
ry  and  the  world’s  wars? 

A  massive  gateway  called  the  Historical 
Text  Archive  (HTA),  operated  by  Mississippi 
State  University’s  College  of  Arts  and 
Sciences,  also  provides  links  to  documents 
from  the  U.S.  colonial  period,  the  American 
Revolution,  the  early  days  of  the  Republic, 
and  19th  and  20th  centuries,  as  well  as  text 
relating  to  immigration.  Native  Americans, 
and  various  social  and  political  subjects. 

Especially  for  feature  editors  and  feature 
writers,  this  is  a  dream  site  that  can  give 
color  and  depth  to  dry  historical  facts  and 
figures. 

The  only  drawback  is  that  the  site  is  not  as 
swift  as  other  Internet  resources.  Unlike  elec¬ 
tronic  libraries  in  which  you  simply  enter  a 
keyword  or  key  phrase  to  be  whisked  direct¬ 
ly  to  the  material  you  seek,  the  HTA  works 
more  like  a  leisurely  cyberspace  museum. 

Mississippi  State  history  professor  Don 
Mabry,  curator  and  Webmaster,  invites  you  to 
enter  the  digital  front  door  and  follow  the 
electronic  signposts  to  the  information  you 
want.  It  takes  a  little  longer,  but,  as  often  is 
the  case  with  browsing,  there  is  a  higher  pos¬ 
sibility  for  profitable  side  trips. 

Suppose,  for  instance,  you  are  working  on 
a  story'  about  the  1998  centennial  of  the 
Spanish  American  War  and  you  want  to  jazz 
up  the  piece  with  some  fresh  material.  You 
start  by  visiting  the  HTA  site  and  clicking  the 
“United  States”  option  on  the  introductory 
page,  then  you  click  the  “19th  Century”  link 
from  the  subsequent  list  of  choices. 

The  site  displays  up  to  four  pages  of 
assorted  19th  century  topics;  from  the 
Jefferson  Papers  and  Aaron  Burr  to  the  text 
of  Alexis  de  Tocqueville’s  “Democracy  in 
America”;  from  documents  about  Andrew 
Jackson  and  the  Civil  War  to  Abe  Lincoln,  the 


Sioux  Nation,  the  Oregon  Trail  and  western 
expansion,  the  1893  Chicago  World’s  Fair 
and  more. 

At  the  Spanish  American  War  link,  you  can 
find  some  half  dozen  specific  references, 
including  a  chronology  of  the  war,  profiles  of 
weapons  used  in  the  conflict,  details  of  per¬ 
sonalities  and  fighting  units  and  information 
on  Teddy  Roosevelt  and  The  Rough  Riders. 

The  “Action  Reports  and  First-Hand 
Accounts”  link  leads  to  memoirs  about  the 
campaign  in  Cuba,  the  destruction  of  the  USS 
Maine,  battles  at  Manila  Bay,  Santiago  de  Cuba 
and  Cardenas  Harbor. 

Still  another  link  even  focuses  on  journal¬ 
ism  and  the  war  and  how  modern  historians 
now  question  whether  William  Randolph 
Hearst  really  did  tell  Frederic  Remington, 
“You  furnish  the  pictures  and  I’ll  provide  the 
war.”  (The  alleged  comment  prompted  the 
public  in  1898  generally  to  refer  to  this  as 
“The  Newspaper  War”  and  as  “Mister  Hearst’s 
War.”) 

The  Historical  Text  Archive  also  can  be 
used  for  brainstorming  story  ideas.  An  elec¬ 
tronic  stroll  through  the  site’s  2()th  Century 
USA  page,  for  example,  brings  you  in  touch 
with  topics  as  varied  as  The  Great 
Depression,  the  world  wars,  the  Civil  Rights 
struggle  and  the  Vietnam  War,  but  also  The 
Beatles,  jazz  greats,  Tom  Swifties,  the  Negro 
Baseball  League  and  a  Day  in  the  Life  of 
President  Gerald  Ford.  And  you  can  use  the 
same  section  to  find  specific  documents 
from  the  Iran-Contra  Affair,  the  Cuban 
Missile  Crisis  and  the  Gulf  War. 

Here  are  some  other  considerations  when 
using  this  site  in  your  news  stories: 

1. The  HTA  links  to  several  kinds  of  mater¬ 
ial,  including  original  text,  separate  history 
Web  sites,  and  electronic  reprints  of  books 
and  articles  elsewhere  on  the  Internet. 

2.  While  the  HTA  itself  is  not  searchable, 
some  of  the  sites  to  which  it  links  do  offer 
key'word  searching.  Usually,  these  searchable 
resources  are  identified  as  such  on  the  HTA 
pages. 

3.  The  site  is  organized  by  geography/ 
nations  (such  as  Africa,  Asia,  even  the  Arctic 
Circle)  and  topics  (from  genealogy  to  teach¬ 
ing).  Use  the  “Select  Topics”  section  of  the 
introductory  page  for  hypertext  links  to 
these,  as  well  as  to  history  journals,  bibli¬ 
ographies,  directories  and  other  archives. 
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STQCKQUOTES 


BUSINESS  BRIEFLY 


E&P  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 


4/1/98 

3/24/98 

4/1/97  1 

A.H.  Belo  Corp.  (NY) 

53.563 

54.313 

36.750 

American  Media  Inc.  (NY) 

7.813 

7.625 

5.875 

Central  Newspapers  Inc.  (NY) 

71.625 

70.938 

51.250 

Dow  Jones  &  Co.  Inc.  (NY) 

54.125 

52.500 

41.000 

E.W.  Scripps  Co.  (NY)* 

55.625 

54.750* 

33.375* 

Gannett  Co.  Inc.  (NY)## 

72.875 

68.938 

43.313 

Gray  Comm.  Sys.  (NY) 

29.125 

29.500 

18.625 

Harte-Hanks  Comm.  (NY) 

24.063 

23.438 

29.125 

HoHinger  International  (NY) 

16.563 

16.875 

9.500 

Journal  Register  Co.  (NY)# 

21.750 

20.813 

N/A 

Knight  Ridder  (NY) 

55.313 

56.875 

40.500 

Lee  Enterprises  Inc.  (NY) 

33.813 

32.938 

24.125 

McClatchy  Newspapers  Inc.  (NY) 

29.938 

29.938 

23.875 

Media  General  Inc.  (AM) 

49.500 

50.375 

28.625 

New  York  Times  Co.  (NY) 

71.000 

65.000 

44.125 

News  Corp.  Ltd. 

27.188 

28.063 

18.125 

Pearson  Ltd. 

17.000 

17.000a 

7.440a 

Pulitzer  Publishing  Co.  (NY)** 

80.313 

79.000 

42.875 

Quebecor  Inc.  Class  A 

21.125 

21.625b 

25.100b 

Sun  Media  Corp.  (TSE)### 

15.700 

15.950b 

N/A 

Thomson  Corp.  (TSE) 

44.250 

44.000b 

27.700b 

Times  Mirror  Co.  (NY) 

63.063 

64.188 

55.750 

Tribune  Co.  (NY)*** 

70.188 

67.063 

40.625 

Washington  Post  Co.  (NY) 

532.875 

536.125 

345.875 

*  Adjustment  to  reflect  receipt  of  1.16  shares  of  Comcast  for  each 
share  of  E.W.  Scripps  as  of  11/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 

***  Adjusted  for  2-for-1  stock  split 

#  Company  went  public  on  5/8/97 

##  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 
###  Initial  public  offering  completed  on  12/15/97 
la)  British  pounds  (b)  Canadian  dollars 


Maine's  Guy  Gannett  group 
goes  on  the  block 

The  MAINE-BASED  newspaper 
empire  of  Guy  Gannett 
C:ommunications  is  on  the  block. The 
family-owned  company  said  it  wants  to 
find  a  buyer  by  year’s  end. 

Madeline  G.  Corson,  publisher,  chair¬ 
man  and  granddaughter  of  founder 
Guy  P.  Ciannett,  said  the  trust  that  owns 
the  company  will  expire  when  she  and 
her  uncle,  John  H.  Gannett,  die.  In 
addition,  none  of  the  1 5  famih’  mem¬ 
bers  in  line  to  inherit  the  compan)'  are 
interested  in  taking  hands-on  control. 

Guy  Gannett’s  Maine  newspapers  include  the  PtjrtUind 
Press  Herald  and  Maine  Sunday  Augusta-based 

Kennebec  Journal,  Central  Maine  Morning  Sentinel  in 
Waterv'ille,  and  Bath  Coastal  Journal.  Broadcast  properties 
include  seven  TV  stations,  one  in  Portland,  six  out  of  state. 

The  family  entered  newspapers  with  the  purchase  of  the 
Portland  paper  in  1921,  but  its  publishing  rtxjts  go  back  to 
1888,  when  William  H.  Gannett  started  Comfort  magazine  to 
promote  a  patent  medicine  he  developed  and  built  its  circu¬ 
lation  to  1  million. 

Local  leaders  were  saddened  by  the  prospect  of  losing  a 
local  ownership  and  hoped  new  owners  would  continue 
the  firm’s  tradition  of  civic  involvement. 

Analysts  said  Guy  Ciannett  could  fetch  more  than  $2(K) 
million  from  bidders  likely  to  include  some  of  the  largest 
U.S.  newspaper  companies,  including  Ciannett  Co.,  the 
nation’s  largest,  but  unrelated,  newspaper  publisher. 

Donohue  buys  Champion 

DONC^HUE  INC.,1TIE  Montreal-based  subsidiaiy  of  com¬ 
mercial  printer  Quebecor  Inc.,  said  it  will  buy  Champion 
International’s  Texas  paper  mills  and  paper  recycling  and 
sorting  operations  for  $450  million.  Announced  late  last 
month  and  expected  to  close  by  midyear,  the  deal  will  make 
Donohue,  already  North  America’s  No.  2  newsprint  producer, 
the  second-largest  U.S.  newsprint  maker. 

The  mill  in  Sheldon,  near  Houston,  runs  three  newsprint 
machines  able  to  prtxluce  470,(KK)  metric  tons  per  year 
with  40%  recycled  fiber  processed  at  an  on-site  deinking 
plant.  The  four  machines  at  the  Lufkin  mill  have  a  com¬ 
bined  capacity  of  405,0<K)  tons,  including  150,(KK)  tons  of 
specialty  papers.  Champion’s  sorting  operations  are  in 
Dallas,  Houston  and  San  Antonio. 

The  acquisition  will  btH)st  Donohue’s  annual  newsprint 
capacity  from  1.5  million  tons  to  more  than  2.3  million  tons. 
Donohue  plans  to  double  Sheldon’s  deinking  capacity.  The 
transaction  provides  for  a  long-term  arrangement  for  Cham¬ 
pion  to  continue  supplying  the  two  mills  with  virgin  fiber. 

The  move  continues  con.solidation  in  the  newsprint 
industry’.  Last  month.  No.  1  U.S.  newsprint  maker  Bowater 
Inc.  agreed  to  buy  Avenor  lnc.,f-anada’s  third-largest 
newsprint  maker  —  vaulting  it  to  the  continent’s  No.  2  sp«)t 
just  weeks  after  the  world’s  biggest  producer,  Abitibi- 
Consolidated,  failed  in  its  bid  for  Avenor. 


Madeline  G.  Corson 
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SYNDICATES/NEWS  SERVICES 


BY  DAVID  ASTOR 

Will  Comics  Pages  Be 
Carpeted  With  ‘Rugrats’? 

A  new  strip  based  on  the  popular  Nickelodeon  show  has  a  big  charter  client  list,  but  can  it 
succeed  where  others  have  failed  in  the  transition  from  TV  (or  film)  to  newspapers? 


A  cake  goes  from  plate  to  pate  in  this  example  of  the  new  "Rugrats"  strip  from  Creators  Syndicate. 


A  COMIC  BASED  on  the  Rugrats  TV  show 
starts  April  5  with  a  client  list  of  almost 
100  papers,  including  the  Chicago  Tri¬ 
bune,  Los  Angeles  Tunes,  New  York  Daily 
News,  Philadelphia  Inquirer  and  Washington 
Post. 

“It’s  really  taking  off,”  said  Creators  Syndicate 
executive  vice  president/COO  Mike  Santiago. 

The  question  is:  Can  the  comic  do  better  than 
other  strips  moving  from  TV  or  film  during  the 
past  few  decades?  Some  of  them  started  fast,  but 
virtually  none  became  long-term  hits. 

For  instance,  King  Features  Syndicate  launched 
a  “Muppets”  comic  with  over  400  clients  in  1981, 
but  the  strip  faded  within  a  couple  of  years.  In 
1990,  Creators  introduced  a  “Teenage  Mutant 
Ninja  Turtles”  strip  that  also  had  several  hundred 
papers  at  its  peak.  That  number  dwindled  to  the 
current  1 50  or  so  —  less  than  a  third  of  which 
are  in  the  U.S. 

Popularity  isn’t  a  problem  for  the  animated 
Rugrats,  which  airs  1 3  times  a  week  (mostly  in 
repeats),  has  an  audience  of  2 1  million,  and  is  the 
most-watched  kids’  show  on  TV  There  is  also  a 
wide  variety  of  Rugrats  merchandise,  a  50<ity 
theater  tour  that  started  in  January,  and  a  full- 
length  feature  film  scheduled  to  open  this 
November. 

Santiago  noted  that  a  key  reason  for  the 


Nickelodeon  show’s  success  is  the  relationships 
among  its  animated  characters,  which  Creators 
believes  can  translate  well  to  print. 

"The  dialog  and  interaction  between  the  kids 
and  adults  has  a  lot  of  the  elements  you  see  in 
today’s  comic  strips,”  said  Santiago. 

Mary  Ann  Veldman,  Southeast  regional  sales 
director  for  the  Los  Angeles-based  Creators,  added 
that  Rugrats  has  a  dual  audience.  While  the  show 
takes  a  baby’s-eye  view  of  the  world,  there  is 
enough  sophisticated  material  to  keep  parents 
interested,  too. 

"The  stories  play  on  two  levels,”  said  Nickel¬ 
odeon  Magazine  Group  vice  president/general 
manager  Dan  Sullivan,  who  reported  that  adults 
comprise  about  a  third  of  Rugrats  viewers. 

Veldman  is  one  of  them.  She  became  a  Rugrats 
fan  after  her  daughters  Tricia  and  Jessica  (now  6 
and  10)  started  watching  —  and  then  brought 
the  show  to  the  attention  of  Creators  executives. 

Sullivan  and  Veldman  also  mentioned  that  the 
7-year-old  program  has  had  enough  staying  power 
to  bode  well  for  the  newspaper  version. 

“As  the  promotion  says,  ‘We’re  in  it  for  the  long 
crawl,’  “Veldman  said  of  the  comic,  which  will 
have  a  gag-a-day  format  with  occasional  continu¬ 
ity. 

Observers  outside  of  Creators  also  commented 
on  the  comic’s  prospects.  None  of  them  had  seen 
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the  daily  and  Sunday  strip,  so  they 
talked  about  the  pros  and  cons  of 
bringing  any  TV  or  film  property  to 
newspapers. 

A  strip  of  this  kind  has  to  have  some 
adult  appeal,  according  to  King  editor 
in  chief  and  former  comics  editor  Jay 
Kennedy.  He  noted  that  a  lot  more 
adults  than  kids  read  newspaper 
comics,  especially  on  weekdays. 

The  “Muppets”  strip  mainly  targeted 
j'oungsters,  as  does  “Teenage  Mutant 
Ninja  Turtles.” 

Kennedy  added  that  the  new 
“Rugrats”  feature  would  also  need 
good  writing.  “That’s  the  driving  force 
of  all  comics,”  he  said.  “If  the  writing  is 
strong  enough,  it’s  not  impossible  for  a 
property  to  make  the  transition  to 
print.” 

Such  a  comic  has  the  advantage  of  a 
pre-existing  audience,  continued 
Kennedy,  but  the  downside  is  that  this 
audience  is  used  to  seeing  the  proper¬ 
ty  in  a  way  newspapers  can’t  match. 

“It’s  a  ratcheting  down  of  the  medi¬ 
um,”  he  said, “TV  and  movies  have 
motion  and  sound.” 

Which  helps  explain  why  there  has 
been  more  movement  of  comics  into 
those  media  than  vice  versa.There 
have  also  been  popular  stage  adapta¬ 
tions  of  strips  dating  back  to  the  cen¬ 
tury-old  “Yellow  Kid,”  according  to  car¬ 
toon  historian,  cartoonist  and 
C^artoonists  &  Writers  Syndicate 
founder  Jerry  Robinson. 

Comic  historian/critic  R.C.  Harvey 
noted  that  there  may  have  been  a 
greater  number  of  successful  print 
adaptations  of  animated  properties 
(such  as  “Bugs  Bunny”  and  “Felix  the 
Cat  ”)  before  TV  became  widespread. 

“It  was  a  different  media  age,”  he 
said,  explaining  that  newspapers  back 
then  were  more  central  to  many 
Americans’  lives. 

Harvey  added  that  many  TV  shows 
have  relatively  shon  life  spans,  which 
makes  it  harder  for  comics  based  on 
them  to  have  staying  power. 

Even  comics  spawned  by  the  most 
popular,  longest-running  shows  don’t 
always  hit  it  big.  For  instance,  the  “I 
Love  Lucy”and  “Dallas”  strips  (in  the 
1950s  and  1980s)  had  fairly  brief  runs. 

“Dallas”  was  with  the  Los  Angeles 
Times  Syndicate,  which  also  distrib¬ 
uted  “Star  Trek”  and  “Star  Wars”  comics 
that  didn’t  approach  the  success  of 
their  TV  and  movie  brethren. 

Over  at  King,  the  “Mickey  Mouse” 
and  “Donald  Duck”  strips  have  been 
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Profiles  Of  Pickles  And  His  Pals 


For  THE  UNINITIATED,  the  stars 
of  Rugrats  are  a  bunch  of  kids 
who  seem  to  act  like  regular  babies 
when  adults  are  around.  But  when 
they’re  alone,  they  converse  like 
older  children. 

The  characters  include: 

♦  Tommy  Pickles,  1 ,  a  courageous 
and  compassionate  boy. 

♦  His  best  friend  Chuckie  Finster 
Jr.,  2,  a  flame-haired,  timid  kid. 

♦  Tommy’s  cousin  Angelica,  3,  a 
manipulative  child. 

♦  Twins  Phil  and  Lil  DeVille,  1 5 


months,  who  love  messes. 

♦  Susie,  3,  a  wise  and  optimLstic 
girl. 

Among  the  regularly  appearing 
adult  characters  are  Tommy’s  parents 
Didi  (a  teacher)  and  Stu  (a  toy  inven¬ 
tor).  They  have  a  Jewish-Christian 
intermarriage  rare  for  the  world  of 
cart(X)ns. 

There’s  also  Spike,  a  loyal  mutt  of 
a  dog;  and  Reptar,  the  heavily  mer- 
chandi.sed  lizard  that  the  Rugrats 
children  watch  on  TV! 

—  David  Astor 


syndicated  for  decades.  They  currently 
have  modest  lists  of  about  100  papers 
each.  And  King  distributes  an  annual 
holiday  comic  featuring  characters 
from  that  year’s  Disney  movie. These 
month-long  sequences  average  about 
200  clients. 

Several  syndicates  reportedly  had  a 
shot  at  getting  the  “Rugrats”  comic. 
According  to  sources,  at  least  two  syn¬ 
dicates  other  than  Creators 
approached  Nickelodeon  a  few  years 
ago,  but  it  wasn’t  interested. 

Then,  Creators  contacted 
Nickelodeon  last  year  at  Veldman’s  urg¬ 
ing.  At  the  time.  Nickelodeon  had  coin¬ 
cidentally  decided  to  try  a  comic,  and 
spoke  with  several  syndicates  to  gauge 
their  interest.  Creators  won  out. 

“Creators  showed  a  real  enthusiasm 
for  Rugrats”  said  Sullivan. “They  had  a 
good  understanding  of  the  property,  of 
Nickelodeon  and  of  the  control  we 
wanted  to  maintain  over  the  strip.” 

The  comic  is  being  edited  by  Rob 
Simpson,  written  by  Scott  Gray  and 


drawn  by  Steve  Crespo  (in  a  3-D  style 
reflecting  the  show’s  animated  roots). 
All  three  are  connected  with  the 
Nickelodeon  Magazine  Group  or  the 
show’s  creators,  Klasky-Csupo  Inc. 

Creators  started  selling  the  comic 
around  the  start  of  February,  before 
there  were  even  sample  strips  to  show. 
But  many  newspapers  bought 
“Rugrats”  anyway  because  of  the 
show’s  popularity  —  and  because,  in 
some  cases,  they  wanted  to  keep  the 
strip  away  from  rival  dailies. 

The  comic  will  accomplish  several 
things,  according  to  Sullivan. “It  will 
broaden  the  audience  for  Rugrats, 
expose  the  property'  to  more  adults, 
and  hopefully  get  more  kids  to  look  at 
the  newspaper,”  he  said. 

This  seems  to  have  worked  in  the 
Veldman  hou,sehold.“When  I  told  my 
daughters  there  would  be  a  ‘Rugrats’ 
comic,  they  were  really  excited,”  she 
recalled.  “1  said  it  wouldn’t  do  them 
any  good  if  they  didn’t  start  reading 
the  newspaper  —  and  they  did!” 


Why  are  New  Yorkers  so  rude? 

“It’s  because  there  are  so  many  ot  them, ’’  Letitia 
Baklrige  told  the  NBC  reporter  who  posed  the 
question  in  a  recent  interview. 

•.Answering  questions  about  manners  comes 
naturally  po  Letitia,  who  has  been  doins  this  tor 
years  in  books  and  in  her  popular  column 
available  to  your  readers  on  a  weekly  basis. 
Syndicated  by  COPLEY  NEWS  SERN’ICE 
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BY  DAVID  ASTOR 

Post-Dispatch  Plus  Peer 
Panel  =  John  Sherffius 

After  taking  the  unusual  step  of  consulting  with  editorial  cartoonists  from  other  newspapers, 
the  St.  Louis  daily  picks  a  California  creator  to  be  its  own  editorial  cartoonist 


Editors  AND  cartoonists 

don't  always  see  eye  to  eye,  but 
they  agreed  on  the  finalists  for  a 
coveted  job  at  the  St.  Louis  Post- 
Dispatch. 

And  the  paper’s  new  political  car¬ 
toonist  is  . . .  John  Sherffius  of  the 
Ventura  County  (Calif.)  Star  and 
Seripps  Howard  News  Service. 

"To  be  picked  by  them  is  an  incredi¬ 
ble  honor,”  said  Sherffius,  referring 
both  to  the  Post-Dispatch  and  to  the 
Pulitzer  Prize-winning  creators  who 
helped  the  paper  make  its  selection. 

The  Post-Dispatch  received  about  60 
applications  for  the  job. Then,  in  a  rare 
or  possibly  unprecedented  move,  the 
paper  sent  14  portfolios  to  four  car¬ 
toonists  for  evaluation.  They  included 
Jim  Borgman  of  the  Cincinnati 
Enquirer  and  King  Features  Syndicate, 
Doug  Marlette  of  Long  Island,  N.Y., 
Neu’sday  and  Creators  Syndicate,  Mike 
Peters  of  the  Dayton  Daily  Neivs  and 
Tribune  Media  Services,  and  Signe 
Wilkinson  of  the  Philadelphia  Daily 
News  and  Cartoonists  &  Writers 
Syndicate. 

Three  of  the  cartoonists  subsequent¬ 
ly  traveled  to  St.  Louis  the  weekend  of 
Feb.  2 1  to  discuss  their  favorites  with 
Post-Dispatch  editorial  page  editor 
(Christine  Bertelson  and  editor  Cole 
Campbell.  (Marlette  couldn’t  make  the 


trip  but  offered  his  input  from  afar.) 
When  the  five  compared  notes,  all  had 
virtually  the  same  names  on  their  lists. 

“It  was  amazing  the  amount  of 
agreement  we  had,”  said  Bertelson, 
who  had  come  up  with  the  idea  to  get 
cartoonists  involved  in  the  hiring 
process. 

Eventually,  the  Post-Dispatch  inter¬ 
viewed  three  finalists.Then  Bertelson, 
after  consulting  with  Campbell  and 
others  at  the  paper,  hired  Sherffius  at 
the  end  of  March. 

“He  has  a  very  distinctive  style  that’s 
highly  visual.”  said  Bertelson.  “There’s  a 
heft  to  his  images  unlike  anything  I’ve 
seen  in  the  field.  You  can  really  see  the 
illustrator  in  him,  but  he  also  has  pow¬ 
erful  ideas.” 

Sherffius  joined  the  Star  six  years 
ago  as  a  graphic  artist,  and  gradually 
started  doing  more  editorial  cartoons. 
The  creator  —  whose  influences 
include  Paul  Conrad  and  Jeff  MacNelly 
—  is  usually  liberal  but  occasionally 
conservative  with  his  visual  commen¬ 
tary. 

The  36-year-old  Sherffius  first  got 
interested  in  editorial  cartooning  while 
earning  a  bachelor’s  degree  in  psychol¬ 
ogy  at  UCLA.  Then  he  earned  another 
bachelor’s  degree,  this  time  in  art,  from 
Cal  State  Northridge.  After  graduating, 
he  had  difficulty  finding  a  staff  job  in 
the  small  edi¬ 
torial  cartoon 
field,  so  he 
freelanced 
during  much 
of  his  20s. 

Sherffius 
said  he’ll 
miss  the  Star 
(where  he 
also  does  a 
local  comic 
called 
“County 
Tails”)  but  is 
“thrilled”  to 
be  joining 
the  Post- 
Dispatch.  He 


might  start  work  this  month,  return  to 
the  West  Coast  in  May  (when  his  wife 
—  Los  Angeles  Times  reporter 
Stephanie  Simon  —  is  due  to  give 
birth),  and  then  submit  cartoons  from 
afar  until  moving  to  St.  Louis  during 
the  summer. 

St.  Louis  in  the  winter  was  a  memo¬ 
rable  experience  for  those  at  the  Feb. 

2 1  gathering,  where  the  discussion 
focused  not  only  on  the  job  applicants’ 
work,  but  on  topics  such  as  the  role  of 
political  cartoonists. 

“The  Post-Dispatch  editors  seemed 
to  appreciate  the  power  of  the  medi¬ 
um,”  recalled  Borgman.  “They  were 
speaking  my  language!” 

He  added  that  “word  people”  usually 
choose  the  cartoonists  who  get  hired 
and  win  awards,  so  it  was  a  “great  feel¬ 
ing”  to  have  Bertelson  and  Campbell 
seek  the  panel’s  input. 

“What  they  did  should  be  a  text¬ 
book  for  any  editors  looking  for  a  car¬ 
toonist,”  commented  Peters,  who  also 
lauded  the  L\)st-Dispatch  for  seeking  a 
cartoonist  who  would  “shake  things 
up,  which  is  not  what  a  lot  of  editors 
want  these  days.” 

Peters  grew  up  in  St.  Louis,  and  he 
mentioned  that  the  Post-Dispatch  car¬ 
toonist  position  was  “the  only  job  I 
ever  wanted”  in  his  younger  days. 

Wilkinson  described  the  Feb.  21 
weekend  as  “excellent,”  and  praised 
Bertelson  and  her  willingness  to  listen 
to  cartoonists. 

“If  I  could  clone  her,  I  would,”  said 
Wilkinson. 

Bertelson  is  glad  she  invited  the  cre¬ 
ators  to  participate.  “They  asked  all 
kinds  of  provocative  questions,  and 
had  insightful  things  to  say  about 
everyone’s  work,”  she  recalled.  “I’d  be 
drawn  to  someone’s  work,  and  they 
helped  me  realize  the  reasons  why. 
Who  knows  more  about  cartooning 
than  cartoonists?” 

Sherffius  succeeds  Tom  Engelhardt, 
who  retired  Jan.  1  after  35  years  at  the 
paper.  Other  former  Post-Dispatch  car¬ 
toonists  include  Bill  Mauldin,  Daniel 
Fitzpatrick  and  Robert  Minor. 
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From  the  Web  site  of  the  Ventura  County  Star,  where  Sherffius  works 
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British  jargon  that  would  baffle 
Americans.  FT  retains  a  decidedly 
British  flavour.  K  column  of  advise  on 
executive  entertainment,  for  example, 
talks  about  “taking  clients  to  a  rugby 
match.” 

The  British  character  is  certainly  not 
an  appeal  to  elitism,  declared  Lambert. 
adding,“I  don’t  think  we  will  succeed  if 
we  try  to  sell  ourselves  on  snob  values,” 
he  said.  Rather,  /T  will  live  or  die  on  its 
global  reporting. 

“We  don’t  aim  to  match  the JoiirnaTs 
coverage  of  U.S.  business,  but  we  do 
aim  to  beat  them  at  coverage  of  U.S. 
business  activities  art)und  the  world,” 
he  declared.  .Moreover,  the  bluntness  of 
opinions  expressed  in  FTs  decades-old 
“Lex”  column,  he  boasted,  offers  “a  kind 
of  journalism  which  is  not  part  of  the 
U.S.  tradition.”  The  column  would  not 
hesitate,  he  said,  to  .say  “the  chief  exec¬ 
utive  of  a  company  has  made  a  mistake 
and  ought  to  be  fired.” 

Will  the  brashness  of  Fleet  Street  sell 
in  American  boardrooms?  American  cor¬ 
porate  executives  are  “fairly  serious- 
minded,”  said  analyst  Morton,  “and  are 
not  easily  titillated  by  extravagance  like 
that.” 

IBD  would  never  publish  such  sub¬ 
jective  views,  even  in  a  column,  said  edi¬ 
tor  in  chief  iMann.  “Maybe  they  have 
people  with  much  more  of  a  portfolio 
who  feel  they  can  make  these  judg¬ 
ments,”  he  allowed.  “How  many  of  us 
have  run  companies?” 

FT  hopes  to  demonstrate  it  can 
increase  circulation  by  providing  infor¬ 
mation  readers  want,  said  Stuart  Arnold, 
an  American  who  is  the  paper’s  manag¬ 
ing  director  of  the  Americas  and  former 
Fortune  publisher. 

Arnold  said  many  American  publish¬ 
ers  “are  rooting  for  us.  They  would  like 
to  see  newspapers  start  to  grow  again 
in  this  country.  There  is  no  reason  to 
despair.” 
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leakers,  and  the  public  release  of  the 
deposition  takes  some  of  the  heat  off 
the  Pt>st,  she  said. 

Post  columnist  William  Raspberry 
agreed. "The  leak  on  the  Clinton  depos¬ 
tion  seemed  to  be  complete  —  that  is, 
it  is  useful  information  for  readers  to 
have,”  he  said.  But  Raspberry  ques¬ 
tioned  the  practice  of  leaking  and  the 
motives  of  leakers.  In  a  column  that 
appeared  two  days  before  Kaiser’s 


I  piece.  Raspberry  wondered  why 
I  reporters  are  not  trying  to  ferret  out  the 
I  sources  of  leaks  to  competing  news 
I  organizations.  “Wouldn’t  it  be  some- 
1  thing  if,  say,  a  Washington  Post  reporter 
j  were  able  to  nail  down  the  source  of  a 
I  New  York  Times  leak  —  and  vice 
i  versa?”  he  wrote. 


Sex  Trade 

Continued  from  page  17 

premium  to  advertise  topless  bars,  100%) 
markup  on  phone  sex  lines.  In  a  recent 
168-page  i.ssue,her  paper  ran  six  pages  of 
sex  ads. 

Two  alternatives  that  refuse  to  take 
sex  ads  provide  a  window  on  just  how 
lucrative  the  category'  can  be. 

Willamette  Week,  the  alternative  paper 
in  Portland,  Ore.,  accepted  sex  ads  until 
about  six  years  ago,  when  it  made  a  busi¬ 
ness  decision.  Given  community'  stan¬ 
dards  in  the  Pacific  Northwest  city,  sex 
ads  were  impeding  gn)wth.  So  it  cut  ties 
with  its  sex  advertisers. 

“This  is  really  a  sexually  repressed 
marketplace,”  Martineau  explained.  The 
paper  felt  that  it  couldn’t  be  a  legiti¬ 


mate  voice  in  the  community  and  con¬ 
tinue  to  take  sex  ads. 

“At  the  point  that  we  made  that  deci¬ 
sion,  it  cost  us  a  lot  of  money,”  he  said. 
In  fact,  the  paper  lost  four  full  pages  of 
advertising. 

But,  Martineau  insists,  the  change 
enhanced  respectability  —  and  rev¬ 
enues.  Over  the  past  five  years,  he  said, 
the  revenues  advanced  from  $1.5  mil¬ 
lion  to  $6  million  a  year. 

“If  we  had  it  today,  we  could  have 
eight  pages  of  that  advertising,”  he  said. 
According  to  his  calculations,  the  policy 
of  not  running  sex  ads  costs  Willamette 
Week  $500,(M)()  to  $1  million  a  year  in 
forgone  revenue. 

The  San  Diego  Weekly  Reader,  which 
refuses  sex  ads  due  to  the  owner’s 
moral  and  religious  views,  estimates  the 
policy  costs  perhaps  $1  million  every 
year. 

Sex  advertiser  Balabon  says  newspa¬ 
pers  are  edging  into  the  sex  business 
themselves  now.  He  complains  that 
many  alternative  papers  and  some 
dailies  are  running  their  own  dating  bul¬ 
letin  boards,  which  are  seizing  space 
and  cutting  business  from  his  pay-per- 
call  clients. 


A  Traditional  Alternative 


JIM  HOLMAN, OWNER  and  editor 
of  the  San  Diego  Weekly  Reader,  is 
the  odd  duck  of  the  alternative  news¬ 
paper  business. 

Where  most  alternatives  nestle  on 
the  political  left,  he  proudly  pro¬ 
nounces  himself  conservative.  Where 
most  alternatives  support  free  choice 
regarding  abortion,  Holman  has  been 
arrested  for  demonstrating  outside 
family  planning  clinics  with 
Operation  Rescue,  the  fundamentalist 
anti-abortion  group.Where  most 
alternatives  revel  in  sexual  freedom, 
Holman  is  committed  to  policing  the 
morality  of  advertisements. 

“I  have  strong  moral  views,”  he 
said.  “I’m  a  practicing  Roman 
Catholic  —  and  very  serious  about  it. 
I  don’t  like  to  promote  extramarital 
sex.” 

This  results  in  some  quirky'  adver¬ 
tising  policies.  The  Reader  runs  per- 
!  sonals  —  as  long  as  they’re  not  just 
seeking  sex,  but  a  relationship.  But 
Holman  rejects  same-sex  personals. 
Likewise,  in  accordance  with  his  reli¬ 
gious  views,  Holman  takes  no  ads  for 
family  planning  clinics  that  promote 
abortions  —  but  he  allows  pro 
choice  groups  to  run  political  adver¬ 
tisements. 


His  libertarian  philosophy  also 
impacts  editorial  content.  For 
instance,  departing  from  an  alterna¬ 
tive  staple,  he  steadfastly  avoids  “Best 
of”  issues  on  the  grounds  that  they 
confuse  advertising  with  editorial. 

“I  find  it  distasteful,”  he  said.“l  hate 
to  think  any  of  our  copy  is  market- 
driven.” 

Ht)lman  also  refuses  to  make 
political  endorsements.  He  sees  the 
paper,  which  he  founded  while 
still  a  philosophy  graduate  student 
back  in  1972,  as  an  exercise  in  plural¬ 
ism. 

“1  find  a  lot  of  the  alternative  press 
very'  corrupt,”  he  declared.  “They 
write  to  their  market.  1  consider  this 
an  alternative  paper  in  other  ways." 

Holman  insisted  he’s  no  prude  and 
recounted  the  following  story': 

He  was  recently  ready  to  nix  a  dis¬ 
play  ad  for  a  telephone  dating  serv  ice 
because  it  showed  a  partially  naked 
couple  in  bed.  But  he  relented  when 
he  read  the  fine  print,  which  noted 
that  the  couple  was  married  and  had 
met  through  the  phone  service. 

“It  was  a  testimonial  of  a  married 
couple  in  bed,”  he  said.  “Well,  that’s 
what  married  couples  do.  It  could 
run.”  —  Robert  Neuwirth 
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Media  Scandals 

Hditfd  by  James  Lull  & 
Stephen  Hinerman 
(A)lumbia  lini\ersity  Press 
S62W  1 13th  St. 

New  York,  N.Y.  1<M)25 
259  pages;  S45,  paper,  S  17.50. 


Trash  journalism,  latching 

onto  and  fleshing  out  the  latest 
scandal  —  the  more  outrageous 
the  better  —  may  be  a  g(K)d  thing. 

The  much  criticized  TV  tabloid  talk 
shows  specializing  in  ridiculous  con¬ 
frontations  may  fill  a  need.  A  kind  of 
leveling  or  democratizing  force,  they 
let  those  who  do  not  normally  have 
access  to  the  media  (unless  they  shoot 
someone)  to  express  themselves  pub¬ 
licly. 

Trash  journalism  is  a  forum  that 
underscores  the  agenda  of  social,  and 
in  particular,  family  issues  —  from 
incest  and  child  abuse  to  relationships. 
Trashy  TV  talk  shows  may  just  be  a 
modern  version  of  the  morality  play. 

These  are  among  the  ideas  that 
ambush  the  reader  in  this  book.  It  puts 
scandal  into  a  modern  context  but 
never  really  reconciles  the  ancient  def¬ 
inition  of  scandal, “to  cause  one  to 
stumble,”  and  its  modern  face, “to 
entertain  shockingly.” 

While  some  sections  offer  ponder¬ 
ous  academic  writing,  one  of  the  more 
readable  chapters  is  full  of  ideas  by 
Laurel  Grindstaff:  “Producing Trash, 
Class,  and  the  Money  Shot:  A  Behind- 
the-Scenes  Account  of  Daytime  TV  Talk 
Shows.” 

Grindstaff,  an  assistant  professor  at 
the  University  of  Pennsylvania  who 
holds  a  master’s  in  journalism  and  a 
doctorate  in  sociology,  gives  no  com¬ 
fort  to  the  chorus  of  press  critics  who 
condemn  trash  TV. 

It’s  almost  like  she’s  quoting  scrip¬ 
ture  such  as  Jesus’  Sermon  on  the 
Mount  warning  about  beholding  the 
speck  in  another’s  eye  while  a  beam  or 
a  great  mass  clouds  one’s  own  eyes. 

She  believes  print  news  media  and  TV 
news  programs  not  only  fuel  the  con¬ 
troversial  shows  but  help  to  create 
them. 

Interviewing  firsthand  a  number  of 
“trash”TV  producers  and  participants, 
she  concludes  that  mainstream  news 
media  have  all  the  ingredients  of  a  suc¬ 
cessful  trash  talk  show;  manipulation. 
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James  Lull  &  Stephen  Hinerman 


difficult  access  (those  who  get  media 
attention  are  skilled  at  airing  their 
views),  method  and  format. 

Mainstream  journalism  helps  to  lay 
the  path  for  trash  by  emphasizing  the 
narrative  and  drama  in  the  news,  she 
maintains. 

In  addition,  mainstream  media  — 
with  their  preoccupation  with  elite 
objectivity,  balancing  experts  against 
experts  —  largely  leave  out  the  com¬ 
mon  person.  Media  by  default  make  a 
place  for  the  demeaning  programs. 

“If  talk  shows  are  to  be  criticized 
for  turning  the  experiences  of  ordi¬ 
nary'  people  into  a  circus  sideshow,” 
she  says, “then  the  so-called 
respectable  media  must  also  be  taken 
to  task  for  rendering  these  people  so 
completely  invisible  in  the  first  place 
that  danime  talk  is  their  best  or  only 
option  for  public  exposure.”  The  more 
a  group  is  overlooked,  she  insists,  “the 
more  likely  it  is  to  appear  on  a  day¬ 
time  talk  show.” 

Other  chapters  deal  with  scandals 
involving  celebrities  and  such  impor¬ 
tant  variants  as  their  likability  and 
degree  of  fame.  Music  scandals  are 
seen  as  having  a  purpose,  namely  pro¬ 
moting  the  product.  Church  scandals 
involving  flawed  religious  leaders 
evoke  apology  and  forgiveness.  In  the 
chapter  on  sports,  a  media  scandal  is 
seen  as  “the  most  likely  means  by 
which  the  distance  between  celebrity 
and  ‘common  person’  can  be  nar¬ 
rowed.” 

James  Lull  is  a  professor  and 
Stephen  Hinerman,  a  lecturer,  both  in 
communication  studies  at  San  Jose 
State  University'. 


Borderline 

By'  Gerry  Boyle 
Berkley  Publishing  (iroup 
2(K)  Madison  Ave. 
New  York,  N:Y.  10016 
3(i0  pages;  $22.95. 


T ’WO  THINGS  ARE  going  on  in  this 
mystety  thriller.  Ex-Veic  York 
Timesmdn  Jack  McMorrow  is 
researching  for  a  travel  magazine  the  trek 
of  hero  (later  traitor)  Benedict  Arnold  on 
his  way  to  attack  the  British  in  Quebec. 

Then  McMorrow,  while  interview¬ 
ing  along  the  historic  Arnold  trail  in 
Scanesett,  Maine,  observes  that  a  tour 
bus  has  returned  after  the  driver  dis¬ 
covers  one  of  his  passengers  is  missing. 

McMorrow  immediately  becomes 
more  interested  in  the  missing  passenger 
than  in  his  travel  piece,  and  he  is  sure  he 
can  sell  the  story  to  the  Boston  Globe. 

The  two  pursuits  intertwine,  some¬ 
times  the  development  of  the  Arnold 
story  serving  as  a  backdrop,  and  sym¬ 
bol  of,  the  modern  mystery.  McMorrow 
experiences  the  darkness  of  the  night 
and  fears  that  make  him  want  to  give 
up  the  quest  for  the  mysterious  pas¬ 
senger,  just  as  Arnold  had  his  fears  and 
frustrations.The  academic  retracing  of 
Arnold’s  route  is  so  detailed  and,  with 
all  of  the  French  terminology,  not  very' 
interesting.  Before  long  the  reader  is 
tempted  to  skip  ahead  and  plug  back 
into  the  novel  when  the  dramatic  hunt 
for  the  missing  man  picks  up. 

The  reporter-turned-freelance 
writer  meets  an  uninspired  town  pro¬ 
moter  and  a  woman  police  officer 
who  follow  along  as  McMorrow  takes 
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over  when  police  interest  drops. 

A  long-distance  romance  is  nurtured 
between  McMorrow  and  his  depressed 
girlfriend,  Roxanne.  She  calls  him  often 
from  Florida,  where  she  is  caring  for 
her  Alzheimer  s-stricken  mother. 

In  Scanesett,  McMorrow  takes  up 
with  an  extended  family  of  dysfunc¬ 
tional  dropouts  in  the  belief  that  they 
hold  the  key  to  the  fate  of  the  missing 
man.  Is  the  CIA  involved?  He  drifts  sub- 
stantialh  from  the  main  lane  of  journal¬ 
istic  ethics,  one  time  even  considering 
pa)  ing  a  ransom  out  of  his  own  funds. 

Author  Boyle  opts  for  a  less  sensa¬ 
tional  ending,  but  on  the  way  develops 
believable  characters  who  hold  the 
book  together  and  provide  relief  from 
the  dry  excursions  into  Arnold  research. 

Boyle,  a  columnist  for  the  Central 
Maine  Morning  Sentinel,  wTote  four 
previous  Jack  McMorrow  mysteries. 


American  Journalists: 
Getting  the  Story 

By  Donald  A.  Ritchie 
Oxford  University  Press 
198  MadistmAve. 

New  York.N.Y.  1(KH6  ' 

331  pages;  $35. 


HIS  OVERSIZED  COLLECTION  (9 
by  12  inches)  of  profiles  (57 
major  entries,  plus  80  summaries) 
is  distinctive  for  its  graphics.  Photos 
and  art,  cropped  and  presented  in  dra¬ 
matic  size,  combined  with  a  liberal  use 
of  w  hite  space  and  sidebars,  make  this 
a  display  book  for  the  coffee  table. 

Although  there  is  some  narrative 
St)  le,  the  profiles  are  largely  encyclope¬ 
dic. The  book  offers  some  critical  infor¬ 
mation  of  its  subjects  —  for  example, 
the  pro-German  sympathies  and  racism 
of  H.L.  Mencken.  But  overall  the  outkK)k 
is  progressive,  celebrating  the  great  per¬ 
sonalities  of  American  journalism. 

The  main  profile  section  of  the 
book  begins  with  John  Peter  Zenger 
and  his  libel  trial  of  1735  and  ends 
with  “Manuel  de  Dios  Unanue,  Marty  r 
for  the  First  Amendment.’’A  crusader 
against  drugs  and  political  corruption, 
de  Dios,  editor  of  New  York’s  Spanish- 
language  newspaper,  El  Diario/La 
Prensa,wds  murdered  in  March  1992. 

The  b(K)k  is  a  part  of  the  Oxford 
Profiles  series,  which  centers  on  differ¬ 
ent  professions  and  themes,  Ritchie  is 
ass<x:iate  historian  of  the  U,S.  Senate. 


Rights  vs.  Responsibilities 

The  Supreme  Court 
and  the  Media 
By  Elizabeth 
Blanks  Hindman 
Hardcover 
Retail:  $55.00 
E&P  Book  Store  Price: 
$49.50 
SAVE  $5.50! 

This  book  examines  of  the  Supreme  Court’s 
conceptions  of  media  responsibility  as 
demonstrated  through  Court  opinions  and 
dicta  (  1931-1996),  identifies  the  l^al  and 
ethical  traditions  inherent  in  the  concep¬ 
tions,  looks  at  how  philosophies  of  justices 
influenced  their  decisions  and  determines 
the  connections  between  rights  and  respon¬ 
sibilities  as  demonstrated  in  Court  opinions. 

The  Troubles  of  Journalism 

A  Critical  Look  at 
What’s  Right  and  Wrong 
with  the  Press 
By  William  A.  Hachten 
Paperback 
Retail:  $21.50 
E&P  Book  Store  Price: 
$19.35 
SAVE  $2.15! 

Hachten  exposes  the  strengths  and  weak¬ 
nesses  of  American  journalism  today.  With 
the  decline  of  foreign  news  and  how  it’s 
reported  and  the  changes  in  news  reporting 
as  a  result  of  alterations  to  the  mass  com¬ 
munications  and  journalism  education  fields, 
Hachten  analyzes  these  elements  and  the 
changes  the  journalism  industry  has  seen  as 
well  as  their  effects  on  the  world. 


Press  and  Speech 
Freedoms  in  America 
1619-1995 

A  Chronolc^ 

By  Louis  Edward  Ingelhart 
Hardcover 
Retail:  $75.00 
E&P  Book  Store  Price: 
$67.50 
SAVE  $7.50! 

This  book  recounts  nearly  2,400  episodes, 
related  events  and  viewpoints  about  press 
and  speech  freedoms  in  America  from  1619 
through  1995.  It  outlines  the  history  and 
development  of  America’s  concept  of  free 
expression. 

The  Pulitzer  Diaries 

Inside  America’s 
Greatest  Prize 
By  John  Hohenberg 
Hardcov^ 

Retail:  $29.95 
E&P  Book  Store  Price: 
$26.95 
SAVE  $3.00! 

John  Hohenberg,  former  administrator  of  the 
Pulitzer  Prize  from  1954  to  1976,  refrained 
from  publishing  this  work  until  the  death  of 
certain  colleagues  who  figure  prominently  in 
some  of  the  controversial  events  surrounding 
the  awarding  of  the  Pulitzer  Prize.  Never 
before  has  a  book  detailed  such  intimate  and 
in-depth  portraits  of  both  the  Pulitzer  Prizes 
and  the  people  who  won  them. 
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Media  Scandals 
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edited  by 

James  Lull  &  Stephen  Hinerman 


TWOTHlNtiS  ARE  going  on  in  this 
mysters  thriller.  Ex-. Vet/'  York 
7/'/;/esman  Jack  .VlcMorrow  is 
researching  tor  a  tras  el  magazine  the  trek 
of  hero  (later  traitor)  Benedict  Arnold  on 
his  wa\  to  attack  the  British  in  Quebec. 

Then  .\lc.\lorrow,  while  interview¬ 
ing  along  the  historic  Arnold  trail  in 
Scanesett,  .Maine,  observes  that  a  tour 
bus  has  returned  after  the  driver  dis¬ 
covers  one  of  his  passengers  is  missing. 

Mc.Morrow  immediate!)  becomes 
more  interested  in  the  missing  passenger 
than  in  his  trawl  piece,  and  he  is  sure  he 
can  sell  the  stor)  to  the  Boston  Globe. 

file  two  pursuits  intertwine,  some¬ 
times  the  development  of  the  Arnold 
stor)  ser\  ing  as  a  backdrop,  and  sym¬ 
bol  of.  the  modern  ni)  stery.  .McMorrow 
experiences  the  darkness  of  the  night 
and  fears  that  make  him  want  to  give 
up  the  quest  for  the  ni)  sterious  pas¬ 
senger,  just  as  Arnold  had  his  fears  and 
frustrations.  The  academic  retracing  of 
Arnold  s  route  is  so  detailed  and,  with 
all  of  the  French  terminology,  not  very 
interesting.  Before  long  the  reader  is 
tempted  to  skip  ahead  and  plug  back 
into  the  novel  when  the  dramatic  hunt 
for  the  missing  man  picks  up. 

The  reporter-turned-freelance 
writer  meets  an  uninspired  town  pro¬ 
moter  and  a  woman  police  officer 
who  follow  along  as  .McMorrow  takes 


RASH  JOURNALISM,  lA'FCHlNG 
onto  and  fleshing  out  the  latest 
scandal 


the  more  outrageous 
the  better  —  may  be  a  good  thing. 

I'he  much  criticized  tabloid  talk 
shows  specializing  in  ridiculous  con¬ 
frontations  may  fill  a  need.  A  kind  of 
leveling  or  democratizing  force,  they 
let  those  who  do  not  normally  have 
access  to  the  media  (unless  they  shoot 
someone)  to  express  themselves  pub¬ 
licly. 

Frasli  journalism  is  a  forum  that 
underscores  the  agenda  of  social,  and 
in  particular,  famil)  issues  —  from 
incest  and  child  abuse  to  relationships. 
Frasli)’  TV  talk  shows  nia)  just  be  a 
modern  version  of  the  morality  play. 

Fhese  are  among  the  ideas  that 
ambush  the  reader  in  this  book.  It  puts 
scandal  into  a  modern  context  but 
never  really  reconciles  the  ancient  def¬ 
inition  of  scandal, “to  cause  one  to 
stumble,”  and  its  modern  face,  “to 
entertain  shockingly." 

While  some  sections  offer  ponder¬ 
ous  academic  writing,  one  of  the  more- 
readable  chapters  is  full  of  ideas  by 
Uiiirel  Grindstaff;  "Producing  Trash, 
Glass,  and  the  Money  Shot:  A  Behind- 
the-Scenes  Account  of  Da) time 'IV  Talk 
Shows.” 

Grindstaff,  an  assistant  professor  at 
the  I'niversity  of  Pennsylvania  who 
holds  a  master’s  in  journalism  and  a 
doctorate  in  sociology,  gives  no  com¬ 
fort  to  the  chorus  of  press  critics  who 
condemn  trash  T\. 

It’s  almost  like  she's  quoting  scrip¬ 
ture  such  as  Jesus’  Sermon  on  the 
Mount  warning  about  beholding  the 
speck  in  another’s  eye  while  a  beam  or 
a  great  mass  clouds  one's  own  eyes. 

She  believes  print  news  media  and  TY 
news  programs  not  only  fuel  the  con¬ 
troversial  shows  but  help  to  create 
them. 

Interviewing  firsthand  a  number  of 
“trash  ’lV  producers  and  participants, 
she  concludes  that  mainstream  news 
media  have  all  the  ingredients  of  a  suc¬ 
cessful  trash  talk  show:  manipulation. 


difficult  access  (those  who  get  media 
attention  are  skilled  at  airing  their 
views),  method  and  format. 

.Mainstream  journalism  helps  to  la) 
the  path  for  trash  by  emphasizing  the 
narrative  and  drama  in  the  news,  she 
maintains. 

In  addition,  mainstream  media  — 
with  their  preoccupation  with  elite 
objectivity,  balancing  experts  against 
experts  —  largely  leave  out  the  com¬ 
mon  person.  .Media  by  default  make  a 
place  for  the  demeaning  programs. 

"If  talk  .shows  are  to  be  criticized 
for  turning  the  experiences  of  ordi¬ 
nary  people  into  a  circus  sideshow," 
she  says,  “then  the  .so-called 
respectable  media  must  also  be  taken 
to  task  for  rendering  these  people  so 
completel)  invisible  in  the  first  place 
that  da)  time  talk  is  their  best  or  onh 
option  for  public  exposure.”  I’he  more 
a  group  is  overlooked,  she  insists,"the 
more  like!)  it  is  to  appear  on  a  da)- 
time  talk  show.” 

Other  chapters  deal  with  scandals 
involving  celebrities  and  such  impor¬ 
tant  variants  as  their  likability  and 
degree  of  fame.  .Music  scandals  arc- 
seen  as  having  a  purpose,  namel)  pro¬ 
moting  the  product,  (diurch  scandals 
involving  flawed  religious  leaders 
evoke  apolog)  and  forgiveness.  In  the 
chapter  on  sports,  a  media  scandal  is 
seen  as  “the  most  likely  means  by 
which  the  distance  between  celebrity 
and  common  person'  can  be  nar¬ 
rowed.” 

James  Lull  is  a  professor  and 
Stephen  Hinerman.  a  lecturer,  both  in 
communication  studies  at  San  Jose- 
State  Universitv. 
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over  wlien  police  interest  drops. 

A  long  distance  romance  is  nurtured 
between  McMorrow  and  his  depressed 
girlfriend,  Roxanne.  She  calls  him  often 
from  Florida,  w  liere  she  is  caring  for 
her  Alzheimer  s-stricken  mother. 

In  Scanesett,  ,\lc.\lorrovv  takes  up 
with  an  extended  family  of  dysfunc¬ 
tional  dropouts  in  the  belief  that  the\ 
hold  the  key  to  the  fate  of  the  missing 
man.  Is  the  (dA  involved?  lie  drifts  sul> 
•stantially  from  the  main  lane  of  journal¬ 
istic  ethics,  one  time  even  considering 
pa\  ing  a  ransom  out  of  his  own  funds. 

Author  Hoyle  opts  for  a  less  sensa¬ 
tional  ending,  but  on  the  wa\  develops 
belie\able  characters  who  hold  the 
book  together  and  provide  relief  from 
the  dr\  excursions  into  Arnold  research. 

Boyle,  a  columnist  for  the  Centnil 
Maine  Morning  Sentinel,  wrote  four 
previous  jack  Mc.Morrow  mysteries. 


American  Journalists: 
Getting  the  Story 

By  Donald  A.  Ritchie 
Oxford  University  Press 
Madistrn  Ave. 

New  York,  N.Y  10016 
331  pa^s;  $35. 


THIS  OVHRSIZFI)  COLLFXnjON  (9 
by  12  inches)  of  profiles  (s” 
major  entries,  plus  SO  summaries) 
is  distinctive  for  its  graphics.  Photos 
and  art,  cropped  and  presented  in  dra¬ 
matic  size,  combined  with  a  liberal  use 
of  white  space  and  sidebars,  make  this 
a  display  book  for  the  coffee  table. 

Although  there  is  some  narrative 
style,  the  profiles  are  largeh  encyclope¬ 
dic. I'he  book  offers  some  critical  infor¬ 
mation  of  its  subjects  —  for  example, 
the  pro-(ierman  sympathies  and  racism 
of  U.L  .\lencken.  But  overall  the  outlook 
is  progressi\  e.  celebrating  the  great  per¬ 
sonalities  of  .American  journalism. 

The  main  profile  section  of  the 
book  begins  with  John  Peter  Zenger 
and  his  libel  trial  of  1~3A  and  ends 
with  "Manuel  de  Dios  I  nanue,  .Martyr 
for  the  First  Amendment." .A  crusader 
against  drugs  and  political  corruption, 
de  Dios,  editor  of  New  Abrk's  .Spanish- 
language  new  spaper,  /;/  Diario/La 
Prensa,\\  As  murdered  in  .March  1992. 

File  book  is  a  jiart  of  the  Oxford 
Profiles  series,  w  hich  centers  on  differ¬ 
ent  professions  and  themes.  Ritchie  is 
associate  historian  of  the  I'. S.  Senate. 
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eral  interest  titles  as  well  as  titles  within  a  full  range  of  other  spe¬ 
cific  interests  and  careers.  And  you  always  save  10%  off  the  retail 
price!  Here’s  just  a  sample  of  industry  specific  books  ... 


Rights  vs.  Responsibilities 

The  Supreme  Court 
and  the  Media 
By  Elizabeth 
Blanks  Hindman 
Hardcover 
Retail:  $55.00 
E&P  Book  Store  Price: 
$49.50 
SAVE  $5.50! 

This  book  examines  of  the  Supreme  Court’s 
conceptions  of  media  responsibility  as 
demonstrated  through  Court  opinions  and 
dicta  (  1931-1996),  identifies  the  legal  and 
ethical  traditions  inherent  in  the  concep¬ 
tions,  looks  at  how  philosophies  of  justices 
influenced  their  decisions  and  determines 
the  connections  between  rights  and  respon¬ 
sibilities  as  demonstrated  in  Court  opinions. 

The  Troubles  of  Journalism 

A  Critical  Look  at 
What’s  Right  and  Wrong 
with  the  Press 
By  William  A.  Hachten 
Paperback 
Retail:  $21.50 
E&P  Book  Store  Price: 
$19.35 
SAVE  $2.15! 

Hachten  exposes  the  strengths  and  weak¬ 
nesses  of  American  journalism  today.  With 
the  decline  of  foreign  news  and  how  it’s 
reported  and  the  changes  in  news  reporting 
as  a  result  of  alterations  to  the  mass  com¬ 
munications  and  journalism  education  fields, 
Hachten  analyzes  these  elements  and  the 
changes  the  journalism  industry  has  seen  as 
well  as  their  effects  on  the  world. 


Press  and  Speech 
Freedoms  in  America 
1619-1995 

A  Chronology 

By  Louis  Edward  Ingelhart 
Hardcover 
Retail:  $75.00 
E&P  Book  Store  Price: 
$67.50 
SAVE  $7.50! 

This  book  recounts  nearly  2,400  episodes, 
related  events  and  viewpoints  about  press 
and  speech  freedoms  in  America  from  1619 
through  1995.  It  outlines  the  history  and 
development  of  America’s  concept  of  free 
expression. 


The  Pulitzer 
Diaries 


The  Pulitzer  Diaries 

Inside  America’s 
Greatest  Prize 
By  John  Hohenberg 
Hardcover 
Retail:  $29.95 
E&P  Book  Store  Price: 
$26.95 
SAVE  $3.00! 


John  Hohenberg,  former  administrator  of  the 
Pulitzer  Prize  from  1954  to  1976,  refrained 
from  publishing  this  work  until  the  death  of 
certain  colleagues  who  figure  prominently  in 
some  of  the  controversial  events  surrounding 
the  awarding  of  the  Pulitzer  Prize.  Never 
before  has  a  book  detailed  such  intimate  and 
in-depth  portraits  of  both  the  Pulitzer  Prizes 
and  the  people  who  won  them. 


Order  Online 

wwuu.mediainfo.com/store 


Or.  you  can  order  one  of  these  books  -  or  any  included  in 
the  E&P  Book  Store  -  by  calling:  800-B00KS  NOW 
(800-266-5766),  Ext.  1014. 

Place  your  order  by  mail;  Send  checks  payable  to 
“Books  Now"  along  with  your  name,  shipping 
address  (no  P.O.  Boxes)  and  phone  number  to: 
Books  Now,  E&P  Book  Store, 

6600  W.  Charleston  Blvd.,  Las  Vegas  NV  89102. 
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FEATURES  AVAILABLE 


ASTROLOGY 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
E-mail:  star2020@time-data.com 


AUTOMOTIVE 


AUTOMOTIVE  NEWS,  world's  leading 
authority  on  automotive  industry. 
Weekly  package  available.  Crain 
News  Service,  New  York:  Joe  Flanley, 
(212)  254-0890,  Fax  (212)  254- 
7646.  Chicago:  Melanie  (3lover  (312) 
649-5464,  Fax:  (312)  397-5500. 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history,  (810)  573-2755. 


ENTERTAINMENT 


“HOLLYWOOD-BEHIND-THE-SCENES”: 
Weekly  editors'  first  choice  in  show  biz 
gossip.  Multi-item  format  with  pictures. 
L.A.  Features  Syndicate  (800)  959-9977 


ABOUT  FOOD 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 

(810)  751-01 68/AvantiT054@aol.com 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10941  ; 

(914)  692-4572  Fax  (914)  692-831 1 


Editor  &  Publisher:  The  communication  link 
of  the  newspaper  industry  every  week  since  1884. 


_ PET  FEATURES _ 

PET/VETERINARY  Column  &  Cartoon 
1 7  years  in  Lewiston  Morning  Tribune 
(509)  758-9669  or  www.roen.com 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fax  (409)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-7617 


REUGION  NEWS 


FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972 


Your  wealth  is  where  your  friends  are 

Plautus 


_ WISDOLOGY _ 

A  UNIQUE,  new  thought,  inspirational, 
spiritual,  religious  weekly  column. 

4  weeks  free.  Fax  (212)  41 4-0297. 


It's  A  Classified 

Secret! 

We'll  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don't  want  yow  reply  to  go  to  certain 
newspapers  (or  companies),  seal  your 
reply  in  an  envelope  addressed  to  the  E^P 
Classified  Advertising  Department  with  an 
attached  note  listing  the  newspapers  or 
companies  you  do  not  want  the  reply  to 
reach.  If  the  Box  Number  you're  answering 
is  on  your  list  We'll  discard  your  reply. 


ANNOUNCEMENTS 


FINANCIAL  SERVICES 


LIQUIDATION,  Insolvency,  CH  11, 
Emergency  Sale,  Bankruptcy,  Since 
1978.  (352)753-1856. 


NEWSPAPER  APPRAISERS 


'98  Annual  Market  Valuations 
KAMEN  &  CO.  GROUP  SERVICES 
(516)  379-2797/(813)  786-5930 

75  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  &  Assoc, 
display  ad  this  page. 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 


THOMAS  C.BOLITHO 
Newspaper  Appraisals 
Professional  and  complete 

(580)  421-9600 
E-mail:  breetom@chickasaw.com 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.  (301 )  540-0636 
Tom  Sexton,  NE  (617)  545-61 75 
Wren  Barnett,  South  (704)  698-0021 
Stephen  Klinger,  SWest/West 
(505)  524-0122 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560 
FAX  (360)  942-9896 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
P.O.  Box  1 088,  Troy,  AL  3608 1 
(334)  566-7198 
Fax  (334)  566-0170 


MICHAEL  D.  LINDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  85215 
(602)807-7791  FAX  (602)  807-7795 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  www.cribb.com 


Confidential  Appraisal  for 
Estate,  ESOP,  Partners, 
Bank  Tax,  Stock,  Assets 

Established  in  1923 
1  Annette  Park  Drive,  Bozeman, 


Bolitho-Cribb 
&  Associates 

Newspaper  Brokerage 
&  Appraisal 

406-586-6621 


JohnT.  Cribb  MT  59715  e-mail:  jcribb@imt.net  Fax  406-586-6774 


NEWSPAPER  BROKERS 


MEL  HODELL  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91 763 
(909)626-6440 
Fax  (909)  624-8852 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


PHILLIPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  5806 
Destin,FL  32540-5806 

Phone/Fax  (850)  654-9807 


THOMAS  C.BOLITHO 
Newspaper  broker/ appraiser 
“A  tradition  of  service 
to  the  newspaper  industry” 

BOLITHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)421-9600 
E-mail:  breetom@chickasaw.com 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community  J|| 

Newspapers 

Check  our  References 
(214)265-9300  Ted  Rickenbacher 
Rickenbacher  Media 
6731  De.sco  Dr.,  Dallas.  TX  73225 


NEWSPAPERS  FOR  SALE 


COMMUNITY  WEEKLY  newspaper/ 
shopper,  Aurora,  IL  area.  Small  prop¬ 
erty,  rural  but  growing  and  nearby  sub¬ 
urban.  Good  starter  spot  or  add-on  for 
larger,  nearby  publisher.  Under  good 
management.  Reply  to  Box  08400, 
Editor  &  Publisher. 


MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  have  newspapers  for  sale. 
Write  for  free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703. 

(512)476-3950 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY, 
the  community  division  of  Hollinger 
International,  actively  seeks  daily 
newspapers  and  shopping  guides.  All 
inquiries  held  in  strictest  confidence. 
Contact: 

Jerry  Strader,  President 
401  N.  Wabash  Avenue 
Chicago,  IL6061 1 
(312)321-2673 


FAMILY  owned  newspaper  group  is 
expanding  and  seeks  to  acquire  news¬ 
papers,  shoppers,  printing  Facilities, 
magazines  and  radio  stations.  Large 
down  payment  or  all  cash  is  available. 
All  replies  guaranteed  held  in  strict  con¬ 
fidence.  Reply  to  Jerry  or  Steve 
Edwards  at  Edwards  Publications,  1 25 
Eagles  Nest  Dr.,  Seneca,  SC  29678. 

(864)  882-3272 


Call  us  about  our  low 
contract  rates! 

(212)  675-4380 
ext.  171  or  173 
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EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


MAILROOM 


7  INTO  1  AVAILABLE  NOW! 
Muller  Martini  227  inserting  machine 
will  sell  as  camplete  or 
as  add-on  pockets 
Call  Andrew  (903)  596-6250 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-521 8  Fax  (407)  273-901 1 


Refurbished  add  on  pockets 
MUaER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  Mid- America  Graphics  at 
(800)  356-4886. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 


NEWSPRINT  FOR  SALE 


30# -28# -25#-  ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(71 4)  644-2661 ,  Fox  (71 4)  644-0283 


FOLLOWING  IS  A  BRIEF  DESCRIP¬ 
TION  OF  A  FEW  OF  THE  PRESSES 
INLAND  IS  CURRENTLY  OFFERING 

•22"  GOSS  COLORLINER,  27  printing 
couples,  double  3:2,  160-page  Folder, 
nine  45"  RTF's  -  1 990  vintage. 

•One  METROLINER  mono  unit,  45" 
RTF's  and  Y  columns  -  22  3/4"  cut-off. 
Like  new  - 1 986  vintage. 

•10-unit  GOSS  URBANITE  press  con¬ 
sisting  of  5  sets  of  stacked  units.  2 
folders  and  balloon  former. 

•GOSS  COMMUNITY  SSC  press  con¬ 
sisting  of  8  floor  units  and  two  U.O.P. 
(3-color)  units;  SSC  folder  with  upper 
former  and  two  60  H.P.  motors  and  con¬ 
trollers  -  22  3/ 4"  cut-off. 

•8-unit  HARRIS  VI 5C  with  8  floor 
units.  JF25  folder  and  75  HP  drive  and 
motor,  mid  70's  vintage. 

•NEWS  KING  add-on  units,  folders, 
press  drives  and  roll  stands. 

•Ebway  splicers. 

•Count-O-Veyors,  inserters,  trimmers, 
press  drives,  ink  pumps,  giuers  and 


INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(913)492-9925  Fax:(913)492-6217 
www.inlandnews.com 


COMPLETE  PRESSROOM 
PRESSES,  INSERTER,  PRE-PRESS, 
LABELER  -  ALL  AT  BEST  PRICE 
Six  unit  News  King  offset  press,  1/2 
and  1/4  page  KJ6  folder;  Cutler  Ham¬ 
mer  drive;  paper  lifter  bar  with  electric 
hoist;  DuPont  26c  film  processor; 
NuArc  plotemaker;  Brown  process 
camera;  Kansa  model  301 -Inserter; 
Chesire  582  addressing  system  and 
more. 

Call  Chad  at  (81 6)  228-7636 


PRESSES 

Goss  3:2  Folders  23  9/10",  22  3/4", 

22",  21  1/2",  21" 

New  or  Rebuild  Goss  R.T.P.  42"  -t-  45" 

Goss  Y  columns  all  sizes 

(3oss  Metro  Units 

Harris  1 650  (older  22  3/4" 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (213)  256-7607 


USED  PRESS  EQUIPMENT 
ON  THE  INTERNET  AT 
www.webpresses.com 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOllAR 
Call  Chris  George  (800)  356-4886  or 
Fox  (81 6)  887-2762. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 


WANTED  TO  BUY 


WANTED  DEAD  OR  AUVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  IrK. 

(205)  997-9355/(205)  997-9656  Fox 


FERAG  EQUIPMENT 


EQUIPMENT 
FOR  SALE 


a;v;Tv  ashing  jfiiCE 
t.NLA8,t  SiMa 

INSERTINe  DRUMS  I2)  $200,000 

(3  VP)-w  Related 
Equipment  &  Conveyor 


MULTI-CELL 

COMPLEX 

ol  3  Stackers 


(10)  $100,000 


(Payment  In  U  S.  Dollars) 


MELVILLE,  N.Y. 
CONTACT:  J.  WILLS 

(516)  oas-soos 


INDUSTRY  SERVICES 


I 


CIRCULATION  SERVICES 


1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARK^ING 
Horace  Southward 
(800)  950-8475 
www.metro-news.com 
E-mail:  msnl@metro-news.com 

BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (61 6)  458-661 1 

CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualily 
subscription  soles  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 
www.circulation.net 


GROWING  NIE  &  HOME  DEUVERY 
CIRCULATION  IS  SPEQRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)972-6778 


The  communication 
link  of  the  newspaper 
industry  every 
week  since  1884. 


CIRCULATION  SERVICES 


HEADLINE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 
NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CAIilNG 

IN  STORE  SALES  PROGRAMS 
Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 
(800)  260-9823 


JOIN  THE  WINNING  TEAM 

Increase  your  circulation  with  quality 
orders.  Every  subscription  is  verified  at 
the  time  of  sale  by  aur  telemarketing 
management  professionals.  Located  in 
four  different  call  centers,  TeleService 
Technologies,  Inc.  represents  America's 
finest  newspapers.  Call  Bob  Bobber, 
president,  TeleService  Technologies, 
Inc.,  at  (888)  TST-Sell  or  visit  our 
website,  www.teleservicetech.com. 

We  moke  every  call  count! 


LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
Our  30th  Year 

(800)  495-2688 


CIRCULATION  SERVICES 


ppo  riTARTH? 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FUU  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


COMMERCIAL  PRINTING 


COMMERCIAL  PRINTING  worth  look¬ 
ing  into!  Great  savings,  no  sacrifice  in 

Duality.  TV  books,  comics,  catalogs, 
irectories,  etc.  Press  capabilities  (7 
unit  goss  urbanite).  Standard  page, 
tabloid  page,  quarterfold,  color 
capabilities.  For  estimates  call  Steve 
Karrigan  (800)  925-4100  ext.  251 . 


COMPUTER  SERVICES 


YEAR  2000 

30  years  newspaper  experience,  I.S., 
prepress,  hardware  and  software.  Time 
is  maving  on,  let  me  help  you  define 
Year  2000  problems  and  solve  them. 
E-mail:  cecolby@bigfoot.com 
Telephone:  (818)709-4475 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791 -3301 
http://www.fakebrains.com/scout 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELECTRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  cansoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908, 24  hr.  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  871 03 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derwoys?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 
AU  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


When  faxing  your  ad,  please  remember  to  include  the  billing 
address,  category  under  which  the  ad  is  to  be  placed,  as 
well  as  the  amount  of  times  the  ad  is  to  appear.  Thank  you. 

E&P  Classified  Dept.  Fax:  (212)  929-1259 
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HELP  WANTED 


_ ACADEMIC _ 

CALIFORNIA  STATE  UNIVERSITY, 
LONG  BEACH  -  seeks  a  Chair  for  its 
Department  starting  late  August  1 998. 

MINIMUM  QUALIFICATIONS:  Ph  D.  in 
journalism  or  related  field,  proven  skills 
in  teaching  undergraduates,  advising, 
working  knowledge  of  AEJMC  accredit¬ 
ing  policy.  Ability  to  communicate 
eff^tively  with  an  ethnically  and  cul¬ 
turally  diverse  campus  community. 

DESIRED/PREFERRED  QUAUFICATIONS: 
Hands  on  knowledge  of  profes¬ 
sional  field  in  journalism  inclusive  of 
public  relations,  and  working  know¬ 
ledge  of  AEJMC  accrediting  policy. 
Evidence  of  peer  recognition  of  accom¬ 
plishments  in  the  field.  Record  of 
publication  or  other  evidence  of  con¬ 
tinuing  professional  training  beyond  last 
degree  received.  Expertise  in  new  and 
developing  technologies  in  the  field. 
Prior  experience  as  head  of  an  aca¬ 
demic  sequence.  Evidence  of  fundrais¬ 
ing  skills. 

DUTIES:  Chair  department  that  is  seek¬ 
ing  to  regain  accrediting  from  AEJMC. 
Teach  courses  in  journalism  and/or 
public  relations  courses.  Conduct  rele¬ 
vant  research,  provide  community  ser¬ 
vice  and  maintain  contacts  with  media 
professionals.  Oversee  student  organi¬ 
zations  and  activities.  Participate  in 
university  service. 

SALARY  RANGE:  Commensurate  with 
training  and  experience.  Probable 
range:  $37,1 40  -  $60,000 

REQUIRED  DOCUMENTATION:  Letter 
of  application  addressing  qualifica¬ 
tions;  resume;  three  letters  of  recom¬ 
mendation;  and  transcript  from  institu¬ 
tion  awarding  highest  degree.  (Employ¬ 
ment  is  contingent  upon  proof  of  the 
legal  right  to  work  in  the  United  States.) 
The  position  is  open  until  filled.  Send 
applications,  required  documentation 
and  request  for  information  to: 

Dr.  Craig  R.  Smith,  Interim  Chair 
Journalism  Department 
California  State  University,  Long  Beach 
Long  Beach,  CA  90840-4601 
E-mail:  crsmith@csulb.edu 

California  State  University,  Lang 
Beach,  in  compliance  with  the  Civil 
Rights  Act  of  1964,  Title  VI  and  Title 
VII,  Title  IX  of  the  Education  Amend¬ 
ments  of  1972,  the  Rehabilitation  Act 
of  1975,  and  the  Americans  with  Dis¬ 
abilities  Act  of  1990,  does  not  dis¬ 
criminate  on  the  basis  of  race,  color, 
national  origin,  ethnicity,  religion,  sex, 
handicap,  or  age  in  any  of  its  policies, 
procedures,  or  practices;  nor  does 
eSULB  discriminate  on  the  basis  of 
marital  status  or  sexual  orientation. 
This  discrimination  policy  covers  all 
eSULB  programs  and  activities,  includ¬ 
ing  employment. 

ACCEPT 

MASTERCARDMSA/AMERICAN  EXPRESS 
CHECKS  FOR  CLASSIFIED  ADS 


_ ACADEMIC _ 

E.W.  SCRIPPS 

SCHCXJL  OF  JOURNAUSM 

Visiting  Professorship  in  Print  Journal¬ 
ism  for  1 998-99  academic  year.  Teach 
2  courses  per  quarter  and  contribute  to 
graduate  program;  opportunities  in 
other  sequences  as  well.  Appropriate 
professional  experience  a  must; 
master's  required.  Applicant  review 
begins  April  15,  1998.  Send  letter, 
resume,  and  3  references  to  Dan  Riffe, 
E.W.  Scripps  School  of  Journalism, 
Ohio  University,  Athens,  OH  45701. 
Ohio  University  is  an  AA/EO/ADA 
employer,  and  encaurages  women  and 
minorities  to  apply.  Visit  our  website: 
vww.scripps.ohiou.edu 

JOURNALISM/GRAPHIC  ARTS 

Full-time,  tenure  track  opening  for 
instructor  in  Graphic  Communication 
and  Electronic  Publishing.  Joint  appoint¬ 
ment  to  the  Journalism  and  Art 
departments  beginning  August  1998. 
Contact  Los  Medanos  College  for 
application  packet:  (925)  439-2181 
x826.  Deadline  extended  to  April  24. 

ACCOUNTING 

CONTROLLER 

The  Pittsburgh  Post-Gazette  has  an 
excellent  career  opportunity  for  a  #2 
financial  executive  reporting  to  the 
CFO.  Position  is  available  due  to 
internal  promotion.  Responsibilities  of 
this  highly  visible  position  include  the 
supervision  of  all  financial  aspects  of 
the  operation.  Effective  financial 
administration  of  employee  benefits 
will  be  a  particularly  important  respon¬ 
sibility. 

Requirements  include  a  CPA  license. 
Bachelor's  degree  in  Accounting,  and 
ten  years  of  broadly  based  accounting 
experience  (of  which  at  least  three 
years  has  been  in  a  management 
capacity).  Experience  in  an  organized 
environment  is  desirable.  Excellent 
salary  and  benefits.  Position  is  eligible 
for  incentive  bonus.  Please  send 
resume  in  confidence  to: 

Wayne  Bjerregaard 
Director,  Human  Resources 
Pittsburgh  Post-Gazette 
34  Boulevard  of  the  Allies 
Pittsburgh,  PA  1 5222 
(No  phone  calls,  please) 

ACCOUNTING  MANAGER 

The  Northwest  Herald  is  seeking  a 
degreed  accountant  to  manage  all 
aspects  of  its  9  person  accounting 
department.  Responsibilities  include  ana¬ 
lyzing  and  monitoring  all  areas  of  the 
company  to  improve  profitability. 
Demonstrated  leadership  and  person¬ 
nel  skills  are  essential.  Position  reports 
directly  to  the  publisher.  Ideal  candi¬ 
date  will  have  a  hands-on  approach 
and  minimum  5  years  accounting/ 
business  experience. 

Send  resume  and  salary  history  to: 

Human  Resources 

Northwest  Herald 
P.O.Box  250 

Crystal  Lake,  IL  60039-0250 


_ ACCOUNTING _ 

INDEPENDENTLY  OWNED  Pacific 
Northwest  daily,  25,000  circulation,  is 
looking  for  a  business  manager.  Expe¬ 
rience  with  accounting,  financials, 
general  ledger,  accounts  receivable, 
payables,  collections  and  managing 
office  staff  essential.  Trustworthiness 
will  be  critical  to  our  hiring  decision. 
Computer  management  part  of  job. 
Customer  skills,  comfort  with  personal 
computers,  knowledge  of  tax,  credit 
and  related  laws  important.  Our  busi¬ 
ness  manager  is  responsible  for 
accounting  functions  for  several 
divisions.  Competitive  salary,  bonus 
and  benefits.  Please  send  resume, 
detailed  references  with  cover  letter.  E- 
mail  applications  acceptable.  Ted  M. 
Natt,  publisher.  The  Daily  News,  PO. 
Box  1 89,  Longview,  WA  98632. 

E-mail:  tednatt@tdn.com 


ADMINISTRATIVE _ 

BUREAU  MANAGER 

The  world's  leading  electronic  dis¬ 
tributor  of  corporate,  association  and 
institutional  news  to  the  media  and 
financial  community  seeks  a  Bureau 
Manager  to  manage  its  sales  and 
production  teams  in  Los  Angeles  and 
Orange  County.  The  candidate  must 
have  combined  experience  in  sales 
customer  service  and  productian  man¬ 
agement.  Working  knowledge  of  the 
media,  investor  relations  and/or  public 
relations  a  must.  Excellent  personnel 
development,  business  management, 
and  customer  service  skills.  We  offer  a 
competitive  salary,  incentive  program 
and  benefits  package.  Please  fax 
resume  with  salary  requirements  to 
(888)  776-7329.  EOE  M/F/V/D 

NEW  ENGLAND  NEWSPAPER  GROUP 
seeks  dynamic  publisher  for  weekly 
newspaper  located  in  desirable  Man¬ 
chester,  Vermont.  The  ideal  candi¬ 
date  will  be  success  motivated  with 
excellent  leadership  and  marketing 
skills  and  a  history  of  successful 
revenue  growth.  Competitive  benefits 
and  compensation.  Send  resume  and 
cover  letter  with  salary  history  to: 

Alinda  Shank 

Human  Resources  Manager 
P.O.  Box  1 1 71 ,  Pittsfield,  MA  01 202 

Fax  to  (41 3)  442-7611 

PUBLISHER  WANTED 

We  are  looking  for  a  hands  on  pub¬ 
lisher  for  the  Priest  River  Times  in  Priest 
River,  Idaho.  Paid  circulation  of  1 ,650 
plus  6,000  Shopper.  Must  have  good 
people  skills  and  proven  track  record 
in  sales  and  marketing.  Excellent  com¬ 
pensation  package  plus  401  (k), 
medical  insurance,  paid  vacation. 
Opportunity  for  advancement  to  larger 
newspapers  in  our  group  which  is 
owned  by  the  Hagadone  Corporation. 
Join  a  winning  team  and  get  your 
career  on  track  now.  If  you  enjoy 
timber,  lakes,  rivers  and  the  ski  slopes 
you'll  love  it  here.  The  quality  of  life  is 
unsurpassed. ...Contact  Joe  Grimes, 
publisher,  Bonner  County  Daily  Bee, 
P.O.  Box  1 59,  Sandpoint,  ID  83864  or 
call  (208)  263-9534. 


_ ADMINISTRATIVE _ 

PUBLISHER 

New  up  and  running  bi-weekly  busi¬ 
ness  journal  in  the  nation's  hottest 
growth  corridor  needs  a  person  who 
knows  the  publishing  ropes  to  expand 
on  its  success.  Should  have  good  busi¬ 
ness  sense,  management  and  motiva¬ 
tional  skills.  Community  relations  are 
important.  The  opportunity  to  succeed 
is  prime.  Send  resume  to  Publisher, 
427  Henderson  Road,  Greenville,  SC 
29607. 


PUBLISHERS  WANTED 

Lee  Enterprises,  a  national,  publicly 
traded  multimedia  corporation  head¬ 
quartered  in  Davenport,  lA,  is  looking 
to  build  on  its  pool  of  Publisher  talent 
in  the  Midwest/Western  U.S.  Are  you 
a  top-notch  newspaper  professional 
seeking  new  challenges  or  oppor¬ 
tunities  to  grow  professionally? 
We  desire  candidates  that  focus  on 
employees  and  customers  while  main¬ 
taining  operational  excellence.  We 
require  proven  performance  in  the 
areas  of  audience  development, 
advertiser  market  share,  and  employee 
relations  combined  with  a  balanced 
perspective  on  financial  stability  of 
operations.  We're  pacing  our  com¬ 
pany  to  be  an  industry  leader  as  we 
move  into  the  21st  century  and  need 
more  of  the  right  people  to  get  us 
there.  If  you're  yearning  for  a  change 
or  would  like  to  start  a  dialogue,  send 
a  resume  and  cover  letter  telling  us 
how  you  meet  our  needs  to: 

Dan  Rogalski 
Lee  Enterprises 
215  N.  AAain  Street 
Davenport,  lA  52801-1924 
Fax:(319)323-9609 


PUBLISHER 

To  replace  a  publisher  moving  to  a 
larger  paper,  we  are  looking  for  a 
creative,  Web-sawy,  hands-on  pub¬ 
lisher  for  our  Norwalk  (Ohio)  Reflector, 
a  9,000-circulation  daily  in  a  county 
seat  of  1 8,000  in  north  central  Ohio. 
We  are  a  family-owned  group  that 
gives  its  publishers  plenty  of  running 
room.  The  Reflector  contends  with 
fierce  competition  for  both  news  and 
advertising.  Applicants  should  have 
newspaper  managerial  experience,  be 
computer  and  Web-literate,  and  have 
a  strong  sense  about  a  small  daily's 
role  in  the  community.  We  have  just 
kicked  off  an  extensive  community  and 
regional  Web  operation  with  sister 
newspaper  the  Sandusky  Register, 
located  1 2  miles  north  of  Norwalk. 
Write  or  FAX  (please,  don't  call)  with 
resume/references  to  David  Rau, 
chairman,  Reflector-Herald,  Inc.,  537 
E.  Center  Street,  Suite  201,  Kingsport, 
TN  37660.  FAX:  (423)  392-4627. 

An  Equal  Opportunity  Employer 


E&P’s  Classified 
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HELP  WANTED 


_ ADMINISTRATIVE _ 

VICE  PRESIDENT 

RECORD  OFFSET  DIVISION 

Growing  commercial  printing  opera¬ 
tion  in  Rockaway,  NJ,  has  an  outstand¬ 
ing  oppartunity  far  a  Vice  President  to 
oversee  our  entire  operation.  The  pro¬ 
fessional  we  seek  must  have  a  proven 
track  record  of  leading  the  day-to-day 
operation  of  a  growing,  fast  paced 
organization.  Position  requires  a 
strong  problem  solver,  and  leader,  that 
has  excellent  cammunication  skills.  You 
will  have  full  accauntability  for  com¬ 
mercial  printing  profitability.  Prior 
experience  in  a  commercial  printing 
operation  is  required.  Please  send  a 
cover  letter  with  salary  requirements  to: 

Helen  B.  Moore 

THE  RECORD 

150  River  St.  Hackensack,  NJ  07601 
(201 )  646-4782 
EEO  Employer 

ADVERTISING 

ADVERTISING  MANAGER 

Aggressive,  creative  individual  needed 
to  [rod  our  outside  sales  advertising 
team.  The  Medford  Mail  Tribune,  an 
Ottaway  newspaper,  is  an  innovative, 
exciting  company  involved  in  print 
products,  audiotext,  electronic  pub¬ 
lishing,  commercial  printing  and  niche 
publications.  The  Mail  Tribune,  a  7 
day,  morning  publication,  is  an  award 
winning  newspaper  serving  beautiful 
southern  Oregon  and  narthern  Califor¬ 
nia. 

The  successful  candidate  will  have  a 
minimum  of  three  years  supervisory 
experience,  a  bachelor's  degree  or 
equivalent  experience,  and  a  proven 
record  of  effective  team  leadership. 
This  person  will  be  prepared  to  direct  a 
fine  sales  organization  to  the  next  level 
of  excellence.  He  or  she  will  also 
exhibit  inspirational  and  organiza¬ 
tional  talents,  decisiveness  and  the 
ability  to  think  creatively.  Excellent 
communications  skills  a  must. 

The  Mail  Tribune  offers  an  outstanding 
benefits  package,  competitive  salary, 
401  (k)  plan  and  bonus  opportunities. 
Fax  resume  and  salary  history  to  Dee 
Wittenberg,  human  resources  man¬ 
ager,  Mail  Tribune,  (541)  776-4415, 
or  E-mail  to  gtaylor@mailtribune.com 
Mail  Tribune 
1 1 1  N.  Fir  Street 
Medford,  OR  97501 
An  Equal  Opportunity  Employer 


AWARD  WINNING  weekly  newspa¬ 
per  in  Rocky  Mountain  ski  town  looks 
for  a  creative,  self-motivated  sales 
person  to  join  our  4  person  sales  team. 
Base  salary  plus  commission.  Send  or 
fax  resume  to  the  Jackson  Hole  News, 
P.O.  Box  7445,  Jackson,  WY  83002. 

FAX:  (307)  733-2138 


_ ADVERTISING _ 

ACCOUNT  EXECUTIVES  -  The  Prin¬ 
ceton  Packet,  Inc.,  a  group  of  award 
winning  community  newspapers  seeks 
career-oriented  sales  professionals  to 
maintain  existing  and  develap  new 
retail  clients.  Professional  presentation 
skills,  self  motivation,  confidence  and 
the  ability  to  work  well  under  deadline 
pressure  in  this  fast  paced  environment 
are  essential.  Must  have  car  and  valid 
driver's  license.  Send  resume  and 
salary  history  to  The  Princeton  Packet, 
Inc.  (EP),  P.O.  Box  350,  Princeton,  NJ 
08542,  ATTN:  Human  Resaurces  or 
fax  to  (609)  921-8648. 


ADVERTISING  SALES  DIREQOR 
We  need  someone  who  will  lead  us  to 
the  next  level  of  success.  What's  in  it 
far  you?  —  The  opportunity  to  make  a 
difference  and  be  part  of  a  dynamic, 
entrepreneurial  team.  Competitive,  5- 
state  weekly  seeks  an  experienced, 
creative  leader  wha  thinks  strategically, 
can  manage  and  motivate  and  at  the 
same  time  deliver  value  to  clients. 

Must  be  energetic,  well  organized  and 
great  sales  coach.  We  value  initiative, 
honesty  and  family  plus  offer  salary, 
incentive  plan  and  benefits.  Send 
resume  and  references  to  AG  Journal 
Publisher,  P.O.  Box  364,  Rocky  Ford, 
CO  8 1067. 

CLASSIFIED  SALES  MANAGER 

Daily  newspaper  in  Zane  6  has  an 
opportunity  for  an  aggressive  classified 
sales  manager.  We  are  looking  for  an 
exceptional  manager  with  communica¬ 
tion  and  telemarketing  skills.  This  open¬ 
ing  offers  unlimited  growth  potential 
for  the  right  person. 

This  is  a  full-time  position  with  an 
attractive  benefits  package.  Quarterly 
and  yearly  bonuses  are  offered. 

Please  send  resume  and  salary  require¬ 
ments  ta: 

News  Leader,  Inc. 

Attn:  E.C.  Gensheimer 
P.O.  Box  1999 
Sulphur,  LA  70664 


DIREaOR  OF  SALES/MARKETING 
MIDWEST  SUBURBAN  WEEKUES 
Award  winning  weeklies  in  highly  com¬ 
petitive  Zone  5  market  seeks  individual 
ta  lead  and  motivate  sales  and  market¬ 
ing  efforts.  Direct  supervision  of  three 
display  managers  and  one  group  wide 
classified  manager.  You  must  have  at 
least  five  years  of  newspaper  sales 
management  experience,  demonstrate 
success  in  a  campetitive  market  and  a 
proven  track  record  of  utilizing  creative 
marketing  and  soles  techniques  to 
Increase  sales.  Training  and  staffing 
skills  critical  to  success.  Prior  income  of 
at  least  50,000.  Please  send  a  letter 
giving  examples  of  some  of  your  most 
creative  sales  or  training  ideas  and 
resume  to  Box  08473,  Editor  &  Pub¬ 
lisher. 


_ ADVERTISING _ 

DIREaOROF 
SALES  AND  MARKETING 

Homestead  Publishing  Co.,  a  Times  Mir¬ 
ror  Company,  is  seeking  a  highly 
motivated  professional  with  proven 
management  and  marketing  skills  to 
lead  our  advertising,  classified  and 
marketing  teams.  We  are  a  group  of 
weeklies  (community  newspapers  and 
TMC  products)  that  are  in  need  of  a 
candidate  with  creativity  and  enthu¬ 
siasm.  We  offer  a  competitive  salary 
package,  plus  benefits,  including  a 
401  (k)  plan.  Please  send  your  re¬ 
sume  and  salary  requirements  to  Jim 
Quimby,  P.O.  Box  189,  Bel  Air,  MD 
21014. 


DISPLAY  ADVERTISING  REP 
Free  Paper  Publisher,  a  monthly  pub¬ 
lication  of  The  Editor  &  Publisher  Com¬ 
pany  is  hiring  a  Display  Advertising 
Representative.  Minimum  of  1  -2  years 
print  advertising  sales  experience. 
Includes  travel,  salary,  commission  and 
benefits.  Please  fax  resume  to  Dennis 
O'Neill,  VP  Sales  at  (21 2)  929-1259. 


MAJOR  ACCOUNTS  AND  ENTER¬ 
TAINMENT  ADVERTISING  MANAGER 

Lead  and  motivate  Major  Accounts  and 
Entertainment  sales  team  selling  News¬ 
paper  Advertising.  Must  have  excellent 
written  and  oral  communication  skills. 
Proven  management  experience  a 
must.  Knowledge  of  the  Entertainment 
industry  needed.  Major  accounts  expe¬ 
rience  required.  Degree  preferred. 

Mail  resume  to: 

The  Daily  Breeze 
521 5  Torrance  Blvd. 

Torrance,  CA  90509 

Or  fax  to: 

(310)540-9455 
An  Equal  Opportunity  Employer 


ADVERTISING 


_ ADVERTISING _ 

OUTSIDE  ADVERTISING 
SALES  EXECUTIVE  TRAVEL  &  RESORTS 

NJ's  largest  newspaper  seeks  an  out¬ 
standing  addition  to  our  National 
Advertising  team!  Excellent  opportunity 
for  a  goal-oriented  self-starter  seeking 
a  challenge  and  a  solid  company  to 
build  a  rewarding  career!  Must  be  a 
seasoned  professional  with  excellent 
communication  skills;  knowledge  of 
travel  industry  and  2-3  years  newspa¬ 
per  sales  experience  a  plus.  Duties  will 
include  maintenance  of  existing 
account  base  as  well  as  development 
of  new  business  within  the  travel 
category.  Competitive  salary  plus  com¬ 
mission,  car  allowance,  and  excellent 
benefits. 

If  this  type  of  challenge  interests  you, 
please  send  your  cover  letter  with 
resume  and  salary  requirements  to: 

The  Star-Ledger 
Human  Resources  Department 
One  Star  Ledger  Plaza 
Newark,  NJ  07102 
FAX:  (973)  643-4641 

The  Star-Ledger  is  an 
Equal  Opportunity  Employer  A/A 


RETAIL  ADVERTISING  MANAGER 
Leading  daily  newspaper  in  beautiful 
upstate  New  York  is  seeking  an 
aggressive  manager  to  leod  our  team 
of  sales  professionals.  The  Position 
manages  2  supervisors  and  1 4  account 
executives  responsible  for  ROP,  pre¬ 
print  and  TMC  advertising.  Must  be 
innovative  and  results-oriented;  sales 
and  management  experience  a  must. 
Please  send  your  resume  and  salary 
history  to  Nancy  Solliday,  Observer- 
Dispatch  (a  Gannett  Newspaper),  221 
Oriskany  Plaza,  Utica,  NY  13501  or 
Fax  to  (3 15)  792-5085. 


ADVERTISING 


Chicago  Sun-Times 

NATIONAL  SALES  EXECUTIVES 

The  Chicago  Sun-Times  is  seeking  highly  successful  sales 
executives  to  join  our  dynamic,  high  energy  sales  team  in  New 
York.  The  successful  candidates  will  be  responsible  for 
generating  business  in  the  National,  Retail,  and  Classified 
categories. 

A  minimum  of  two  years  of  national  or  major  account  advertising 
sales  experience  or  previous  experience  with  an  ad  agency  or 
advertising  client,  and  a  proven  track  record  of  sales  achievement 
are  required.  Excellent  written  and  verbal  communication  skills 
are  a  must.  Solid  computer  skills  are  also  required. 

Please  send  resume  and  salary  history  in  confidence  Attn: 
Display  Sales  Manager,  The  Chicago  Sun-Times,  40 1  N.  Wabash 
Avenue,  Chicago,  Illinois  6061 1,  Fax:  (312)  321-9655. 

We  are  an  Equal  Opportunity  Employer 
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HELP  WANTED 


_ ADVERTISING _ 

DISPLAY  ADVERTISING  MANAGER 

The  Lima  News,  a  35K  daily,  45K 
Sunday  in  Lima,  OH,  is  seeking  a  dis¬ 
play  advertising  manager  to  lead  our 
outside  sales  teams  and  creative  art 
staff  in  a  growing  regional  market.  The 
right  person  will  have  the  ability  to 
enerate  revenue  from  local  accounts 
y  leading  and  developing  a  staff  of 
1 5  in  a  sales  team  environment.  Grow¬ 
ing  revenue  through  a  variety  of 
means,  both  traditional  and  creative,  is 
a  priority. 

The  qualified  candidate  will  have  a 
minimum  of  two  years  sales  manage¬ 
ment  experience  and  history  of  success 
in  developing  revenue.  Excellent  com¬ 
munication  ^ills,  the  ability  to  work 
cooperatively  with  others  and  computer 
spreadsheet  and  word  processing  skills 
are  also  required. 

Please  send  resume  and  current  salary 
including  bonus  to: 

Jim  Shine 
The  Lima  News 
P.O.  Box  690 
Lima,  OH  45802-0690 


THE  SYRACUSE  NEWSPAPERS  is  look¬ 
ing  for  an  ADVERTISING  SERVICE 
MANAGER  to  direct  a  high-tech, 
creative  department  of  16  people  at 
Central  New  York's  largest  news 
medium.  Main  responsibilities  include 
supervision  over  creative,  ad  prod¬ 
uction,  electronic  ad  pagination  staffs 
and  processes,  as  well  as  dispatch 
staff.  Successful  candidate  will  have 
good  interpersonal  skills;  knowledge  or 
experience  working  with  or  within  an 
art  department;  management  experi¬ 
ence;  and  four-year  degree.  Macintosh 
software  experience  and  hardware 
knawledge  required.  Harris  pagination 
software,  or  experience  with  electronic 
ad  flow  a  plus.  The  Syracuse  Newspa- 
rs  offers  an  excellent  salary  and 
nefits  package,  including  paid 
medical,  dental  and  eyewear  cov¬ 
erage.  Located  at  the  crossroads  of 
upstate  New  York,  Syracuse  is  sur¬ 
rounded  by  the  beautiful  Fingerlakes, 
Thousand  Islands,  Adirondack  Moun¬ 
tains  and  is  less  than  a  day's  drive  to 
New  York  City,  Boston,  Philadelphia, 
Taronto  and  other  northeast  metro 
areas.  Enjoy  the  four  seasons  as  well 
as  affordable  housing,  great  schools, 
and  abundant  cultural,  art  and  sports 
activities.  Send  resume  to: 

The  Syracuse  Newspapers 
Ad  #100 
P.O.  Box  491 5 
Syrocuse,  NY  1 3221 


Send  E&? 
Box  Replies  to: 


Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


_ ADVERTISING _ 

THOMSON  NORTH  GEORGIA/East 
Tennessee  is  seeking  a  highly 
motivated  professional  with  proven 
management  and  marketing  pres¬ 
entation  skills  to  lead  our  advertising 
team.  The  Dalton  Daily  Citizen-News  is 
a  14,500,  7-day,  morning  newspaper 
located  in  beautiful  Northwest  Georgia 
aniy  30  minutes  from  Chattanooga 
and  90  miles  north  of  Atlanta.  This  is  a 
thriving  area  with  schools  rated  in  the 
Top  10  in  Georgia  and  expected  to 
reach  Metropolitan  Statistical  Area 
within  the  next  two  years. 

The  ideal  candidate  must  have  strong, 
competitive  retail  advertising  sales 
knowledge  and  experience  in  selling 
and  marketing  a  portfolio  of  products 
to  local  retailers.  Must  have  excellent 
communicatian  skills,  and  be  able  to 
train,  lead  and  mativate  a  praven 
high-caliber  sales  team  with  enthusiasm 
and  excitement. 

We  offer  an  extremely  competitive  com¬ 
pensation  plan  which  includes  salary, 
commission,  401  (k),  retirement  plan, 
vacation  and  comprehensive  insurance 
benefits.  If  you  are  looking  for  an 
excellent  career  opportunity,  please 
send  a  cover  letter  with  your  resume 
explaining  why  you  are  the  right 
persan  for  the  job  to  Richard  D.  Brown, 
vp  sales/marketing,  Thomson  North 
Georgia  Strategic  Marketing  Group, 
110  South  Pentz  Street,  Dolton,  GA 
30720  or  fax  to  (706)  279-3797. 


_ CIRCULATION _ 

ACCOUNT  MANAGERS  AND  CREW 
LEADERS;  To  run  door  crews  for  Sacra¬ 
mento's  major  newspaper.  Call  Terry 
Poor  at  Bravo  Newspaper  Marketing 
(888)  857-4412 

CIRCULATION  DIREQOR 

Central  Maine  Newspapers  (Kennebec 
Journal,  Augusta,  Maine  and  Morning 
Sentinel,  Waterville,  Maine)  with  a  com¬ 
bined  circulation  of  39,000,  is  seeking 
candidates  for  this  key  position.  We 
are  a  division  of  Guy  Gannett  Com¬ 
munications,  a  family-owned  media  cor¬ 
poration  based  in  Portland,  Maine. 
This  role  requires  a  top  to  bottom 
knowledge  of  the  entire  circulation  func¬ 
tion.  Opportunity  exists  to  build  a 
strong  foundation  and  then  grow  the 
numbers  for  an  organization  that  has 
the  resources  and  desire  to  support  a 
strong  growth  initiative. 

We  seek  an  individual  who  has 
demonstrated  a  successful  participative 
management  style,  a  leader  with  an 
inclusive  approach  to  employees  and 
decision  making.  If  you  seek  the 
opportunity  to  live  and  work  in  a  beau¬ 
tiful  part  of  the  country,  to  be  well  com¬ 
pensated  and  to  assume  a  vital  posi¬ 
tion  in  a  great  company,  this  is  the  spot 
for  you.  Please  submit  a  letter  of 
interest,  including  salary  expectatians, 
and  your  resume  to  Nancy  Manes, 
Central  Maine  Newspapers,  274 
Western  Avenue,  Augusta,  ME  04330. 

Fax:  (207)  621-5610 
E-mail:  nmanes@biddeford.com 
We  are  an  equal  opportunity  employer 


_ CIRCULATION _ 

CIRCULATION  DIREaOR 

The  York  Newspaper  Company,  a  joint 
Operating  Agreement  in  York,  PA,  is 
seeking  an  experienced  individual  ta 
lead  and  manage  the  Circulation 
department.  This  position  reports  to  the 
Vice  President  of  Circulation,  and  is 
responsible  for  circulation  functions  for 
AM  and  PM  dailies  and  Saturday  and 
Sunday  morning  papers. 

To  qualify  you  must  possess  a  minimum 
of  5  years  Circulation  management 
experience,  revenue  and  expense 
responsibility,  AM  home  delivery  expe¬ 
rience,  demonstrated  leadership  and 
problem  solving  skills,  and  a 
demonstrable  track  record  in  circula¬ 
tion  growth.  B.A.  or  B.S.  degree  pre¬ 
ferred,  but  will  consider  experience. 

Please  send  resume  with  caver  letter 
and  salary  history  to: 

Human  Resources  Department 

York  Newspaper  Company 
1891  LoucksRoad 
York,  PA  17404 

CIRCULATION  DIREaOR 
We  are  a  1 2,200,  and  growing,  7  day 
publication  on  the  southern  outskirts  of 
the  Atlanta  MSA  in  search  of  an  indi¬ 
vidual  experienced  in  Circulation 
Management.  The  qualified  applicant 
should  have  a  proven  track  record  in 
all  aspects  of  circulation  management, 
including  home  delivery,  single  copy, 
promotions  and  customer  service.  We 
offer  competitive  pay,  a  full  benefit 
package  and  an  opportunity  to  join  he 
Paxton  Media  Group,  an  established 
and  expanding,  family  owned  com¬ 
pany. 

If  you  have  the  ability,  skills  and  drive 
to  succeed  and  make  a  great  circula¬ 
tion  department  better,  provide  a  letter 
of  introduction,  resume  and  salary  his¬ 
tory  to: 

Griffin  Daily  News 
P.O.  Drawer  M 
Griffin,  GA  30223 
ATTN:  Publisher 
Fax:  (770)412-1678 
No  phone  calls,  please 

CIRCULATION  DIVISION  MANAGER 
The  Des  Moines  Register,  in  Des 
Moines,  Iowa,  is  seeking  a  well- 
organized  individual  with  at  least  3-5 
years  circulatian  management  experi¬ 
ence  or  equivalent  and  leadership  skills 
to  manage  6  district  managers  and  6-8 
part  time  district  assistants.  This  is  a 
fast  paced  environment  and  growing 
market.  Qualified  candidates  must 
demanstrate  expertise  in  all  aspects  of 
circulation,  a  solid  sales  and  service 
background,  a  winning  attitude, 
creativity  and  the  ability  to  motivate. 
We  offer  a  competitive  benefits 
package  which  includes  medical, 
dental,  vision,  life  insurance,  retire¬ 
ment,  401  (k),  growth  opportunity,  plus 
lots  more.  The  Des  Moines  Register  is 
committed  to  diversity  and  proud  to  be 
an  equal  opportunity  employer. 
Employment  may  be  contingent  on 
passing  a  pre-employment,  post-offer 
physical  and  drug  test.  Apply  in 
person,  or  mail  your  resume  to  Human 
Resources,  The  Des  Moines  Register, 
715  Locust,  Des  Moines,  lA  50309  or 
fax  your  resume  to  (51 5)  286-2526. 


_ CIRCULATION _ 

CIRCULATION  DIREaOR 
The  Valley  News,  an  award  winning 
1 8,000  morning  and  Sunday  New 
England  newspaper  is  looking  (or  an 
individual  wha  possesses  the  ability  to 
handle  all  aspects  of  circulation  and 
obtain  growth  in  home  delivery  and 
single  copy  sales.  Candidates  must 
have  a  minimum  of  5  years  manage¬ 
ment  experience,  with  a  proven  record 
in  marketing,  promotion,  organization 
and  communication  skills  in  newspaper 
circulation.  We  offer  a  competitive 
salary  and  benefits  package.  Send 
resume  and  earnings  history  to  Don 
McClory,  Valley  News,  P.O.  Box  877, 
White  River  Junction,  VT  05001  -0877. 

CIRCULATION  A4ANAGER 

Well  established  large  monthly  maga¬ 
zine  located  on  the  southern  edge  of 
St.  Louis,  desires  an  aggressive  Circula¬ 
tion  Manager.  Main  concern  will  be  to 
develop  and  implement  strategies  for 
increasing  circulation  and  subscription 
analysis.  Candidate  will  be  working 
closely  with  Telephone  Sales  and  our 
Marketing  Managers  on  strategies 
aimed  at  reaching  new  readers  in  our 
market  and  developing  an  advertising 
program.  Five  years  proven  circulation 
experience  a  must!  PC  skills  including 
spreadsheet  and  word  processing  are 
helpful.  Competitive  salary  and 
excellent  benefits  package.  Qualified 
candidates  should  submit  a  resume 
and  cover  letter  to  Box  08472,  Editor 
&  Publisher. 


CIRCULATION  SALES  MANAGER 

The  Fayetteville  Observer-Times,  a 
71,000  southeastern  North  Carolina 
daily,  is  looking  for  a  Circulation  Sales 
Manager.  This  individual  will  have 
responsibility  for  all  circulation  sales 
efforts  including  single  copy,  retention, 
NIE  and  special  promotions.  Prior 
experience  in  circulation  sales,  market¬ 
ing,  budgeting  and  forecasting  a  must. 
This  is  a  grov^  opportunity  in  a  family 
owned  newspaper  environment  in  a 
great  area  of  the  country  to  live  and 
raise  a  family.  We  offer  a  comprehen¬ 
sive  compensation,  benefits  and  401  (k) 
package. 

Send  letter  and  resume  to: 

Debra  Wright 
Circulation  Manager 
P.O.  Box  849 
Fayetteville,  NC  28302 

CIRCULATION  SALES 
AND  MARKETING  MANAGER 

The  Patriot-News  in  Harrisburg,  PA,  a 
97,000  morning  and  163,000  Sunday 
paper  is  seeking  a  circulation  sales 
and  marketing  manager  who  can 
develop,  implement  and  coordinate 
sales  programs  for  home  delivery  and 
single  copy.  Responsibilities  include  pro¬ 
ducing  orders  through  an  inside 
telemarketing  room,  outside  sales 
crew,  carriers,  etc.  Develop  retention 
and  sales  programs  for  both  home 
delivery  and  single  copy  sales  with 
POP  and  promotions.  Requirements 
include  degree  in  marketing,  business 
or  other  related  fields.  Sales  experi¬ 
ence,  strong  verbal  and  written  com¬ 
munication  skills,  spreadsheet  and 
word  processing  skills. 

Send  resume  and  salary  requirements 
to  Kurt  Hower,  The  Patriot  News,  P.O. 
Box  2265,  Harrisburg,  PA  1 7105. 
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HELP  WANTED 


CIRCULATION 


CITY  CIRCULATION  MANAGER 

The  award-winning  Corpus  ChrisH 
Caller-Times  (E.W.  Scripps  Company), 
a  69,000  daily  and  90,000  Sunday 
circulation  and  7  times  voted  Best 
Newspaper  in  Texas,  is  seeking  a 
customer  focused,  growth  driven  City 
Circulation  Manager. 

The  City  Circulation  Manager  is 
responsible  for  home  delivery,  single 
copy  sales,  transportation  and  fleet 
maintenance  and  for  managing  a 
diverse  workforce  of  managers, 
employees  and  contracted  labor.  Can¬ 
didates  must  have  at  least  4  years 
progressive  circulation  experience  and 
have  demonstrated  abilities  to  achieve 
sales,  service  and  collection  goals  in  a 
challenging  daily  newspaper  environ¬ 
ment.  Candidates  must  have  a  special 
talent  to  build,  train  and  motivate  a 
team  of  7  district  managers,  the  ability 
to  develop  creative  solutions  and  gen¬ 
erate  a  high  level  of  energy.  This  is  an 
ideal  position  for  a  manager  at  a 
smaller  daily  who  is  ready  to  move  up. 
Outstanding  growth  opportunities  exist 
within  the  Scripps  newspaper  group. 

This  position  offers  a  competitive  salary 
with  success-based  bonus,  a  compre¬ 
hensive  benefits  package  and  reloca- 
tian  assistance.  Corpus  Christi  boasts  a 
year-round  tropical  climate  and  a 
relaxed  style  af  living  on  the  beautiful 
Gulf  coast  of  Texas.  Please  call  Dave 
Gossett,  vice  president  of  circulation  at 
(512)  886-3612  for  more  information 
or  send  your  resume  with  salary  history 
and  cover  letter  to; 

Corpus  Christi  Caller-Times 
Human  Resource  Department 
Attn:  City  Circulation  Manager 
820  N.  Lower  Broadway 
Corpus  Christi,  TX  78401 
Fax:  (512)  884-5357 
E-mail:  cthr@caller.com 
EOE 


CIRCULATION 


DIRECTOR  OF  SALES  AND  MARKET¬ 
ING:  Our  company  president  has 
declared  1998  “the  year  of  circula¬ 
tion”  for  Ottaway  Newspapers,  the  cam- 
munity  newspaper  group  of  Dow 
Jones.  He  has  promoted  the  Director 
of  Sales  and  Marketing  of  our  cir¬ 
culation  telemarketing  center  to  a  new 
position  at  company  headquarters. 
Great  opportunity  for  you  to  fill  the 
vacancy  we  now  have  at  Research 
and  Telemarketing  Solutions,  Inc. 
(RAMS),  Ottaway  Newspapers'  circu¬ 
lation  telemarketing  subsidiary,  located 
in  the  beautiful  Adirondack  Mountain/ 
Lake  Champlain  region  of  New  York. 
Responsibilities  include  coordination  of 
all  outbound  circulation  telemarketing 
sales  far  Ottaway  Newspapers  and 
leadership  of  a  team  of  60  telemarket¬ 
ing  sales  representatives  through  shift 
and  sales  supervisors.  The  successful 
candidate  will  be  able  to  lead  our 
telesales  division  to  a  new  level  of 
excellence,  have  a  minimum  of  two 
years  of  telemarketing  experience  in 
an  automated  environment  (knowledge 
of  TeleDirect  equipment  a  plus),  have 
newspaper  circulation  or  marketing 
experience  and  previous  management 
responsibilities,  be  a  strategic  thinker 
with  the  ability  to  develop  new  revenue 
streams,  possess  outstanding  lead¬ 
ership,  verbal,  written  and  organiza¬ 
tional  skills.  Our  compensation  package 
includes  salary  plus  cammission  and 
incentive  plan  bonuses.  Our  benefits 
package  includes  medical,  dental, 
vision  and  life  insurance  plans, 
401  (k),  vacatians,  pension  plan, 
employee  stock  purchase  program 
and  continuing  educational  oppor¬ 
tunities.  Please  forward  your  resume, 
cover  letter,  including  salary  re¬ 
quirements  to  Brenda  J.  Tallman, 
president.  Research  and  Marketing 
Solutions,  Inc.,  P.O.  Box  459,  Platts¬ 
burgh,  NY  1 2901  or  E-mail: 
btallman@pressrepublican.com  EOE 


E<S^P  Classified 

It’s  Your  People'tO'People 
Meeting  Place 

Find  your  editor,  advertising  manager,  artist,  sales  repre¬ 
sentative,  circulation  manager,  public  relations  or  produc¬ 
tion  person  with  an  ad  in  Editor  &  Publisher.  We  reach  the 
working  journalists  you  want  to  reach,  every  week.. .83,000 
strong. 

Rates  and  order  form  are  at  the  end  of  the  Classified  sec¬ 
tion.  To  increase  accuracy  and  expedite  placement.  Fax 
your  ad  to  (212)  929-1259,  or  mail  it  to; 

Editor  &  Publisher 
Classified  Department 
11  W.  19th  Street 
New  York,  NY  10011 


CIRCULATION 


NEWSPAPER 

DISTRia  SALES  MANAGER 

The  European  Stars  &  Stripes,  a  daily 
newspaper  serving  the  U.S.  military  com¬ 
munity  in  Europe,  is  looking  for  a  top- 
notch  District  Sales  Manager  in  the 
Circulation  Department. 

The  successful  candidate  will  report  to 
the  Circulation  Operations  Sales  Man¬ 
ager.  Must  have  excellent  managerial 
and  people  skills,  oversee  carriers  and 
contract  haulers,  customer  service, 
home  delivery,  and  single  copy  sales 
for  their  district. 

Minimum  of  five  (5)  years  in  Circula¬ 
tion  Management,  with  strong  single 
copy  sales  and  home  delivery  back¬ 
ground.  Bachelor's  degree  is  preferred. 

This  is  a  limited  regular  full  time 
appointment  of  an  initial  three  (3) 
years.  The  total  compensation  package 
af  approximately  $50,000  includes  a 
competitive  salary;  a  non-taxable  hous¬ 
ing  allowance,  health,  retirement  and 
savings  programs;  moving  expenses; 
use  of  military  retail  and  commissary 
facilities;  and  travel  between  the  U.S. 
and  <3ermany. 

Applicants  should  send  a  resume  with 
three  (3)  references  to  European  Stars 
&  Stripes,  ATTN:  Circulation  Director, 
Unit  29480,  APO  AE  09211,  fax  to 
(01 1  -49)  61 55  601 436  or  E-mail  to: 

yeisleym@mail.estripes.osd.mil 
Applications  must  be  received  by  April 
24,  1998,  to  be  considered.  Position 
open  to  U.S.  Citizens  Only. 


SALES  &AAARKETING 
REPRESENTATIVE 

Publishers  Circulation  Fulfillment  Inc.,  a 
national  company  providing  a  wide 
array  of  circulation  services,  has  an 
opening  for  a  circulation  sales  & 
marketing  representative  to  oversee 
The  New  York  Times  Single  Copy  Sales 
on  the  east  coast  of  Florida.  The 
selected  candidate  will  need  to  reside 
in  South  Florida.  Candidates  must  be 
sales  driven  and  have  excellent  written 
and  verbal  communication  skills. 
Knowledge  of  the  newspaper  industry 
a  plus. 

To  excel  in  this  fast  paced  environment, 
the  candidate  shauld  hove  the  ability  to 
handle  multiple  prajects,  meet  dead¬ 
lines,  be  computer  literate  and 
possess  solid  organizational  skills.  This 
position  requires  interaction  with  local 
newspapers  and  independent  newspa¬ 
per  wholesalers.  In  addition,  sales 
initiatives  would  include  development 
of  NIE  sales  programs,  chain  store  pro¬ 
motions,  and  retail  merchandising. 

Excellent  salary  plus  company  car  and 
bonus  plan.  Send  resume  to  P.C.F.,  Inc. 
Single  Copy  Sales  Manager,  P.O.  Box 
9201 60,  Norcross,  GA  30010. 


CIRCULATION 


SEEKING  responsible  firm/individual 
to  sell  subscriptions  door  to  door  in  an 
upscale  market  in  central  New  Jersey. 
The  right  candidate  will  earn  an 
attractive  incame  and  a  solid  spot  in 
our  marketing  mix.  Contact  Ed  Kelley, 
circulation  director.  The  Princeton 
Packet,  Inc.,  P.O.  Box  350  (E&P),  Prin¬ 
ceton,  NJ  08542  or  call 

(609)  924-3244x189 


SINGLE  COPY  SALES  MANAGER 

The  Seattle  Times  is  currently  seeking 
someone  to  supervise  1 30-f  employees. 
Responsibilities  include  sales  and  dis¬ 
tribution  of  newspapers  at  over  4,000 
retail  and  rack  locations  throughout  the 
greater  Puget  Sound  area;  collections; 
and  building  and  maintaining  retail 
account  relationships  to  positively 
impact  merchandising  opportunities 
and  sales  results.  Also  responsible  for 
supporting  our  customers,  formulating 
and  implementing  company  policies 
and  practices,  providing  support  and 
coaching  to  those  employees  under 
supervision,  and  managing  a  multi¬ 
million  dollar  expense  and  revenue 
budget.  Minimum  requirements:  BA 
Degree  (Business  Administration  pre¬ 
ferred);  3-5  years  supervisory/ sales 
management  experience;  strong  inter¬ 
personal  communication  and  custo¬ 
mer  service  skills;  demonstrated  track 
record  of  improved  results;  ability 
to  coach,  counsel  and  motivate 
employees;  ability  to  work  effectively 
under  deadlines  in  a  very  fast  paced 
environment;  strong  analytical  and  PC 
skills;  retail  sales  management  and 
merchandising  experience  preferred; 
and  demonstrated  track  record  of  sales 
success  in  a  competitive  newspaper 
;  market  preferred. 

j  We  offer  a  very  competitive  salory  and 
;  benefits  package.  The  salary  is 
i  $58,200  IX)E.  To  apply,  send  resume 
j  along  with  cover  letter  and  salary 
I  requirements  to  The  Seattle  Times,  HR- 
i  SCSM,  P.O.  Box  70,  Seattle,  WA 
j  98111.  No  phone  calls,  please.  Only 
j  candidates  to  be  interviewed  will  be  con- 
j  tacted. 


AGGRESSIVE  PHOTOJOURNAUST 

The  Florida  Times-Unian  in  Jacksonville 
seeks  a  photojournalist  who  can 
translate  the  beot  of  our  growing  city 
into  print.  The  ideal  candidate  will 
have  a  successful  track  record  in  news 
and  feature  coverage,  an  ability  to 
develop  angles  beyond  the  routine, 
and  a  portfolio  to  prove  it.  At  least  two 
years  of  daily  newspaper  experience  is 
required  but  talent  is  key.  For  more 
details,  call  Kenneth  E.  Walker, 
director  of  photography,  at  (904)  359- 
4662  or  send  cover  letter,  resume  and 
work  samples  to  Joe  Adams,  staff 
development  editor.  The  Florida  Times- 
Union,  1  Riverside  Avenue,  Jacksonville, 
FL  32202. 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 
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_ EDITORIAL _ 

ASSIGNMENT:  EUROPE 

The  Stars  &  Stripes,  a  daily  newspaper 
serving  the  U.S.  military  community  in 
Europe,  is  searching  for  a  world-class 
reporter/ photographer  to  fill  an  open¬ 
ing  at  our  home  base  in  Darmstadt, 
Germany.  Stripes  is  a  First  Amendment 
newspaper  owned  by  the  government 
but  with  strong  safeguards  against  com¬ 
mand  influence  in  editorial  operations. 
We  distribute  in  27  countries  and  have 
remote  printing  operations  in  England 
and  Italy. 

Stripes  seeks  a  productive,  highly 
motivated  reporter/ photographer  eager 
to  work  in  Europe  and  who  knows  how 
to  do  solid,  depth  reporting  and 
write  with  compelling  flair.  Candi¬ 
dates  are  reguired  to  hove  a  college 
degree  or  at  (east  three  years  of  daily 
newspaper  reporting  experience  or  the 
equivalent.  The  ability  to  speak  Ger¬ 
man  or  another  language  is  a  plus  but 
not  required.  A  minimum  of  40  wpm 
and  knowledge  of  word-processing  as 
well  as  photo  processing  and  commu¬ 
nications  programs  is  also  required. 

Because  we  cover  the  U.S.  military, 
applicants  must  be  willing  and  able  to 
deploy  on  short  notice  to  the  world's 
trouble  spots,  including  such  places  as 
Bosnia,  the  Middle  East  and  Africa. 
Extensive  travel  is  likely.  Knowledge  of 
the  military  is  a  plus  but  not  required. 
The  ability  to  take  photographs  is  a 
necessity  in  an  environment  in  which  it 
is  often  impossible  to  dispatch  a  reporter- 
photographer  team. 

This  job  is  a  renewable  three-year 
appointment  accompanied  by  an 
attractive  compensation  package.  Our 
package  includes  a  competitive  salary 
of  $28,000  to  $35,000,  dependent 
on  experience  level;  NF-4  grade 
level;  an  allowance  to  offset  the  high 
costs  of  housing  in  Europe;  health, 
retirement  and  savings  programs; 
moving  expenses;  use  of  military  post 
exchange  and  commissary  facilities. 
Applicants  should  submit  a  resume 
with  references,  story  clips,  photo¬ 
graphic  samples  and  other  pertinent 
material  to  Editor,  The  Stars  &  Stripes, 
Unit  29480,  APO  AE  09211,  or  E- 
mail:  phillipst@mail.estripes.osd.mil  in 
Office  95. 

Faxed  applications  also  will  be 
accepted  from  the  United  States  at 
(011-49)  6155-601395.  Those  send¬ 
ing  faxed  applications  MUST  follow 
with  a  mailed  copy.  All  applications 
must  be  received  by  April  10,  1998. 
Please  refer  to  announcement  #NAF- 
SS-98-023.  The  Stars  &  Stripes  is  an 
Equal  Opportunity  Employer.  U.S. 
citizens  only.  Whistleblower  protection 
is  enforced. 


_ EDITORIAL _ 

AN  EDITING  DREAM 

For  the  first  time  in  a  decade,  the 
award-winning,  home-owned  Brown 
County  Democrat,  weekly  newspaper 
in  scenic  Nashville,  Indiana,  wifi  take 
on  a  new  editor.  We  require  an  all- 
around  pro  who's  up-to-date  on  Macs, 
pagination  and  all  that.  (Learn  our 
website,  cable  channel  and  seasonal 
tourist  magazine  on-the-job.)  You'll 
have  a  free  hand  to  accomplish  and 
excel.  Brown  County's  in  the  rare 
Hoosier  hill  country  and  home  to  Indi¬ 
ana's  largest  state  park,  a  century-old 
artists'  colony  and  hundreds  of  funky 
log  cabins.  Only  a  few  minutes  away 
are  Big  Ten  basketball,  world-class 
arts,  and  the  Indy  500.  Sound  like  fun? 

It  is,  and  we  are.  If  this  sounds  like 
your  dream  job,  get  in  touch  now. 
Greg  Temple,  publisher.  Brown  County 
Democrat,  P.O.  Box  277,  Nashville,  IN 
47448-0277.  FAX:  (812)  988-1570. 

ASSISTANT  METRO  EDITOR 
We're  seeking  an  editor  with  strong 
coordinating  and  teaching  skills  to 
direct  coverage  for  a  twice-a-week 
zoned  edition  of  The  Florida  Times- 
Union  in  Jacksonville.  This  person  will 
direct  reporters  for  zone  and  metro 
stories,  call  the  shots  for  s:">'-y  play  in 
the  zoned  edition  and  do  at  least  some 
layout.  Production  familiarity  a  plus.  At 
least  two  years  editing  experience  pre¬ 
ferred.  Send  cover  letter,  resume,  work 
samples  to  Joe  Adams,  staff  devel¬ 
opment  editor.  The  Florida  Times- 
Union,  P.O.  Box  1 949,  Jacksonville,  FL 
32231. 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 

ASSISTANT  SPORTS  EDITOR  -  Do  you 
have  strong  writing  and  page  design 
skills?  Do  you  know  how  to  edit  copy? 
Can  you  generate  your  own  story 
ideas,  write  sterling  game  coverage 
and  work  harmoniously  with  others? 
Are  you  capable  of  handling  a  few 
administrative  duties?  You  may  be  the 
person  we're  looking  for  to  be  our 
assistant  sports  editor.  College  degree, 
three  to  five  years  experience  pre¬ 
ferable.  Our  newspaper  is  38,000  AM 
in  a  Division  1  college  community  and 
local  sports  coverage  is  a  passion. 
Send  resume,  six  writing  samples  and 
a  letter  explaining  the  mort  that  went 
into  your  best  sample  to  David  Cox, 
editor,  Tribune-Star,  P.O.  Box  149, 
Terre  Haute,  IN  47808. 

ASSISTANT  SPORTS  EDITOR 

Here's  an  opportunity  to  make  an 
impact  at  The  Olympian,  an  award¬ 
winning,  rapidly  growing  paper  in 
Western  Washington.  We  want  an 
assistant  sports  editor  with  good  edit¬ 
ing  and  headline  writing  skills,  strong 
page  design  skills  and  the  ability  ta 
produce  high  quality,  accurate  pages 
on  deadline.  The  job  also  will  involve 
some  staff  supervision  and  planning  of 
specialized  sports  pages  each  week. 
Minimum  of  two  years  experience  on  a 
daily  newspaper,  with  QuarkXPress 
pagination  experience  preferred.  5ub- 
mit  cover  letter,  resume  and  work  sam¬ 
ples  to  Mike  Burgess,  sports  editor.  The 
Olympian,  P.O.  Box  407,  Olympia, 
WA  98507. 


An  aggressive  daily  community  news¬ 
paper  north  of  Houston  seeks  a 
motivated  assistant  sports  editor  with 
solid  writing,  editing  and  page  layout 
skills.  Our  focus  is  high  school 
athletics,  and  we've  got  several  strong 
programs  to  cover.  Prefer  college 
graduate  with  at  least  one  year  experi¬ 
ence  on  daily  or  weekly  newspaper, 
but  will  consider  recent  grads.  5end  a 
resume,  four  writing  samples  and  four 
layout  samples  to  5ports  Editor  Mike 
Jones,  Conroe  Courier,  1 00  Avenue  A, 
Conroe,  TX  77301.  PHONE:  (409) 
756-6671 ;  FAX:  (409)  756-6676. 

ASSI5TANT  TO  PUBLISHER 
National  publisher  of  several  football 
weeklies  seeks  thoraughly  experienced 
assistant.  We're  looking  for  a  cracker- 
jack  headline  writer,  creative  source  of 
story  ideas,  plus  top  notch  make-up 
and  production  skills  that  improve 
under  tight  deadlines.  Successful  can¬ 
didate  will  work  with  Editors  and 
Management  on  daily  basis.  Seeking  a 
“Master  of  the  Trade”.  “Jacks  or  Jills  of 
all  trades”  need  not  apply.  If  you 
qualify,  send  resume  and  salary 
requirements  to  Publisher,  P.O.  Box 
4437,  Great  Neck,  NY  1 1 023  or 
Fax  resume  to  (516)  484-6749 

ASSISTANT  EUROPEAN 
DESK  EDITOR 

European  Stars  and  Stripes,  a  40,000- 
circulation  daily  that  serves  the  U.S. 
military  community  in  Europe,  is 
searching  for  an  Assistant  European 
Desk  Editor  to  work  in  Darmstadt, 
Germany.  It  is  owned  by  the  Depart¬ 
ment  of  Defense  but  operates  as  an 
independent  newspaper  free  of  com¬ 
mand  influence.  The  person  selected 
will  assist  the  European  Desk 
Editor  with  supervision  of  our  staff 
of  Reporter/Photographers  based 
throughout  Europe.  The  position 
requires  a  bachelor's  degree,  at  least 
five  years  of  experience  at  a  daily 
newspaper  and  supervisory  experience 
at  the  level  of  assistant  city  editor  or 
above.  A  tax-free  housing  allowance 
offsets  the  high  cost  of  German  hous¬ 
ing,  and  the  salary  range  is  from 
$35,000  to  $45,000  per  year.  Access 
to  military  commissary  and  post 
exchange  services  is  included.  Travel 
arrangements  and  shipment  of  per¬ 
sonal  property  and  one  automobile 
will  be  provided  by  the  organization. 
Applications  should  be  sent  to  Euro¬ 
pean  5tars  and  Stripes,  ATTN:  Editor, 
Unit  29480,  APO  AE  09211.  They 
also  may  be  faxed  to  (011-49) 
6155  601395  or  sent  in  Office  95 
format  via  electronic  mail  to: 

phillipst@mail.estripes.osd.mil 
AppI  ication  must  be  received  by  April  1 0, 
1 998.  Announcement  #NAF-55-98-022. 
This  is  a  limited  term  appointment  of  three 
years,  with  a  possibility  of  renewal. 
Only  U.5.  citizens  may  apply.  Depart¬ 
ment  of  the  Army,  Non-appropriated- 
Fund  Instrumentalities  are  equal- 
opportunity  employers.  Whistleblower 
protection  is  enforced. 


Want  to  live  at  the  beach  and  work  for 
a  Knight-Ridder  paper  that's  on  the 
move?  The  5un  Herald  is  seeking 
a  business  editor  to  coach  and  edit 
four  writers.  Business-reporting  back¬ 
ground  preferred.  5end  resumes  to 
Managing  Editor  Dorothy  P.  Wilson, 
205  DeBuys  Road,  Biloxi,  MS  39501. 
E-mail:  dowilson@sunherald.com  Fax: 
(228)  896-2104.  Phone:  (228)  896-2345. 

BUSINESS  EDITOR  OPENINGS 

The  Orange  County  Register  has  open¬ 
ings  for  two  editors/team  leaders  in  its 
Business  Department.  Duties  would 
include  supervising  and  editing  4-6 
reporters,  overseeing  various  products 
and  helping  with  strategy  of  coverage 
for  the  paper.  Candidates  should  have 
at  least  three  years  business  editing 
experience.  Send  resume,  cover  letter 
and  samples  of  work  to  Kate  Butler, 
senior  business  team  leader.  Orange 
County  Register,  625  N.  Grand  Ave¬ 
nue,  Santa  Ana,  CA  92701 . 

BUSINESS  REPORTERS:  Globally  re¬ 
spected  newsletter  publisher  in  the 
energy  industry  seeks  creative  and 
energetic  Business  Reporters  to  work  in 
Houston  office.  This  is  an  exciting 
opportunity  to  get  out  of  the  local  scene 
and  write  about  world  politics,  finance 
and  trade.  Our  high  cost  journals 
span  the  global  markets  for  oil  and 
gas,  including  Latin  America,  Europe, 
FSU,  and  Asia.  Our  coverage  is 
investigative  and  intelligent  and  our 
company  is  fast-paced  and  growing. 
Positions  open  for  journalists  to  work 
with  global  team  af  over  50  bright  and 
highly  skilled  financial  journalists. 
Some  travel  in  North/Sauth  America 
possible.  Spanish  or  Portuguese  skills  a 
plus  but  not  required.  Need  2  or  more 
years  experience  in  business  news. 
Great  fully-paid  benefits.  Send  resume, 
writing  clips,  cover  letter  to  Petroleum 
Argus,  4801  Woodway,  Suite  270W, 
Houston,  TX  77056.  Fax:  (713)  622- 
2991. 

BUSINESS  REPORTERS 

Dow  Jones  Newswires,  a  global  leader 
in  business  news  coverage,  has  open¬ 
ings  for  business  and  financial 
reporters  in  cities  across  the  U.S. 

Aggressive  reporters  with  several  years 
experience  needed  to  cover  breaking 
news  of  national  significance  and 
report  in-depth  on  companies  and 
regional  developments.  These  jobs  com¬ 
bine  real-time  news  reporting  with  in- 
depth,  enterprise  coverage.  Previous 
financial  reporting  experience  pre¬ 
ferred  but  not  required. 

Locations  in  Zones  2,  3,  4,  5,  6,  8,  9. 
Competitive  salary,  excellent  benefits. 
Send  a  dozen  of  your  best  clips, 
resume  and  cover  letter  to: 

Richard  Martin 
Dow  Jones  Newswires 
Harborside  Financial  Center 

600  Plaza  Two,  8th  Floor 
Jersey  City,  NJ  0731 1-3992 
Equal  Opportunity  Employer 
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HELP  WANTED 


_ EDITORIAL _ 

BUSINESS  REPORTER 
The  Waterloo  Courier,  a  50,000  PM 
daily  in  Northeast  Iowa,  has  an  open¬ 
ing  for  a  business  reporter.  We're  look¬ 
ing  for  someone  with  a  lot  of  initiative 
to  do  stories  from  personal  finance  to 
features  on  local  companies.  Send 
resume  and  clips  to  Soul  Shapiro, 
Waterloo  Courier,  P.O.  Box  540, 
Waterloo,  lA  50704. 


CONNEOCUT 

Thinking  of  coming  back  to  New  Eng¬ 
land?  Or  of  coming  for  the  first  time? 

The  Connecticut  Post  is  a  paper  on  a 
mission.  We're  a  growing  76,000- 
circulation  daily  (95,000  Sunday) 
based  in  Fairfield  County,  less  than  an 
hour  outside  New  York  City. 

The  paper  is  committed  to  the  interests 
of  its  readers  in  the  southwestern  Con¬ 
necticut  region,  not  those  of  insiders  or 
the  establishment. 

We  have  specific  and  general  needs. 
Specifically,  we  are  looking  for: 

•A  copy  editor  to  add  polish  to  the 
work  of  a  fine  stable  of  writers. 

•A  designer  who  will  make  our  pages 
sing. 

•An  enterprise  reporter  with  the  skills 
and  drive  to  work  alone  or  with  a  team 
on  one  of  our  frequent  public  service 
projects. 

•A  business  writer  whose  work  will 
carry  our  hallmark  —  explaining  what 
it  means  to  the  reader,  often  on 
Page  1 . 

Generally,  we  are  looking  to  update 
our  applicant  pool  for  all  positions. 
Please  send  a  resume,  a  few  recent 
clips  and  a  letter  that  explains  why  we 
need  you  on  our  team  to  Michael  J. 
Daly,  managing  editor,  Connecticut 
Post,  410  State  Street,  Bridgeport,  CT 
06604. 


COPY  EDITOR  -  The  Monterey  County 
Herald  in  Monterey,  California,  has 
immediate  openings  for  copy  editors/ 
page  designers.  We  are  a  35,000- 
circulation,  daily  Knight-Ridder  paper 
located  in  scenic  and  historic  Monterey 
County.  Candidates  should  hove  two 
years  daily  newspaper  experience,  but 
we  will  consider  strong  internships  or 
college  work.  Duties  include  editing 
stories,  writing  headlines  and  cutlines, 
and  designing  section  fronts  and  inside 
pages.  Pagination  experience  a  plus. 
Please  send  resume  and  work  samples 
to  Peter  S.  Young,  executive  editor, 
P.O.  Box  271 ,  Monterey,  CA  93942. 

EOE 


It's  a  Classified  Secret- Wfe  7/  never 
reveal  the  identity  of  an  E&P 
box  holder.  If  you  don't  want  your 
reply  to  go  to  certain  newspapers 
(or  companies),  seal  your  reply  in  an 
envelope  addressM  to  the  E&P 
Classified  Advertising  Department  with 
an  attached  note  listing  the  newspapers 
or  companies  you  do  not  wont  the 
reply  to  reach.  If  the  Box  Number 
you're  answering  is  on  your  list, 
we'll  discard  your  reply. 


_ EDITORIAL _ 

COPY  EDITOR  -  50,000  Zone  2  AM 
daily  and  Sunday  needs  a  word 
person,  a  style  enforcer,  someone  who 
cares  about  the  language  and  editing, 
who  can  write  solid,  punchy  headlines 
and  meet  deadlines  every  night. 
Interested  individuals  should  submit  a 
resume  and  cover  letter  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 


COPY  EDITOR/PAGE  DESIGNER 
The  Journal,  a  seven-day,  20,000 
circulation  paper  in  Martinsburg,  W. 
VA,  is  seeking  a  copy  editor/page 
designer  immediately.  Martinsburg  is 
located  about  65  miles  from  Washing¬ 
ton,  DC  and  70  miles  from  Baltimore. 
The  successful  applicant  will  be  a 
strong  editor  who  is  familiar  with  AP 
style.  He  or  she  also  must  be  well 
versed  in  QuarkXPress  and  have  an 
eye  for  design.  Send  work  samples 
and  resume  by  April  15th  to  Maria 
Lorensen,  editor.  The  Journal,  207  W. 
King  Street,  Martinsburg,  WV  25401 . 

COPY  EDITOR/REPORTER  for  6,000 
circulation  morning  newspaper.  Select 
stories,  photos  and  graphics  off  The 
Associated  Press;  paginate  pages. 
Reporting  as  time  permits.  Internship  or 
weekly  newspaper  experience  pre- 
ferrea.  Please  send  resume  and  clips  to 
Belinda  Chase,  Ketchikan  Daily  News, 
P.O.  Box  7900,  Ketchikan,  AK  99901 . 

COPY  EDITOR:  34,000-plus  daily  in 
upstate  New  York  seeks  editor  who  is 
good  with  words  and  page  design  and 
is  a  skillful  headline  writer.  Experience 
with  Macintash  QuarkXPress  preferred. 
We  welcome  new  ideas  to  foster 
understanding  and  interest  among  our 
readers.  It's  a  great  place  to  live. 
We're  close  to  Sartoga  Springs,  Ver¬ 
mont  and  the  Adirondack  Mountains. 
Send  resume,  samples  of  work  to 
Stephen  Bennett,  M  E.,  The  Post-Star, 
P.O.  Bax  2157,  Glens  Falls,  NY 
12801. 


COPYEDITOR 

The  Waterloo  Courier,  a  50,000  PM 
daily  in  Northeast  Iowa,  has  an  open¬ 
ing  for  a  copy  editor  with  strong  edit¬ 
ing  and  design  skills.  Experience 
with  QuarkXPress  or  similar  saftware 
required.  Responsibilities  will  include 
some  front  page  layout.  Send  resume 
and  clips  to  Saul  Shapiro,  Waterloo 
Courier,  P.O.  Box  540,  Waterloo,  lA 
50704. 


CRAIN'S  DETROIT  BUSINESS,  a  Crain 
Communications  business  weekly  cover¬ 
ing  the  gamut  of  business  in  the  Detroit 
area,  has  the  following  opportunities: 
REPORTER,  must  be  aggressive  and 
scoop-oriented,  prior  business  writing 
at  a  daily/weekly  publication  pre¬ 
ferred.  COPY  EDITCDR,  must  have  a  pro¬ 
ven  background  writing  creative,  to- 
the-point  headlines  and  QuarkXPress 
proficiency. 

Excellent  benefits  and  compensation. 
Send/fax  resume  and  clips  to:  C. 
Goodaker/CDB,  1400  Woodbridge, 
Detroit,  Ml  48207-3187,  Fax:  (313) 
446-6488.  EOE. 


_ EDITORIAL _ 

DEPUTY  FEATURES  EDITOR 
The  Florida  Times-Union  is  looking  for 
someone  with  proven  ability,  people 
skills  and  a  hard  news  approach  to 
features  to  fill  the  No.  2  slot  in  the 
features  department.  The  deputy  would 
work  directly  with  reporters  and 
designers,  edit  daily  copy  and  help 
manage  the  25-person  department. 
We  need  an  energetic  pro  who  can 
spot  trends,  see  possibilities  and  help  a 
creative  features  team  scale  new 
heights. 

The  ideal  candidate  will  have  a  news 
and  features  background,  production 
knowledge  and  track  record  of  inspir¬ 
ing  reporters.  At  least  five  years  of 
management  experience  is  preferred 
for  this  position  at  our  250,000  Sun¬ 
day  paper.  Send  cover  letter,  resume, 
work  samples  to  Joe  Adams,  staff 
development  editor.  The  Florida  Times- 
Union,  P.O.  Box  1 949,  Jacksonville,  FL 
32231. 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 


EDITORIAL 


_ EDITORIAL _ 

DESIGNER-COPY  EDITOR:  New  Eng¬ 
land  daily/Sunday  seeks  designer- 
copy  editor  to  create  and  paginate 
inviting  and  colorful  features  ancT news 
fronts  and  apply  editing  skills  to  copy  and 
headlines.  Opportunity  to  use  state  of 
art  pagination  system  and  assist  in 
implementing  design  formats.  We 
cover  the  Berkshires  of  Northwest  CT, 
and  we're  close  to  Boston  and  New 
York.  Send  resume  and  samples  to 
Managing  Editor,  the  Republican- 
American,  389  Meadow  Street,  Water- 
bury,a06722. 

DISCOVER  THE  FULFILLMENT  found 
only  in  community  journalism.  The  Mill¬ 
ington  Star  —  named  the  best  weekly 
in  the  state  of  Tennessee  in  its  division 
—  is  looking  for  a  news  editor  with 
experience  in  writing,  photography 
and  layout.  Must  be  an  innovative 
hard  worker  who  thrives  on  generating 
an  excellent  product  throughout.  Very 
competitive  salary.  Send  resume/clips 
to  Jeff  Stumb,  The  Millington  Star,  P.O. 
Box  305,  Millington,  TN  38083. 


EDITORIAL 


Publications  Editor 


Reports  to:  Director  of  Publishing. 

■  Positions  Directly  Supervised:  Staff  Assistant  for 

PubUshing. 

Basic  Function:  This  position  is  responsible  for  etlit- 
ing  and  ctxirdinating  pnxluction  of  membership  publi¬ 
cations  and  printed  material  for  NCAA  programs,  events,  staff 
gntufts  and  committees;  providing  editorial  guidance  to  staff  or  committee  mem¬ 
bers  preparing  publications,  and  writing  articles  for  The  NCAA  News. 


Duties  and  Responsibilities: 

1 .  Schedule,  edit  and  coordinate  production  of  printed  materials  for  assigned 
sports  and  staff  groups. 

2.  Serve  as  staff  liaison  to  sports  committees  with  rulevmaking  respon.sibili- 
ties;  cottrdinate  and  schedule  meetings,  handle  media  and  general  public- 
rules  inquiries,  coordinate  nominations  of  new  committee  members. 

3.  Write  NCAA  News  articles  for  assigned  sports,  including  championships 
previews  and  summaries,  features  stories  and  committee-meeting  reports. 

4.  Gather,  compile,  verify-  and  edit  results  of  champioaships  for  assigned  sports 
for  National  Collegiate  Championships. 

5.  Assist  on  an  as-needed  basis  with  developing  and  c(M>rdinating  officiating 
improvement  programs  in  selected  sports. 

6.  Edit  feature  articles  for  championships  programs  published  by  Host 
Communications,  Inc. 

7.  Answer  telephone  inquiries  and  correspondence  fntm  media,  member  insti¬ 
tutions  and  general  public  for  assigned  sports. 

8.  Provide  on  an  as-requested  basis  event  administration  support  (e.g.. cham¬ 
pionships  staffing)  and  cixjidinate  media  covers  (or  selected  NCAA  cham¬ 
pionships. 

Preferred  Qualifications  and  Minimum  Requirements: 

Bachelor's  degree  in  journalism,  mass  communication.  Engli.sh  or  related  disci¬ 
pline  required.  Three  years  of  experience  in  a  journalism-related  field  (e.g..  edit¬ 
ing.  news  writing,  public  relations)  required.  Working  knowledge  of  printing  and 
publications-production  techniques  required.  Familiarity  with  sports  and  the 
Associated  Press  Stylebook  essential.  Ability  to  work  with  numbers  and  statis¬ 
tics  requited.  Essential  skills:  editing,  writing,  pnxrfteading.  interviewing,  typing 
and  word  pnx:essing,  and  working  under  strict  deadlines. 


Salary:  The  starting  salary  is  $28,(XX).  All  employee  benefits  are  l(X)-percent 
employer-paid. 

To  apply:  Send  letter  of  application,  resume,  and  writing  samples  to: 

Human  Resources 
NCAA 

6201  College  Boulevard 
Overland  Park,  KS  6621 1-2422 


Review  of  application  materials  will  begin  in  mid-May. 


The  A’C44  is  an  equal  opportunity  employer  and  encourages 
women,  minorities  and  disabled  persons  to  apply. 
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HELP  WANTED 


_ EDITORIAL _ 

DETROIT  FREE  PRESS  OPENINGS 

ASSISTANT  BUSINESS  EDITOR  FOR 
AUTOS:  This  editor  will  help  a  team  of 
four  reporters  in  Detroit  and  Washing¬ 
ton,  DC,  correspondent  break  daily 
news  and  develop  agenda-setting 
trend  stories.  Candidates  should  have 
at  least  three  years  of  business  editing 
experience. 

WEB  PRODUCER  SOUGHT:  The  Free 
Press  is  seeking  a  full-time  Web  pro¬ 
ducer  for  the  Freep  (www.freep.com), 
auto.com  (www.auto.com)  and  our 
other  online  publications.  Responsibilities 
include  story  and  page  editing;  story 
selection  and  processing;  audio  and 
video  editing;  and  project  design. 
Experience  in  Web  publishing,  a  strong 
news  sense,  copy  editing  skills,  an 
interest  in  multimedia  and  an  eye  for 
detail  required. 

ASSISTANT  METRO  EDITOR:  We're 
more  than  doubling  our  local  news 
space  and  need  someone  who  is  com¬ 
mitted  to  being  first,  asking  thoughtful 
questions  and  turning  compelling  cov¬ 
erage.  Candidates  must  have  experi¬ 
ence  reporting,  editing  and  partnering 
with  other  departments. 

ASSOCIATE  EDITORIAL  PAGE  EDITOR: 
A  mix  of  writing  and  management  as 
the  No.  2  person  on  our  editorial  board. 
We  want  to  build  on  our  traditional 
strengths  of  urban  and  suburban 
expertise,  a  community  focus  and 
editorial  pages  that  matter  to  readers. 
Online  skills  a  plus. 

FEATURES  PICTURE  EDITOR:  Represent 
the  photo  staff  in  all  features  coverage, 
work  with  section  editors,  reporters, 
designers  and  copy  desk  to  follow 
images  from  conception  to  publication. 
Assign,  edit  film,  plan  coverage  and 
ensure  good  picture  use.  Requires  a 
strong  photographic  background  and 
experience  partnering  with  other 
journolists  across  the  newspaper. 

Send  all  responses  to: 

Joe  Grimm 

Recruiting  &  Development  Editor 
Detroit  Free  Press 
321  W.  Lafayette  Blvd. 

Detroit,  Ml  48226 
(800)  678-6400  ext.  6490 
Fax:  (313)  222-5981 
E-mail:  grimm@det-freepress.com 


DOLPHINS  BEAT  WRITER 

The  Palm  Beach  Post  is  seeking  an 
aggressive  reporter  to  cover  the  Miami 
Dolphins  year-round.  NFL  experience 
is  preferred,  but  not  required.  Appli¬ 
cant  (with  at  least  five  years'  experi¬ 
ence)  should  be  able  to  break  news 
regularly  and  find  the  unpredictable 
stories  in  an  ultra-competitive,  major 
metropolitan  market.  Call  Sports  Editor 
Tim  Burke  (561)  820-4480  or  send 
resume  and  clips  to  him  at  The  Palm 
Beach  Post,  P.O.  Box  24700,  West 
Palm  Beach,  FL  3341 6. 


_ EDITORIAL _ 

EDITOR  -  The  Princeton  Packet,  a 
group  of  award  winning  community 
newspapers  is  seeking  a  News  Editor 
for  its  flagship  product.  College 
degree,  news  writing,  editing,  layout, 
headline  writing  and  management 
experience  required.  Excellent  com¬ 
munity  relations  and  training  skills 
required.  Responsible  for  news  staff 
including  supervising,  planning  and 
leadership  as  well  as  news  content. 
Deadline  oriented,  flexibility  and 
excellent  command  of  English  lan¬ 
guage  are  key.  Send  resume,  clips  and 
salary  history  to:  The  Princeton  Packet, 
Inc.  (EP),  P.O.  Bax  350,  Princeton,  NJ 
08542,  ATTN:  Human  Resources  or 
fax  to  (609)  921-8648. 

EDITOR  IN  CHIEF  needed  to  help  us 
launch  a  national  monthly  in  a  new 
and  growing  publishing  category. 
Wide  range  of  responsibilities.  Agricul¬ 
tural  background  preferred.  Send  a 
resume  and  cover  letter  to  Bryan 
Welch,  publisher,  Ogden  Publications 
Inc.,  1503  SW  42nd  Street,  Topeka, 
KS  66609. 


EDITOR/GENERAL  MANAGER 
Person  with  strong  managerial,  finan¬ 
cial  and  computer  skills  to  assume 
management  of  nationally  recognized, 
weekly.  Catholic  diocesan  newspaper. 
Ideal  candidate  would  have  solid 
newspaper  experience,  strong  business 
background,  good  communication  and 
people  skills. 

Submit  all  resumes  by  April  30,  1 998 
to: 

S.  MARY  FRANCES  SHAFER,  BVM 
PERSONNEL  DIREaOR 
DIOCESE  OF  JOLIET 
402  S.  INDEPENDENCE  BLVD. 
ROMEOVILLE,  IL  60446-2246 


EDITORIAL  PAGE  WRITER 
Distinguished  50-75,000  Southeastern 
newspaper  of  conservative  bent  seeks 
to  add  an  experienced  editorial  writer 
of  like  mind.  Besides  hard-hitting  local, 
state  and  national/international  edi¬ 
torials  based  on  solid  research  and 
facts,  we  want  someone  able  to 
write  opinion  columns  and  develop  per¬ 
spective  poges.  Excellent  salary  and 
benefits.  Write  to  Box  08466,  Editor  & 
Publisher. 


I  EDITORIAL  PAGE  EDITOR 

:  Seven-day,  31,000  circulation  AM  is 
:  accepting  applications  to  assume  the 
:  duties  of  its  multi-award  winning 
i  editorial  page  editor,  who  recently 
:  retired.  The  Paducah  Sun,  Kentucky's 
:  fourth-largest  daily  newspaper,  seeks 
i  to  continue  a  moderate-conservative 
;  editorial  philosophy.  Understanding  of 
I  economics  and  good  grasp  of  basic 
i  statistics  are  important  considerations. 
:  Pay  a  function  of  experience,  but  gen- 
:  erally  on  par  with  newsroom  manage- 
i  ment  jobs.  Company  offers  401  (k)  with 
:  match  AND  pension;  choice  of  health 
i  plans;  annual  profit-sharing  and  other 
•  benefits.  Submit  applications  to  Editor, 
j  The  Paducah  Sun,  Box  2300,  Paducah, 
:  KY  42002-2300. 


i _ EDITORIAL _ 

j  EDITORIAL  WRITER 

:  The  Columbian,  a  56,000  circulation 
:  daily  in  Vancouver,  Washington,  is 
i  looking  for  an  editorial  writer  who  can 
:  help  a  progressive,  award-winning 
j  department  to  expand  its  voice,  extend 
i  its  reach  and  continue  to  be  the  com- 
i  munity's  most  informative  and  accessi- 
:  ble  public  forum. 

i  We  want  someone  who  can  report  and 

•  write  clear,  thoughtful  editorials;  who 
:  can  work  accurately  on  deadline;  who 
I  possesses  a  wide  range  of  interests; 
j  and  who  is  willing  to  work  hard  and 
:  enjoy  life  as  part  af  a  growing,  inde- 
i  pendently  owned  newspaper  in  ane  of 
i  the  most  beautiful  and  dynamic  regions 
I  of  the  country.  Previous  editorial  writ- 
:  ing  experience  is  a  plus  but  by  no 
j  means  a  requirement. 

:  The  Columbian  is  cammitted  to  repre- 

•  senting  all  voices  in  the  diverse  com- 
:  munity  it  serves.  Women  and  mino- 
i  rities  in  particular  are  encouraged  to 
I  apply.  Submit  resume  and  writing 
:  samples  to  D.  Michael  Heywood,  edito- 
:  rial  page  editor.  The  Columbian,  P.O. 

Box  1 80,  Vancouver,  WA  98666  or 
E-mail  in  plain  text  to: 

jobs@columbian.com 

An  Equal  Opportunity  Employer 


EDITOR 

Leading  magazine  for  cat  enthusiasts 
based  in  Southern  California  seeks  a 
strong  editor  to  head  a  talented 
editorial  team.  Must  have  at  least  5 
years  experience  as  the  top  editor  of  a 
publication,  preferably  a  consumer 
magazine.  Must  have  at  least  a  B.A.  in 
Journalism  or  related  field.  Knowledge 
of  or  interest  in  cats  a  definite  plus. 
Duties  include  staff  and  project  super¬ 
vision,  editing,  working  with  free¬ 
lancers,  representing  the  magazine 
and  the  company  in  the  cat  and  pet 
industries,  budgeting,  business  plan¬ 
ning  and  more.  Some  travel  involved. 
Computer  skills  required. 

If  you  have  what  it  takes  to  lead 
this  top-quality  publication  to  the  next 
level,  send  your  resume,  cover  letter 
and  salary  history  to  FANCY 
PUBLICATIONS-DPD,  P.O.  Box  6050, 
Mission  Viejo,  CA  92690.  No  phone 
calls,  please. 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-1-  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  2001 6;  (703)  506-4400. 

EDITOR 

Tri-weekly  in  beautiful  North  Carolina 
Blue  Ridge  foothills  seeks  progressive 
editor  to  lead  yaung  staff  of  five. 
QuarkXPress  skills  and  attention  to 
detail  a  must.  Send  cover  letter,  resume 
and  samples  to  Rebel  Good,  The 
Tribune,  P.O.  Box  1009,  Elkin,  NC 
28621;  fax  to  (336)  835-8742. 

E-mail:  RGood@infowave.net 


_ EDITORIAL _ 

ENTERTAINMENT  EDITOR 

Award-winning  paper  in  exciting  and 
livable  Puget  Saund  area  seeks  an 
entertainment  editor.  Top  candidate 
will  possess  strong  management,  edit¬ 
ing/production,  writing  skills  and  be 
thoroughly  versed  in  pop  culture.  Time 
management  and  organizational  skills 
a  must.  Manages  staff  and  freelance 
writers.  We  need  a  team  player  who 
has  strong  news  judgment,  a  keen  edit¬ 
ing  eye  for  details.  Minimum  of  four 
years  experience  with  a  daily  newspa¬ 
per.  Submit  cover  letter,  resume  and 
work  samples  to  The  Olympian, 
Human  Resources,  P.O.  Box  407, 
Olympia,  WA  98507. 


ENTERTAINMENT  REPORTER 
The  Milwaukee  Journal  Sentinel  is  seek¬ 
ing  candidates  for  a  popular  music/ 
popular  culture  beat.  We  are  looking 
for  distinctive  writing,  creative  ideas, 
solid  journalism  skills  and  the  ability  to 
know  what  is  around  the  bend.  The 
Journal  Sentinel  is  Wisconsin's  largest 
newspaper  (285,000  daily;  450,000 
Sunday).  We  value  diversity  in  our 
workforce  and  in  the  news  columns  of 
our  newspaper.  Send  resume  and  clips 
to  Diane  Bacha,  The  Milwaukee 
Journal  Sentinel,  333  W.  State  Street, 
Milwaukee,  Wl  53203. 


EXECUTIVE  EDITOR 

Japanese  American  Citizens  League 
(JACL)  seeks  Executive  Editor  for  its 
Pacific  Citizen  in  Monterey  Park, 
California.  The  nonprofit,  semi-monthly 
newspaper  has  a  readership  of 
70,000  and  staff  af  four  to  eight  peo¬ 
ple,  depending  on  the  season.  Position 
requires  two  years  experience  (five 
preferred)  in  editing,  writing,  copy 
design,  working  with  correspondents, 
managing  publications,  use  of  Mac/ 
QuarkXPress  or  its  equivalent,  periodic 
travel  and  work  evenings  and 
weekends.  Knowledge  of  and  experi¬ 
ence  with  the  Japanese  American  Com¬ 
munity  preferred.  Excellent  fringe  benefit 
package.  Hiring  range:  $35,150  - 
$49,100.  Sencf  resume,  and  work 
samples  to:  Mae  Takahashi,  5795  N. 
First,  Fresno,  CA  9371 0. 

E-mail:  jacl@jacl.org 


i  FEATURE  WRITER 

i  Bring  stories  alive  on  our  feature 
:  pages.  The  Journal  Times  of  Racine, 
:  Wl,  (36,000)  seeks  a  full-time  reporter 
:  with  a  fluid  writing  style  to  cover  such 
i  topics  as  food,  home,  health,  parenting 
:  and  the  arts.  Two  years  full-time  pro- 
:  fessional  newspaper  experience  re- 
i  quired.  Send  feature  clips  and  resume  by 
•  April  27  to: 

i  Journal  Times 

:  212  Fourth  Street 

i  Racine,  Wl  53403 


Equal  Opportunity  Employer 


Editor  &  PuBUSHER 

The  communication  link  of 
the  newspaper  industry  every 
week  since  1884. 
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EDITORIAL 

EXECUTIVE  EDITOR 

Central  Maine  Newspapers  (Kennebec 
Journal,  Augusta,  Maine  and  Morning 
Sentinel,  Waterville,  Maine)  with  a  com¬ 
bined  circulation  of  39,000,  is  seeking 
a  leader  for  its  news  department.  We 
are  a  division  of  Guy  Gannett  Com¬ 
munications,  a  family-owned  media  cor¬ 
poration  based  in  Portland,  Maine. 
This  position  joins  a  senior  manage¬ 
ment  team  and  would  have  responsibil¬ 
ity  for  the  news  operations,  including 
60-h  staff.  We  seek  an  individual  with 
a  demonstrated  ability  in  successful 
participative  management,  a  leader 
who  is  inclusive  in  decision  making 
and  approach  to  employees.  Experi¬ 
ence  in  a  collective  bargaining  environ¬ 
ment  is  helpful;  our  union  relationships 
are  positive  and  mutually  beneficial. 

If  you  seek  the  opportunity  to  live  and 
work  in  a  beautiful  part  of  the  country, 
to  be  well  compensated  and  to  assume 
a  vital  position  in  a  great  company, 
this  is  the  spot  for  you.  Please  submit 
a  letter  of  Interest,  including  salary 
expectations,  and  your  resume  to 
Nancy  Manes,  Central  Maine  News¬ 
papers,  274  Western  Avenue,  Augusta, 
ME  04330.  Fax:  (207)  621-561 0. 

E-mail:  nmanes@biddeford.com 
We  are  an  equal  opportunity  employer 


EDITORIAL 

FREELANCE  REPORTERS  sought  to 
research/write  investment-oriented  re¬ 
ports.  Assignments  driven  by  client 
needs.  Writers  work  closely  with  pro¬ 
ject  managers  and  editors  by  phone/ 
E-mail.  Reports  average  1 500  words; 
involve  equivalent  of  2-4  days  of 
interviewing.  Attractive  pay  scales. 
Technology  reporters  needed;  plenty  of 
general  assignment  work  also.  Send 
resume/writing  samples  to  Grassroots 
Research,  4  Embarcadero  Center,  San 
Francisco,  CA  94111. 


FREELANCE  business  writers  needed 
for  HR  Today,  the  Web's  only  daily 
news  site  for  the  human  resources 
industry.  Background  in  HR,  employ¬ 
ment,  careers  beats  a  plus.  Send 
resume,  clips  and  three  story  pitches  to 
Marie  Gendron,  editor,  HR  Today, 
P.O.  Box  2096,  Boston,  MA  02 1 06  or 
E-mail  to  mgendron@jobfind.com 
Check  out  the  zine  at  www.jobfind.com 
the  Internet's  fastest  growing  electronic 
recruitment  site.  No  phone  calls, 
please. 


EDITORIAL 


_ EDITORIAL _ 

GENERAL  ASSIGNMENT  REPORTER 

The  Florida  Times-Union  in  Jacksonville 
seeks  on  enterprising  general  assign¬ 
ment  reporter  eager  ta  make  a  mark  in 
a  dynamic  market  and  strong  newspa¬ 
per  state.  We  want  someone  who  can 
bring  bigger  picture  issues  and  daily 
news  into  centerpiece  focus.  The  suc¬ 
cessful  candidate  must  see  story 
possibilities,  know  how  to  deliver  them 
and  have  the  clips  to  show  it.  Strong 
writing  ability  a  must,  computer- 
assisted  reparting  skills  a  plus  far  this 
rale  at  our  growing  250,000  Sunday 
circulation  newspoper.  At  least  three 
years  experience  preferred  but  ability 
and  drive  are  keys.  Send  cover  letter, 
resume,  work  samples  to  Joe  Adams, 
staff  development  editor.  The  Florida 
Times-Union,  One  Riverside  Avenue, 
Jacksonville,  FL  32202. 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 


GROWING  FLORIDA  daily  needs 
experienced  writers,  paginators, 
editors.  We're  heading  far  greatness. 
Reply  ta  Box  08456,  Editor  &  Pub¬ 
lisher. 


EDITORIAL 


_ EDITORIAL _ 

GROWING  NEWSPAPER  group  look¬ 
ing  for  reporters,  page  designers,  copy 
editors.  Must  have  2  years  experience. 
Designers  must  knaw  QuarkXPress. 
Resumes  to  Steve  Marble,  CCN,  330 
W.  Boy  St.,  Costa  Mesa,  CA  92627  or 
dpilot2@Earthlink.net 

INVESTOR'S  BUSINESS  DAILY,  the 
nation's  fastest-growing  daily  newspa¬ 
per,  is  seeking  pagination  profes¬ 
sionals  as  it  prepares  to  migrate  to  a 
next-generation  text-layout  system.  The 
qualified  applicant  must  be  willing  ta 
learn  an  existing,  legacy  system  and 
be  prepared  to  play  a  key  role  as  the 
paper  implements  a  new  system  later 
this  year.  Please  send  cover  letters, 
resumes  and  work  samples  ta  Rob 
Golum,  associate  editor.  Investor's  Busi¬ 
ness  Daily,  1 2655  Beatrice  Street,  Los 
Angeles,  CA  90066. 

Faxes  to  (31 0)  577-7350  or 

E-mail  to:  IBDROB@aol.com 
No  phone  calls,  please 


JOURNALIST  FOR  San  Dieqo  PR 
agency  who  can  write  great  feature 
and  news  articles  an  hi^-tech  topics 
for  trade  magazines.  Photography 
skills  a  must.  Career  opportunity  for 
self-starter  with  a  small  employee- 
owned  company.  Chance  to  shape 
your  future.  Send  resume/samples  to 
CCS/PR,  2385  Camino  Vida  Roble, 
Suite  205,  Cadsbod,  CA  92009. 

Fax  (760)  438-5230 


HELP  WANTED 


FEATURE  WRITER 

We're  looking  for  a  features  writer 
with  strong  reporting  and  writing  skills 
who  can  appreciate  everything  from 
Motown  to  Mozart,  from  little  old 
ladies  playing  bingo  to  members  of  the 
grunge  crowd,  from  snowboarding 
to...  well,  you  get  the  picture.  The  posi¬ 
tion  opening  this  summer  allows  a 
writer  to  cover  just  about  anything 
under  the  sunny  West  Michigan  skies. 
A  background  or  strong  interest  in 
music  and  arts  desirable.  If  you  like 
life,  like  writing  about  life,  want  to  live 
in  a  place  people  never  leave  once 
they  get  here,  and  have  at  least  two 
years  experience,  please  send  yaur 
resume,  your  best  clips  and  two 
ideas  for  your  ultimate  feature  story 
to  Features  Editor  Linda  Odette, 
Muskegon  Chronicle,  P.O.  Box  59, 
Muskegon,  Ml  49443  by  April  20. 
We're  an  equal  opportunity,  award¬ 
winning,  50,000  circulation  daily  with 
a  diverse,  cauntywide  population  of 
160,000  on  the  sandy  shores  of  Lake 
Michigan. 


FEATURES  EDITOR 

The  Observer-Dispatch  in  Utica,  NY, 
a  51 ,000  daify/63,000  Sunday 

Gannett  daily,  is  seeking  an  experienced 
newsroom  manager  to  oversee  our 
Features  Department.  Ideal  candidate 
is  a  well-organized,  energetic  and 
inspirational  editor  with  strong  editing 
and  people  skills  who  puts  readers  and 
their  interests  first.  Send  six  samples 
af  your  best  work  to  Rick  Jensen, 
editor,  Observer-Dispatch,  221  Oriskany 
Plaza,  Utica,  NY  13501.  We  value 
diversity. 


Newlimes 

IS  GROWING  AND  IN  SEARCH  OF  WRITERS  AND  EDITORS 

for  its  award-winning,  105,000-circulation  newsweekly 
in  Miami.  New  Times’  magazine-style  newspapers  cover 
local  news  and  features,  restaurants  and  sports,  film  and 
music  in  eight  cities.  We  are  accepting  applications  for 
the  following  fulltime  Miami  staff  positions 
(the  interview  process  for  editors  will  include  a  test); 

Managing  Editor 

This  position  requires  fine  writing  and  editing  skills  and  the 
ability  to  help  staffers  generate  superior  stories.  The 
m.e.  supervises  the  day-to-day  editorial  operation  and 
must  have  a  strong  news  background. 

Associate  Editor 

We  are  kxtking  for  an  editor  witJi  feature/arts 
experience  who  can  craft  a  compelling  narrative  and 
work  well  with  writers.  Knowledge  of  Spanish  language  a  plus. 

Music  Editor 

TTiis  job  entails  planning/editing  a  music  section,  hiring 
freelancers  and  writing  reviews,  features  and  a  kx;al  music  column. 

Staff  Writer 

There  is  an  immediate  opening  for  a  news  writer  who  can  produce 
magazine-length  stories  based  on  in-depth  reporting. 

New  Times  offers  competitive  salaries  and  benefits. 
Send  your  five  best  clips,  a  resume,  and  a  cover  letter  to: 

Christine  Brennan 
New  Times 
P.O.  Box  5970 
Denver,  CO  80217 
No  phone  calls  or  e-mails,  please. 


MANAGING  EDffORS 

New  Times  is  looking  for  managing 
editors  for  its  award-winning,  weekly 
papers  in  Denver  and  Miami.  This  posi¬ 
tion  requires  fine  writing  and  editing 
skills  and  the  ability  to  help  staffers 
generate  superior  stories.  The  manag¬ 
ing  editor  supervises  the  day-to-day 
editorial  operation  and  must  hove  a 
strong  news  background.  The  interview 
process  includes  an  extensive  editing 
test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to; 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 
No  phone  calls,  please 


MANAGING  EDfiOR 
The  Observer  Newspapers  in  Herndon, 
VA,  seeks  journalist  to  take  charge  of 
four-person  newsroom.  Duties  include 
assigning  stories,  editing,  layout.  Must 
have  experience  in  reporting,  photog¬ 
raphy,  editing,  and  knowledge  of  Mac 
PageMaker.  Will  also  report,  take 
photos,  work  closely  with  publisher, 
production  and  public.  Competitive 
newspaper  market.  Respected  22-year- 
old  group  of  three  weekly  community 
tabs  in  suburban  Washington  near 
Dulles.  Send  resume,  cover  letter  to  The 
Observer  Newspapers,  P.O.  Box  109, 
HerrKlon,  VA  201 72. 

E-mail:  observer@dgs.dgsys.com 
Call  Tom  Grein  (703)  437-5886 
Fax:  (703)  834-3142 
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EDITORIAL 


_ EDITORIAL _ 

MANAGING  EDITOR 
Press  Publications  is  looking  for  o 
Managing  Editor  for  its  six  St.  Paul  sub¬ 
urban  weekly  newspapers.  Total 
circulation  is  64,000.  Strong  editing 
along  with  demonstrated  newsroom 
leadership  skills  are  needed.  QuarkX¬ 
Press  and  Baseview  experience  are  a 
plus.  Send  cover  letter,  resume  and 
salary  requirements  to  Pat  Daul,  Press 
Publications,  4779  Bloom  Avenue, 
White  Bear  Lake,  MN  55110. 

MARYLAND'S  best  midsized  daily  is 
looking  for  an  assistant  managing 
editor  to  run  the  newsroom  on 
weekends.  Duties  include  assigning 
reporters  and  photographers,  supervis¬ 
ing  the  desk  and  getting  the  paper  out 
on  time.  There  is  also  some  page 
design.  This  award-winning  newspa¬ 
per  is  about  70  miles  from  Washing¬ 
ton,  DC,  and  Baltimore.  Excellent 
salary  and  benefit  package,  including 
401  (k)  plan.  Send  resume,  salary 
requirements  and  clips  to  Personnel 
Director,  Herald-Mail  Campany,  P.O. 
Box  439,  Hagerstown,  MD  21741. 

NEWS  DESK  EDITOR 
National  news  business  magazine 
in  New  Yark  City  seeks  hands-on 
news  desk  editor  to  oversee  daily 
coverage  of  the  media  industry  and 
prepare  weekly  hard-news  articles 
for  use  in  print  and  online.  Minimum  of 
three  years  experience  on  newspaper  ar 
newsmagazine  news  desk  required. 
We  are  seeking  a  well-organized 
individual  capable  of  producing  crisp 
copy  and  compelling  heads  in  a  fast- 
paced  newsroom  environment.  Include 
resume  in  the  message  body  of  an 
E-mail  to: 

editor#mediainfo.com 

Editor  &  Publisher  Co. 

NYC 

NEWS  EDITOR 

Prize-winning  Berkshire  (MA)  weekly 
looking  for  experienced  self-starter  to 
run  newsroom.  Must  know  broadsheet 
layout,  Pagemaker.  Send  resume  to 
Box  08450,  Editor  &  Publisher. 

NEWS  EDITOR 

Can  you  juggle  a  number  of  balls? 
Enjoy  challenging  work  in  a  fun 
newsroom  and  sunny  environment? 
The  Bradenton  Herald,  a  Knight-Ridder 
newspaper,  is  looking  for  a  news 
editor  who  can  lead  our  newsroom 
through  a  number  of  exciting  changes. 

The  news  editor  supervises  and  trains 
copy  editors/designers  assigned  to  the 
news  desk.  The  person  also  organizes, 
plans  and  executes  the  editing  and 
layaut  of  the  daily  and  weekend  Front 
and  Local  news  sections,  special  sec¬ 
tions  and  reports.  Five  years  of  daily 
newspaper  experience.  Supervisory 
experience  a  must. 

Send  resume  and  philosophy  of  a  news 
editor  to  Joanne  Mamenta,  managing 
editar,  Bradenton  Herald,  1 02  Manatee 
Avenue  West,  Bradenton,  FL  34205. 
E-mail: 

imamenta@bhip.infi.net 
Deadline:  April  1 7 


_ EDITORIAL _ 

NIGHT  CITY  EDITOR 

The  Daily  Gazette,  a  60,000- 
circulatian  daily  in  New  York's  Capital 
Region,  is  looking  for  a  proven  news 
room  leader  for  the  position  of  night 
city  editor.  The  city  editor  supervises 
assislant  city  editors,  reporters  and  sup- 
part  staff  an  deadline.  Responsibilities 
include  ensuring  the  accuracy  and 
quality  of  reporting,  writing  and  edit¬ 
ing;  enforcing  production  deadlines; 
and  strategic  planning.  Applicants 
shauld  have  reporting  experience  as 
well  as  substantial  editing  experience. 
Send  work  samples  and  resume  with 
references  and  salary  history  to 
Thomas  Woodman,  managing  editor. 
The  Daily  Gazette,  2345  Maxon  Road 
Extension,  Schenectady,  NY  1 2308. 

ONLINE  TECHNICAL  ASSISTANT 
The  Florida  Times-Union  needs  an 
online  technical  assistant  to  work  with 
our  award-winning 

www.Jacksonville.com 
The  ideal  candidate  will  be  familiar 
with  all  aspects  of  the  Internet  and 
capable  of  trouble-shooting  Mac,  PC 
and  Unix  systems.  We  want  a  persan 
adept  at  building  Web  pages  who  can 
see  possibilities  for  developing  new 
online  features,  but  technical  skills, 
ability  to  diagnose  computer  problems 
and  solve  them  are  keys  to  this  posi¬ 
tion.  This  person  also  will  assist  with 
technical  support  of  various  news¬ 
room  computer  systems.  For  more 
details,  call  Mark  Blanchard,  newsroom 
systems  manager,  at  (904)  359-4092 
or  send  cover  letter  and  resume  to  Joe 
Adams,  staff  development  editor.  The 
’  Florida  Times-Union,  P.O.  Box  1 949, 
Jacksonville,  FL  32231 . 

We  are  a  DRUG-FREE  WORKPIACE 
_ EOE _ 

ONLINE  PRODUCER  -  The  Electric 
Times  Union  -  www.timesunion.com 
seeks  an  individual  to  join  the  team 
that  creates  our  Web  edition.  You'll  be 
responsible  for  developing  local  Web 
packages  and  integrating  syndicated 
content  into  the  site.  You  should  be  on 
experienced  reporter  or  editor  with 
previous  work  in  interactive  media. 
You  should  be  highly  knowledgeable 
about  the  Web  and  have  some  experi¬ 
ence  with  design  in  print  and  on  the 
Web.  We're  part  of  the  Times  Union  of 
Albany,  NY,  the  dominant  newspaper 
and  multimedia  company  in  a  vibrant 
region.  Send  resumes  and  cover  letters 
to  Patti  Hart,  anline  editor,  at 

pahart@timesunion.com 

MUSIC  EDITORS 

New  Times  has  immediate  openings 
for  music  editors  at  its  weekly  newspa¬ 
pers  in  Miami  and  Dallas.  Strang  writ¬ 
ing  skills  essential.  Job  entails  plan¬ 
ning/editing  music  section,  hiring  free¬ 
lance  reviewers,  and  writing  a  local  music 
calumn  as  well  as  feature-length  pieces. 
Send  cover  letter,  resume  and  five 
best  clips  to:  Christine  Brennan,  P.O.  Box 
5970,  Denver,  CO  80217.  No  calls  or 
E-mails,  please. 


OPPORTUNITIES  IN  PARADISE:  We 
work  hard  —  but  we  get  to  enjoy  one 
of  the  most  beautiful  places  an  earth. 
The  Honolulu  Advertiser  (113,000 
daily,  1 96,000  Sunday)  is  loaking  for: 

DEPUTY  CITY  EDITOR  -  Help  direct 
reporters  covering  city  and  county, 
legislature,  neighbar  islands.  Strong 
coaching,  editing  skills  needed. 

ASSISTANT  NEWS  EDITOR  -  Fill-in  as 
news  editor,  copy  desk  slot.  Good 
word  editing,  headline  writing  man¬ 
datory. 

REPORTERS  -  At  least  three  years 
experience  in  a  metro  setting. 

We  offer  competitive  salaries,  benefits 
and  relocation.  Send  cover  letter, 
resume  and  samples  to  M.J.  Smith, 
managing  editar.  The  Advertiser,  605 
Kapiolani  Boulevard,  Honolulu,  HI 
96813.  No  phone  calls,  please. 

PAGE  DESIGNER 

The  Kalamazoo  Gazette  is  loaking  for 
a  page  designer  to  join  our  Design 
Team.  A  variety  of  duties  will  include 
the  front  page,  local  news  cover  and 
feature  sectian  covers.  QuarkXPress 
experience  on  a  Mac  platform  required. 
In  addition  to  strong  design  skills, 
we  are  looking  for  superior  news 
judgment,  a  love  of  great  phatos,  keen 
interest  in  local/national/world  news 
and  excellent  skills  in  spelling  and 
rammar.  Experience  in  Freehand  and 
oing  informational  graphics  a  plus. 
Affirmative  Action/Equal  Opportunity 
Employer.  Send  resume  and  work  sam¬ 
ples  by  May  4  to: 

Kristine  Pioch 
Design  Editor 

Kalamazoo  C5azette 
P.O.  Box  2007 
Kalamazoo,  Ml  49003 

REGION  REPORTER 

We  need  an  aggressive  regional 
reporter  who  can  take  our  existing  cov¬ 
erage  and  expand  it  to  the  smaller 
cities  and  rural  areas  in  Montgomery 
County,  one  of  the  fastest  growing 
counties  in  the  nation.  This  reporter 
should  have  a  heart  for  community 
reporting,  a  zeal  for  open  government 
and  be  comfortable  with  a  variety  of 
writing  styles.  We're  a  1 3,500  circula¬ 
tion  daily  just  north  of  Houston.  Send 
resume  and  five  clips  to  Editor,  The 
Courier,  100  Avenue  A,  Conroe,  TX 
77301  or  FAX  to  (409)  756-6729. 

REUGION/FAMILY  REPORTER 

York  Daily  Record,  a  43,000- 
circulation  daily,  seeks  a  mativated 
reporter  and  writer  to  cover  family 
issues  and  trends  as  well  as  religion  in 
a  community  in  which  1 25-year-old 
churches  share  the  landscape  with  non- 
traditional  worship  services  and  new, 
popular,  back-to-the-gospel  suburban 
churches.  Salary:  $23,166  -  $33,540. 
Mail  resume/clips  to  Features  Editor, 
York  Daily  Record,  P.O.  Box  15122, 
York,  PA  17405.  EOE. 


REPORTER  -  Can  you  write  the  big 
enterprise  story  and  cantribute  to  cov¬ 
erage  of  breaking  news  and  other 
daily  staries?  Can  you  work  indepen¬ 
dently,  yet  be  able  to  accept  direction 
and  be  a  team  player?  Do  you  have 
the  versatility  to  understand  a  variety  of 
issues?  Can  you  bring  those  issues  to 
life  with  real  characters?  If  you  have 
these  skills,  we  would  like  to  talk  to  you 
about  joining  our  staff  of  award¬ 
winning  reporters.  College  degree, 
three  to  five  years  experience  pre¬ 
ferable,  but  talent  counts  most.  Our 
newspaper  is  38,000  AM  lacated  in  a 
college  community.  Send  resume,  six 
writing  samples  and  a  letter  explaining 
the  efforts  that  went  into  your  best  sam¬ 
ple  to  David  Cax,  editor.  Tribune- Star, 
P.O.  Box  1 49,  Terre  Haute,  IN  47808. 

REPORTER  -  SUMMER  '98 
The  Lakeville  (CT)  Journal  seeks  a 
reporter  from  mid-May  thraugh  August 
ta  cover  for  staff  member  an  Military 
leave.  Flagship  paper,  small  weekly 
group  in  beautiful,  culturally  rich  area 
100  miles  from  NYC.  Professional 
experience  preferred  but  prospective  J- 
grads  or  grad  students  alsa  con¬ 
sidered.  Letter,  resume  and  clips  to 
Ruth  Epstein,  editor,  P.O.  Box  1688, 
Lakeville,  CT  06039.  Fax:  (860)  435- 
4802. _ 

REPORTER  -  The  Tribune-Democrat  in 
Johnstown,  PA,  (49,000  daily-AM, 
53,000  Sunday)  has  an  opening  for  a 
reporter. 

We  need  someone  with  experience 
who  can  dig  for  news  and  develop 
stories  on  a  doily,  Sunday  and  long¬ 
term  basis.  Knowledge  of  computer- 
assisted  reporting  would  be  a  plus  but 
not  essential. 

We  are  one  hour  from  Pittsburgh,  three 
from  Washington,  DC,  in  a  friendly  com¬ 
munity,  pleasant  surroundings.  Please 
send  resume  and  clips  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. _ 

REPORTER/FOREIGN  CORRESPON¬ 
DENT  -  AP  Bogota  seeks  full-time 
“local  hire"  reporter.  Must  be  seasoned 
and  savvy  with  fluent  Spanish,  fluid 
prose  and  minimum  three  years  expe¬ 
rience.  Knowledge  of  Colombia  pre¬ 
ferred.  Send  resume  and  clips  to  Frank 
Bajak  c/o  Associated  Press,  Apartado 
Aereo  093643,  Bogota,  Colambia. 

Via  E-mail:  fbajak@colamsat.net.co 
Na  phone  calls 

REPORTER:  General  assignment  far 
6,000  circulatian  daily.  Internship  or 
related  work  experience  preferred. 
Send  resume  and  clips  to  Belindo 
Chase,  Ketchikan  Daily  News,  P.O. 
Box  7900,  Ketchikan,  AK  99901 . 

REPORTER 

Applicatians  are  being  accepted 
through  April  1 7  for  a  general  assign¬ 
ment  reporter  position  at  The  Daily 
Item,  200  Market  Street,  Sunbury,  PA 
1 7801 .  No  phone  calls,  please.  EOE. 
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REPORTER 

Midwest  trade  publication  covering 
statewide  legal  community  seeks 
reporter  with  1-3  years  experience  in 
general  assignment  reporting.  Send 
resume,  clips  to  Scott  Olson,  The  Indi¬ 
ana  Lawyer,  421  N.  Pennsylvania 
Street,  Indianapolis,  IN  46204. 

REPORTER 

Notional  daily  business  newspaper 
needs  self-starter  in  Des  Plaines,  IL.  Dig¬ 
ger  with  an  ability  to  build  sources, 
meet  tight  deadlines.  Two  years  expe¬ 
rience.  Firewall  between  your  efforts 
and  advertising  department.  Report  to 
highly  professional  editors.  Be  part  of 
the  world's  largest  publisher  of  busi¬ 
ness  information.  Send  resume  and 
salary  needs  to  American  Metal 
Market,  825  Seventh  Avenue,  New 
York,  NY  10019. 

REPORTERS  &  EDITORS 
Investor's  Business  Daily,  the  fastest- 
growing  paper  in  the  country,  con¬ 
tinues  to  expand  its  staff.  We  are  now 
accepting  applications  for  both  writing 
and  editing  positions  on  our  economics 
team.  Inquiries  welcomed  from  sea¬ 
soned  economics  writers  and  editors 
with  strong  free-morket  views,  and 
from  less-experienced  applicants  who 
are  sharp  and  eager  to  learn. 
Advanced  degree  preferred  but  not 
required.  Resumes  and  clips  to  Terry 
Lee  Jones,  associate  editor,  by  fax  to 
(310)  577-7350  or  by  mail  to  12655 
Beatrice  Street,  Los  Angeles,  CA 
90066. 


Escape  the  stupefying  drone  that  is  the 
convention  in  journalism.  You  have  a 
voice.  Let's  hear  it.  This  is  a  rare 
opportunity  for  an  imaginative 
journalist:  a  fast  growing  conservative 
weekly  looking  for  reporters  capable  of 
in  depth  coverage  and  analysis  of  local 
government.  You'll  discover,  explain 
and  expose  the  workings  and 
shenanigans  of  the  local  elected 
officials.  Your  readers  will  want  ta 
know  it  all  plus  your  opinion  in  1000 
words  or  more  per  story.  Send  resume 
and  clips.  You  may  also  submit 
unpublished  stories  written  in  a  style 
that  would  make  your  current  editor 
shudder.  Reply  to  Box  08443,  Editor  & 
Publisher. 


REPORTERS 

The  Daily  Star,  a  20,000  AM  daily, 
seeks  reporters  for  its  Delhi,  NY, 
bureau  and  education  beat.  Northeast 
residents  preferred.  Resume,  clips  to 
Rachel  Dickler,  city  editor.  The  Daily 
Star,  P.O.  Box  250,  Oneonta,  NY 
13820. 


FAX  your  ad  to 
212  4929  ♦1259 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  We  publish  in-depth,  well- 
crafted  stories  that  explore  the  issues, 
events  and  personalities  that  make  our 
communities  tick.  Our  stories  inform 
and  entertain  readers,  provoke  strong 
reactions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  doily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  wont  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Phoe¬ 
nix,  Houston  and  Ft.  Lauderdale. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  hod  the 
time  and  the  space. 


SALT  LAKE  CITY  is  not  only  the  host 
city  for  the  2002  Olympic  Games,  it's 
a  grawing  and  diverse  Rocky  Mountain 
crossroads  where  people,  issues  and 
culture  combine  to  moke  it  a  great 
news  town. 

The  Deseret  News  has  been  bird- 
dogging,  scrutinizing,  and  reporting 
the  area's  ups  and  downs  for  nearly 
1 50  years.  We  intend  to  keep  it  up  for 
at  least  that  much  longer. 

If  you're  an  experienced  hard-working 
journalist,  we'd  like  to  include  you 
among  our  talented  and  professional 
reporting  staff  -  that  has  taken  up 
residence  in  a  new  state-of-the-art 


We  offer  competitive  pay  and  ex¬ 
cellent  benefits.  Applicants  with  at 
least  four  years'  experience  should 
send  clips  and  resume  to  Rick  Hall,  city 
editor,  Deseret  News,  P.O.  Box  1 257, 
Salt  Lake  City,  UT  84110.  E-mail: 
rick@desnews.com.  No  phone  calls. 


EDITORIAL 


SOUTHEAST  TE)(AS  newspaper, 
25,000,  looking  for  copy  editor, 
reporter.  Knowledge  of  QuarkXPress  a 
must  for  copy  position.  Send  resume, 
clips  to  The  Port  Arthur  News,  P.O.  Box 
789,  Port  Arthur,  TX  77641 .  Fax  to 
(409)  985-61 28  or  E-mail  us  at: 
panews.pernet.net 

Contact  person:  News  Editor  Diana 
Andro. 


SPORTS  COPY  EDITOR 

The  Palm  Beach  Post  is  seeking  a  well- 
rounded  sports  copy  editor  with 
excellent  word  AND  layout  skills. 
Pagination  experience  is  preferred,  but 
not  required.  Applicants  (minimum 
three  years'  experience)  interested  in 
working  in  o  fast-paced,  metropolitan 
market  should  send  resumes  to  Tim 
Burke,  executive  sports  editor,  P.O.  Box 
24700,  West  Palm  Beach,  FL  3341 6. 


SPORTS  COPY  EDITOR 

The  Fayetteville  Observer-Times 
(71,000  daily,  81,000  Sunday)  in 
Southeastern  North  Carolina  is  looking 
for  a  layout/copy  editor  for  our  10- 
person  sports  department.  We're  look¬ 
ing  for  someone  who  can  design  eye¬ 
catching  fronts  as  well  as  edit  local 
copy.  We're  beginning  pagination  in 
August.  At  least  two  years  of  experi¬ 
ence  required.  Send  resume  and  layout 
samples  to  Doug  Mead,  sports  editor. 
The  Foyetteville  Observer-Times,  P.O. 
Box  849,  Fayetteville,  NC  28302. 


SPORTS  EDITOR 

Temple  Daily  Telegram,  a  25,000 
circulation  newspoper  has  opening  for  a 
sports  editor.  Contact:  Steve  Walters, 
managing  editor.  Temple  Daily  Telegram, 
P.O.  Box  61 1 4,  Temple,  TX  76504.  (254) 
778-4444. 


EDITORIAL 


SPORTS  EDITOR 

The  Newport  (Rl)  Daily  News  seeks  a 
sports  editor  to  lead  a  talented  3 
person  staff  in  covering  one  of  the 
nation's  most  exciting  sports  com¬ 
munities.  In  addition  to  local  high 
school,  college  and  youth  sports  — 
which  we  consider  crucial  —  our 
sports  staff  covers  world  class  sailing, 
professional  tennis  at  the  International 
Tennis  Hall  of  Fame,  polo,  tournament 
croquet,  beach  volleyball  and  nearly 
everything  else.  Our  sports  editor  runs 
the  desk,  makes  assignments,  designs 
and  paginates  pages,  writes  an 
occasional  column,  and  is  a  key 
member  of  our  manogement  team. 
Knowledge  of  QuarkXPress  important. 
Send  writing  and  design  samples  and 
a  letter  about  yourself  and  your 
approach  to  management  and  sports 
to  David  B.  Offer,  editor.  The  Newport 
Daily  News,  101  Malbone  Road, 
Newport,  Rl  02840.  No  phone  colls, 
please. 


SPORTS  EDITOR  -  If  you  like  sports, 
we'll  give  you  all  you  want.  The 
Tribune-Democrat  in  Johnstown,  PA 
(49,000  daily  -  53,000  Sunday)  is 
looking  for  a  Sports  Editor  who  can 
handle  the  full  schedules  of  32  high 
schools,  and  player-development  fran¬ 
chises  in  professional  hockey  and 
baseball.  We're  in  Pittsburgh  Steeler, 
Penguin  and  Pirate  country  between 
Pitt  and  Penn  State.  This  is  a  manage¬ 
ment  position  that  involves  copy  edit¬ 
ing,  design,  scheduling,  coverage  and 
yes,  you'll  write  o  column.  If  you're 
ready  to  step  up,  send  resume  and 
clips  to  Human  Resources  Manager, 
The  Johnstown  Tribune  Publishing 
Company,  P.O.  Box  340,  425  Locust 
Street,  Jonnstown,  PA  1 5907-0340. 


Use  the  best  read  Classified 
Ad  Pages  in  the  industry 

E&P's  Classified  Section  is  where  you'll  find  the  used  equip¬ 
ment  you  need,  discover  new  employment  opportunities,  get  a 
feel  for  who’s  hiring  where,  find  the  key  professionals  to  make 
your  newspaper  run,  sell  your  used  equipment,  locate  industry 
service  providers,  even  buy  or  sell  your  newspaper  business. 

New  ads  every  week! 

Rates  and  information  are  in  this  section. 

To  place  your  classified  ad. 

FAX:  (212)  929-1259  Phone:  (212)  675-4380  ext.  173 
E-mail:  hazelp@mediainfo.com 

Mail:  E&P  Classified  Ads,  11  West  19th  Street,  New  York.  10011 


SENIOR  EDITOR  —  Alumni  Magazine 
Anderson  University  —  Experience 
required.  Call  (765)  641  -3030.  EOE 
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HELP  WANTED 


_ EDITORIAL _ 

SPORTS  EDITOR 

The  Bonner  County  Doily  Bee  has  an 
immediate  opening  for  the  position  of 
sports  editor.  Those  interested  must  be 
experienced  in  sports  reporting,  pho¬ 
tography,  pagination  (QuarkXPress) 
and  work  efficiently  on  deadline.  The 
6,500  circulation  Daily  Bee  emphasizes 
local  daily  sports  coverage  in  Bonner 
and  Boundary  counties.  The  Sandpoint, 
Idaho  daily  newspaper  is  a  member 
of  the  North  Idaho  News  Network 
in  the  Hagadone  Corporation  news¬ 
paper  chain.  This  is  a  one  person 
sports  position  with  correspondents  in 
Priest  River  and  Bonners  Ferry. 

Send  resume,  examples  of  work  and 
references  to  Kary  Miller,  managing 
editor,  Bonner  County  Daily  Bee,  P.O. 
Box  1 59,  Sandpoint,  ID  83864. 


SPORTS  REPORTER 

Are  you  a  versatile,  enterprising  writer 
who  isn't  afraid  to  go  after  issue- 
related  sports  stories?  Then  our  small 
daily  in  beautiful  central  Maine  wants 
you.  Our  ideal  candidate  can  bring  non- 
traditional  readers  into  the  section.  We 
need  a  versatile,  team  player  who  has 
compelling  story  ideas,  can  assist  in 
page  production  and  coverage  plan¬ 
ning.  Macintosh  experience  is  a  plus. 
Help  us  be  a  better  section.  Send  your 
resume,  cover  letter  and  clips  to  Cen¬ 
tral  Maine  Newspapers,  ATTN:  Human 
Resources  -  SR,  274  Western  Avenue, 
Augusta,  ME  04330. 

Fax:  (207)  621-5610 
E-mail:  nmanes@biddeford.com 
We  are  an  equal  opportunity  employer 


SPORTSWRITER/PAGINATOR 

The  Victorville  Daily  Press,  a  30,000 
AM  daily  located  in  southern  Califor¬ 
nia  between  Los  Angeles  and  Las 
Vegas,  is  seeking  a  versatile  writer/ 
paginator  to  round  out  our  five-person 
sports  staff.  Candidate  should  be  able 
to  juggle  several  tasks  on  tight 
deadlines.  Knowledge  of  QuarkXPress 
a  plus.  Send  resume,  cover  letter  and 
work  samples  to  Tom  Fay,  sports 
editor,  P.O.  Box  1 389,  Victorville,  CA 
92393-1389. 


TECHNOLOGY  REPORTER 

1 00,000  circulation  AM  daily  in  Zone 
8  with  a  lively  and  readable  weekly  con¬ 
sumer  technology  section  is  seeking  to 
fill  a  technology  reporter  opening.  The 
successful  candidate  will  have  at  least 
some  experience  writing  about 
technology  or  science,  and  be  know¬ 
ledgeable  about  computers,  software 
and  the  Internet.  We  emphasize  a 
teomwork  approach,  and  the  reporter 
will  be  asked  to  contribute  ideas  and 
energy  while  working  closely  with 
editors,  photographers  and  graphic 
artists.  Equal  Opportunity  Employer. 
Send  letter,  resume  and  clips  to  Box 
08462,  Editor  &  Publisher. 


_ EDITORIAL _ 

THE  DAILY  SOUTHTOWN,  a  60,000- 
circulation  suburban  Chicago  newspa¬ 
per,  is  seeking  applicants  for  a  sports 
desk  position.  Proficiency  in  QuarkX¬ 
Press  and  all  aspects  of  paginating  is 
a  must.  Submit  resume/design  exam¬ 
ples  to  Mike  Deacon,  6901  W.  159th 
Street,  Tinley  Park,  IL  60477  or  call 
(708)  633-5944. 

THE  LOS  ANGELES  TIMES  Business 
Section  is  expanding.  We're  looking 
for  seasoned  reporters  who  can  write 
or  edit  compelling,  high-impact  stories 
involving  technology,  biotechnology, 
personal  finance,  financial  markets, 
workplace,  management  and  financial 
services.  We're  also  interested  in 
accomplished  assignment  editors,  par¬ 
ticularly  those  who  can  oversee  cov¬ 
erage  of  economics,  markets  and 
personal  finance.  We  also  have  posi¬ 
tions  for  experienced  copy  and  layout 
editors.  Candidates  should  have  at 
least  3-5  years  experience  with  daily 
newspaper  journalism.  To  apply,  send 
work  samples  and  resume  to  Susan 
Denley,  director  of  editorial  hiring,  Los 
Angeles  Times,  Times  Mirror  Square, 
Los  Angeles,  CA  90053. 

THE  POST- JOURNAL  in  Jamestown 
New  York  is  looking  for  a  copy  editor 
to  edit  wire  and  local  copy  and  to 
design  and  paginate  pages.  Prior  com¬ 
puter  experience  helpful,  but  not 
necessary.  Good  language  skills  are  a 
must.  Send  resumes  and  samples  to 
Cristie  Herbst,  The  Post- Journal,  P.O. 
Box  1 90,  Jamestown,  NY  1 4702- 
0190. 


THE  POST- JOURNAL,  an  award  win¬ 
ning  daily  in  Jamestown,  New  York  is 
accepting  applications  for  the  police 
beat.  Reporter  will  cover  police  and 
related  issues  in  three-county  area  of 
Western  New  York.  Recent  graduates 
are  welcome  to  apply.  Send  resumes 
and  samples  to  Cristie  Herbst,  The 
Post- Journal,  P.O.  Box  1 90,  Jamestown, 
NY  14702-0190. 


THE  SEATTLE  TIMES  is  looking  for  an 
online  news  editor  to  edit,  post  and 
help  plan  stories  for  our  online  site. 
Applicants  must  have  strong  word¬ 
editing  and  headline-writing  skills  as 
demonstrated  on  editing  test.  Minimum 
of  five  years  editing  experience  on  a 
major  daily  newspaper,  at  least  one 
year  experience  in  online  work.  To 
apply,  send  cover  letter,  resume  and 
work  samples  to  John  B.  Saul,  deputy 
news  editor.  The  Seattle  Times,  P.O. 
Box  70,  Seattle,  WA  98111.  No  calls, 
please.  Only  finalists  will  be  contacted. 

THE  SUN  HERALD  in  Biloxi,  MS,  is 
seeking  an  editorial  writer.  We're  look¬ 
ing  for  solid  analytical  thinking  and  a 
readable,  persuasive  writing  style, 
suitable  far  the  many  local  issues  in  our 
growing  resort  community.  Editorial 
and/or  news  experience  required. 
Strong  editing  skills,  page-layout  and 
computer  ability  needed.  Send  resume 
and  clips  to  Marie  Harris,  editorial 
director.  The  Sun  Herald,  P.O.  Box 
4567,  Biloxi,  MS  39535. 


_ EDITORIAL _ 

THE  SALT  LAKE  TRIBUNE,  a  162,000 
AM  statewide  newspaper  located  in  a 
stunningly  beautiful  state  and  the  site  of 
the  2002  Winter  Olympics,  is  seeking 
candidates  for  the  following  three  posi¬ 
tions: 

•A  RELIGION  WRITER  to  join  a  team 
producing  a  lively  and  informative 
weekly  Religion  section  that  last  year 
was  recognized  as  third  best  in  U.S.  by 
national  religion  writers.  (We  want  to 
do  something  about  that.) 

•A  POLICE  REPORTER  whose  human- 
interest,  trend  and  enterprise  stories 
will  be  prized  as  much  as  the  ability  to 
turn  a  late-breaking  crime  story  in  30 
minutes. 

•A  SPORTS  DESKPERSON  with  a  track 
record  of  fast,  accurate  editing,  entic¬ 
ing  headlining,  a  diverse  knowledge  of 
sports  and  the  potential  of  running  a 
Sports  desk  operation. 

In  addition  to  a  livable  locale  and 
a  newspaper  with  integrity  and  clout.  The 
Tribune  offers  excellent  benefits,  a 
salary  commensurate  with  evaluated 
abilities,  and  a  newsroom  that  wel¬ 
comes  diversity  and,  on  most  days, 
is  fun  to  work  in.  Send  letter  of  applica¬ 
tion,  resume  and  examples  of  relevant 
work  to  Editor  James  E.  Shelledy,  The 
Salt  Lake  Tribune,  143  South  Main 
Street,  Salt  Lake  City,  UT  841 1 1 . 

THE  TAMPA  TRIBUNE  seeks  reporter  to 
cover  business  of  sports,  advertising 
and  marketing.  Five  years  metro  and/ 
or  business  reporting  with  proven 
ability  to  use  public  records  required. 
Resume,  clips:  Bernie  Kohn,  business 
editor.  The  Tampa  Tribune,  202  S. 
Parker  Street,  Tampa,  FL  33606. 

E-mail:  bkohn@tampatrib.com 

UNIVERSAL  DESK  EDITOR 
The  Berkshire  Eagle,  the  32,000 
circulation  daily  and  36,000  Sunday 
in  the  beautiful  Berkshires,  has  an  open¬ 
ing  on  its  universal  editorial  desk.  We 
are  looking  for  a  candidate  with  strong 
editing  and  layout  skills  who  can  han¬ 
dle  wire,  local  and  feature  pages  with 
equal  enthusiasm,  as  shifts  require.  The 
Eagle's  editing  staff  prides  itself  on 
upholding  old-fashioned  standards  of 
excellence,  demanding  excellent  writ¬ 
ing,  analytical  thinking,  creative  story 
ideas  and  accuracy  from  its  staff. 
Familiarity  with  pagination  systems 
and  online  journalism  a  plus.  Send  let¬ 
ter,  resume  and  work  samples  to 
Alinda  Shank,  human  resources  man¬ 
ager,  The  Berkshire  Eagle,  P.O.  Box  1171, 
Pittsfield,  MA  01 202. 

WRITER/EDITOR  for  major  children's 
education  organization  to  develop  con¬ 
tent  for  newsletters.  Website,  speeches 
and  additional  material  for  marketing/ 
fundraising/promotion.  Minimum  three 
years  editorial  experience  in  news  or 
public  relations.  Internet  savvy.  B.A.  in 
journalism  or  other  communications- 
related  field.  Salary  not  to  exceed 
$32,500  (commensurate  with  experi¬ 
ence).  Excellent  benefits.  Letter,  resume, 
three  writing  samples:  RIF,  600 
Maryland  Avenue,  SW,  Suite  600, 
Washington,  DC  20024.  ATTN:  ECT. 


_ EDITORIAL _ 

VIRGIN  ISLAND  DAILY  NEWS  seeks  a 
seasoned  business  writer  able  to  deal 
with  the  rigors  of  business  writing  for  a 
small  newspaper  in  a  small  town 
environment.  Coverage  will  range  from 
plant  openings  to  personnel  changes, 
along  with  features  and  rewrites.  Rea¬ 
sonable  pay  and  benefits.  Resume  to 
Mike  Middlesworth,  executive  editor, 
P.O.  Box  7760,  St  Thomas,  VI 00801 . 

WANTED:  Editor  for  cozy  small  island 
weekly  newspaper  in  SW  Florida. 
Requirements  -  need  to  enjoy  fishing, 
sandy  beaches,  warm  weather  and  be 
a  “people"  person,  not  a  smoking,  curs¬ 
ing  throwback.  It  would  be  nice 
to  know  all  about  newspapering, 
like  delivering  to  islands  and  cover¬ 
ing  weekend  Tarpon  tournament.  Still 
need  to  be  an  Editor  and  practically 
run  a  small  newspaper  plus  know  com¬ 
puters,  QuarkXPress,  photography 
and  Web  pages.  Please  send  resume 
to  Dusty  Hopkins,  publisher,  Boca 
Beacon,  P.O.  Box  313,  Boca  Grande, 
FL  33921. 

FREELANCE 

FREEIANCE  JOURNALISTS 
Stuck  at  home?  National  newsletter 
publisher  in  security  management  field 
seeks  freelancers  available  during  reg¬ 
ular  working  hours,  good  at  phone 
interviewing,  straightforward  writing. 
Send  resume  to  Publisher,  P.O.  Box 
1 90,  Port  Washington,  NY  1 1 050. 

INFORMATION  SYSTEMS 

NETWORK  ADMINISTRATOR 
Pulliam  School  of  Journalism  at 
Franklin  College,  Franklin,  IN,  seeks  a 
computer  network  administrator  to: 
Support  our  Windows  NT  4.0  operat¬ 
ing  system;  prepare  us  for  upgrades; 
coordinate  with  the  college  computer 
center;  assist  in  education  of  journalists 
by  training  faculty;  developing  and 
teaching  computer  modules;  advising 
on  computer  use  in  the  professional 
field  and  responding  to  technology 
needs  of  faculty,  staff  and  students. 
Salary  negotiable.  M.A.  in  jaurnalism 
or  related  field  with  computer 
specialization  is  desirable.  The  PSJ  is 
an  undergraduate  school  of  approxi¬ 
mately  100  journalism  majors  and  six 
faculty  in  a  private  liberal  arts  college 
of  900.  The  journalism  school  is  totally 
endowed  and  provides  many  resources 
of  a  large  university  program  within 
the  setting  of  a  small  residential 
campus.  Franklin  is  a  town  of  18,000 
located  on  1-65,  20  miles  south  of 
downtown  Indianapolis.  Women  and 
minorities  are  strongly  encouraged  to 
apply.  Applications  received  by  April 
1 7  will  be  assured  full  consideration. 

Send  application  letter  with  resume 
and  names  of  three  references  to 
Nancy  Wright,  director  of  human 
resources,  Franklin  College,  Franklin, 
IN  46131. 

Franklin  College  is 
an  AA/EO  Empoyer 

MAJOR  ZONE  5  newspaper  desires 
Publishing  Systems  Analyst  with  Sll 
experience.  (Zlassified  support  experi¬ 
ence  including  CPL,  RGEN,  Styl  and 
pagination  necessary.  Additional  ex¬ 
posure  .to  Sll  editorial  and  interfaces 
for  web  publishing  desirable.  Excellent 
benefits  and  team  oriented  environ¬ 
ment  make  this  a  great  place  to  work. 
Send  resume  with  salary  history  to  Box 
08474,  Editor  &  Publisher. 
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HELP  WANTED 


INFORMATION  SYSTEMS 

SYSTEMS  EDITOR 
SOUGHT  FOR  EUROPE 

European  Stars  and  Stripes,  a  daily 
that  serves  the  U.S.  military  community 
in  Europe,  is  searching  for  a 
Newsroom  Systems  Editor  to  work  in 
Darmstadt,  Germany.  The  position 
requires  a  bachelor's  degree,  at  least 
three  years  of  experience  at  a  daily 
newspaper  and  experience  with  QuarkX¬ 
Press  and  other  commonly  used 
editorial  software  programs.  Famil¬ 
iarity  with  networking  software,  com¬ 
munications  programs  and  computer 
hardware  is  desired.  The  systems 
editor  should  be  fully  qualified  to  act 
as  an  editor  and  serve  as  the  primary 
liaison  between  the  editorial  depart¬ 
ment  and  our  computer  support 
department.  A  generous  tax-free  hous¬ 
ing  allowance  offsets  the  high  cost  of 
German  housing,  and  the  salary  range 
is  from  $30,000  to  $50,000  per  year. 
Travel  arrangements  and  shipment  of 
personal  property  and  one  automobile 
will  be  provided  by  the  organization. 
Applications  should  be  sent  to  Euro¬ 
pean  Stars  and  Stripes,  ATTN:  Editor, 
Unit  29480,  APO  AE  09211.  They 
may  also  be  faxed  to  (01 1-49)  6155 
601 395  or  E-mailed  to: 

phillips@mail.estripes.osd.mil 
in  Office  95.  Application  must  be  re¬ 
ceived  by  April  1 0, 1 998.  This  position  is 
a  three  year,  limited  term  appoint¬ 
ment,  with  the  possibility  of  renewal. 
Announcement  #NAF-SS-98-01 9.  U.S. 
position  only.  Department  of  the  Army, 
Non-appropriated-Fund  Instrumentalities 
are  equal-oppartunity  employers.  Whis¬ 
tleblower  protection  is  enforced. 


INFORMATION  SYSTEMS 

THE  FLORIDA  TIMES-UNION  in 
Jacksonville  is  searching  for  a  Systems 
Programmer  to  assist  in  maintaining 
and  enhancing  the  prescribed  opera¬ 
tional  status  of  the  Publishing  Business 
System  (PBS),  version  2.7.  This  individ¬ 
ual  will  develop  procedures  and  pro¬ 
grams,  both  stand-alone  and  as  part  of 
larger  prajects,  ta  improve  operational 
efficiency  and  effectiveness  af  multiple 
computer  systems.  They  will  work 
closely  with  the  Circulation  and 
Advertising  departments  to  analyze 
needs  far  custom  Progress/Result  edit¬ 
ing  and  custom  reports.  Candidate  will 
have  a  college  degree  in  Information 
Systems  or  related  field  and  be  profi¬ 
cient  in  database  and  file  manage¬ 
ment.  Must  have  camprehensive  know¬ 
ledge  of  Windows,  Macintosh,  NT, 
4GL,  Web  development.  Progress/ 
Results  editing  along  with  network 
experience. 

Send  or  fax  cover  letter  and  resume 
along  with  salary  requirements  to  The 
Florida  Times-Union,  Attn:  Sherwin 
Pulmano,  P.O.  Box  1949,  Jacksonville, 
FL  32231 ,  fax  (904)  359-4695. 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 


_ MAILROOM _ 

MAILROOM  SUPERVISOR  needed  with 
strong  GMA  SLS-1000  skills.  Please 
send  resume  to  The  Gaston  Gazette, 
2500  E.  Franklin  Blvd.,  Gastonia,  NC 
28053,  ATTN:  Ray  Martin. 


Products 

and 

Services  Directory 


ttiteractive  Sites 

and 

Services  Dire 


Schedule  on: 


April  18 


May  9  ■  June  20 


For  Business  Card  advertising, 
call  (212)  675-4380,  ext  171, 173 
Contract  rates  available 


MAILROOM 


PACKAGING 
OPERATIONS  MANAGER 


The  Baltimore  Sun  Company,  a 
dynamic  member  of  Times  Mirror,  one 
or  the  nation's  largest  and  most 
innovative  communications  companies, 
is  seeking  a  highly-qualified  individual 
to  manage  Packaging/Mailroom  opera¬ 
tions  in  our  fast-paced,  three  shift 
environment. 


We  are  a  major  Metro  daily  seeking 
an  energetic  Packaging  Operations 
Manager  with  excellent  management 
and  communication  skills,  who  is  a 
team  player  and  will  act  as  change 
agent  in  our  deadline  driven,  state-of- 
the-art  productian  facility.  Applicants 
must  possess  excellent  skills  in  quality 
cantrol;  production  planning  and 
scheduling;  budget  and  expense  con¬ 
trol;  productivity  and  efficiency;  analy¬ 
sis  and  problem  solving;  and  be  com¬ 
puter-literate. 

We  require  10-t-  years  solid  manage¬ 
ment  experience  in  newspaper  opera¬ 
tions  in  a  unionized  setting,  with  expe¬ 
rience  in  commercial  printing  a  plus. 
Should  have  a  college  degree  in  busi¬ 
ness  or  a  related  field,  or  equivalent 
experience  in  managing  quality  and 
production  in  a  daily  newspaper  and/ 
or  commercial  printing  environment. 
Additional  knowledge  and  experience 
in  other  newspaper  pre-  and/or  post¬ 
press  operations  would  be  a  definite 
plus. 

We  offer  an  excellent  compensation, 
and  benefits  package  including  a 
company-paid  pension  plan,  401  (k) 
retirement  plan,  dental,  vision,  LTD, 
and  long-term  care  plans. 

Persons  interested  in  joining  our  man¬ 
agement  team  should  send  resume  with 
cover  letter  and  salary  requirements  to: 

THE  BALTIMORE  SUN  COMPANY 
Packaging  Department,  POM 
300  E.  Cromwell  Street 
Baltimore,  MD  21230 
or  Fax  to  (410)  385-7771 
or  E-mail:  jack.conaboy@baltosun.com 
_ EOE _ 

PRODUCTION  MANAGER 
Packaging  and  Distribution 


The  Fresno  Bee,  Central  CA's  leading 
daily  newspaper  (circ.  1 55,000  daily; 
190,000  Sunday)  has  an  immediate 
opening  for  a  Packaging  and  Distribu¬ 
tion  Manager  to  oversee  the  packaging 
center  and  coordinate  its  growth  in 
technology.  Will  manage  a  team  of 
1 25  production  employees  vdiile  work¬ 
ing  with  the  advertising  and  circulation 
departments  in  achieving  key  service 
and  quality  goals.  Must  have  know¬ 
ledge  of  inserting  and  mailroom  opera¬ 
tions  and  related  equipment,  be  com¬ 
puter  literate  and  mechanically  inclined; 
bachelor's  degree  in  related  field 
preferred.  The  successful  candidate  will 
nave  strong  oral  and  written  commu¬ 
nication  skills,  be  team-oriented  and 
possess  the  ability  to  help  the  team 
maintain  its  focus  in  achieving  goals. 


Competitive  salary  based  on  experi¬ 
ence  plus  excellent  benefit  package. 
Send  or  E-mail  resume  and  cover  letter 
before  April  10  to  The  Fresno  Bee, 
Human  Resources  Dgsartment,  1 626  E 
Street,  Fresno,  CA  93/86; 

resume@fresnobee.com 
An  Equal  Opportunity  Employer 


_ MARKEHNG _ 

CUSTOMER  RETENTION  MANAGER 

Cox  Ohio  Publishing,  publisher  of  the 
Dayton  (OH)  Daily  News  and  Spring- 
field  (OH)  News-Sun  (combined  circula¬ 
tion  191,000  daily/253,000  Sunday), 
seeks  a  Customer  Retention  Manager 
to  develop  its  customer  retention  plan, 
oversee  the  implementation  of  plan  ele¬ 
ments  and  act  as  project  manager  for 
key  retention  projects. 

Responsibilities  of  this  full-time  position 
include: 

•Development  and  implementation  of 
marketing  and  communication  plans. 
•Supervision  of  a  seven-member  reten¬ 
tion  staff. 

•Management  of  programs  designed 
to  build  relationships  with  customers. 
•Working  with  all  levels  of  employees 
and  management  to  increase  aware 
ness  of  retention  issues. 

•Tracking,  analyzing  and  reporting  of 
measurements  such  as  stops,  churn 
and  retention. 

•Strategic  planning,  budgeting,  vendor 
management  ana  other  operational 
duties  as  needed. 

The  ideal  candidate  will  possess: 

•A  B.A.  in  Marketing  or  Communica¬ 
tions. 

•3-5  years  of  marketing  and/or  sales 
management  experience. 

•Excellent  writtw  and  verbal  commu¬ 
nication  skills. 

•Experience  with  database  manage¬ 
ment  and  utilization. 

•Experience  in  predictive  dialer 
environment. 

•The  ability  to  manage  multiple  pro¬ 
jects  in  a  fast-paced  environment. 

•A  proven  track  record  of  creating 
circulation  growth  and/or  increasing 
retention. 

•A  fanatical  attitude  about  customer 
service. 

We  offer  a  cutting-edge  environment, 
a  competitive  salary  with  success- 
based  bonuses,  a  comprehensive  bene¬ 
fits  package  and  relocation  assistance. 

Please  send  your  resume  with  cover  let¬ 
ter  and  salary  history  to: 

Cox  Ohio  Publishing 
Director  of  Marketing 
45  South  Ludlow  Street 
Dayton,  OH  45402 

FAX:  (513)  225-2418 
E-mail:  kelly_mikesell@coxohio.com 

EOE 


NEWS  Makes  The  Difference 

♦  Editor  &  Publisher  is  NOT  a 
monthly  journalism  review. 

♦  Editor  &  Publisher  is  NOT  a 
monthly  association  house  organ. 

♦  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  mag2izine  covering  the 
newspaper  industry. 

EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York.  NY  10011 
(212)  675-4380 
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HELP  WANTED 


_ MARKETING _ 

CONSUMER 

DATABASE  MARKETING  MANAGER 

Live  and  work  in  sunny  South  Florida! 
Spend  your  free  time  in  trendy  South 
Beach,  strolling  famous  Las  Olas  Bou¬ 
levard  in  Ft.  Lauderdale,  shopping  at 
one  of  the  world's  largest  outlet  malls 
or  cheering  four  professional  sports 
teams.  Not  to  mention  weekends  relax¬ 
ing  in  Key  West  or  visiting  Mickey 
Mouse  at  Disney  World... 

The  Sun-Sentinel,  a  Ft.  Lauderdale 
based  daily  newspaper  with  a  circula¬ 
tion  of  375,000,  is  seeking  an  experi¬ 
enced  Consumer  Database  Marketing 
Manager.  The  person  we  seek  for  this 
challenging  position  will  be  strong  in 
the  areas  of  consumer  marketing 
acquisition  and  retention  strategies,  pro¬ 
filing  customers  and  prospects,  target¬ 
ing  and  segmentation  strategies,  and 
proven  abiTity  to  effectively  manage 
cross-functional  teams.  In  addition,  this 
person  will  be  responsible  for  the 
migration  (already  in  progress)  from  a 
mainframe  to  in-house  client  server 
database. 

We're  looking  for  risk  taker  who  likes 
working  in  a  challenging,  up-beat, 
fast-paced  environment  with  motivated 
staff  and  highly  receptive  internal/ 
external  customers.  The  Sun-Sentinel,  a 
division  of  Tribune  Company,  offers 
excellent  opportunities  to  advance 
within  the  media  company  most 
respected  by  its  peers,  according  to 
Fortune  Magazine.  In  addition,  we 
offer  a  competitive  salary  and  a  com- 
rehensive  benefits  program  (including 
mployee  Stock  Ownership  and 
Employee  Stock  Purchase  Plans). 

Please  send  your  resume,  including 
salary  requirements  to  M.  Callahan, 
Human  Resources,  Sun-Sentinel,  333 
SW  12  Avenue,  Deerfield  Beach,  FL 
33442,  or  E-mail  to; 

mcallahan@tribune.com 
The  Sun-Sentinel  values  diversity  and 
encourages  those  who  share  our  vision  to 
apply.  We  support  a  drug-free,  smoke- 
free  work  environment.  EOE. 


CLASSIFIED 

ADVERTISIKG 

DEADLINES 

In-Column 

Advertisements 

Tuesday  noon  (EST)  for 
following  Saturday  issue 

Classified  Display 

Friday  5pm  (EST)  8  days 
prior  to  publication 


MARKET  RESEARCH 

A4ARKET  RESEARCH  ANALYST 

Indianapolis  Newspapers,  Inc.  seeks 
numbers-oriented  media  sales  person 
to  supply  market  data  and  competitive 
media  information.  This  Advertising 
Sales  &  Marketing  Research  Analyst 
will  also  provide  guidance  on  neras 
assessment-style  selling  to  sales  staff. 

Requires  3+  years  of  sales/marketing 
experience.  Ad  agency/media  back¬ 
ground  is  a  plus,  ^ould  possess  wide 
range  of  computer  skills  and  pres¬ 
entation  writing/speaking  skills. 

Company  offers  an  attractive  benefit 
package  which  includes  medical, 
dental  and  vision  coverage  and  401  (k) 
program. 

Interested  candidates  must  submit  a 
resume  along  with  salary  history  and 
references  by  Friday,  April  17,  1998 
to: 

Employment  Division  -  MRA 
Indianapolis  Newspapers,  Inc. 

307  N.  Pennsylvania  Street 
Indianapolis,  IN  46204 
Fax:  (31 7)  633-9816 

Equal  Opportunity  Employer 


_ PREPRESS _ 

PREPRESS  MANAGER 

Zone  3  daily  has  an  immediate  2nd 
shift  opening  for  a  prepress  manager. 
A  minimum  of  3  years  experience  in 
newspaper  production  management  is 
desired.  Successful  candidate  will 
possess  strong  organizational  skills, 
demonstrated  leadership  ability  and 
familiarity  with  electronic  prepress 
systems  and  equipment.  Send  resume 
and  salary  history/requirements  to  Box 
08440,  Editor  &  Publisher. 

THE  SYRACUSE  NEWSPAPERS  is  look¬ 
ing  for  an  ADVERTISING  SERVICE 
MANAGER  to  direct  a  high-tech, 
creative  department  of  16  people  at 
Central  New  York's  largest  news 
medium.  Main  responsibilities  include 
supervision  over  creative,  ad  prod¬ 
uction,  electronic  ad  pagination  staffs 
and  processes,  as  well  as  dispatch 
staff.  Successful  candidate  will  have 
good  interpersonal  skills;  knowledge  or 
experience  working  with  or  within  an 
art  department;  management  experi¬ 
ence;  and  four-year  degree.  Macintosh 
software  experience  and  hardware 
knowledge  required.  Harris  pagination 
software,  or  experience  with  electronic 
ad  flow  a  plus.  The  Syracuse  Newspa¬ 
pers  offers  an  excellent  salary  and 
benefits  package,  including  paid 
medical,  dental  and  eyewear  cov¬ 
erage.  Located  at  the  crossroads  of 
upstate  New  York,  Syracuse  is  sur¬ 
rounded  by  the  beautiful  Fingerlakes, 
Thousand  Islands,  Adirondack  Moun¬ 
tains  and  is  less  than  a  day's  drive  to 
New  York  City,  Boston,  Philadelphia, 
Toronto  and  other  northeast  metro 
areas.  Enjoy  the  four  seasons  as  well 
as  affordable  housing,  great  schools, 
and  abundant  cultural,  art  and  sports 
activities.  Send  resume  to: 

The  Syracuse  Newspapers 
Ad  #100 
P.O.Box  49 15 
Syracuse,  NY  13221 


_ PRESSROOM _ 

NEWSPAPER  PRESS  OPERATOR 

The  Pharos-Tribune  is  seeking  an  expe¬ 
rienced,  quality  conscious  offset  press 
operator.  We  seek  a  highly  motivated 
individual  willing  to  work  nights  and 
weekends,  preferably  with  Goss  Com¬ 
munity  experience.  Competitive  salary 
and  benefit  package. 

Send  resume  or  apply  in  person  at: 

The  Pharas-Tribune 
Attn:  Randy  Houle 
51 7  E.  Broadway 
Logansport,  IN  48947 


PRESSROOM  MANAGER 

Zone  3  daily  has  an  immediate  open¬ 
ing  for  a  person  with  a  minimum  of  5 
years  experience  in  newspaper  press¬ 
room  management.  We  are  searching 
for  a  manager  with  exceptianal  com¬ 
munication  and  people  skills.  Suc¬ 
cessful  applicant  must  also  have  the 
ability  to  establish  a  strong  pre¬ 
ventative  maintenance  program  as  well 
as  set  and  maintain  quality  standards. 
Send  resume  and  salary  history/ 
requirements  to  Box  08398,  Editor  & 
Publisher. 


PRESSROOM  SUPERINTENDENT 

Superintendent  position  available  in 
Zone  8  for  person  experienced  in 
single  width,  cold  web  press  units  print¬ 
ing  four  color  newspapers  and  mag¬ 
azines.  Strong  commercial  printing 
experience  necessary  with  ability  to 
run  presses,  maintain  and  repair, 
schedule  and  train  employees,  adhere 
to  budget.  Great  benefits.  EOE. 

Send  resume,  including  salary  history 
to  Box  08471 ,  Editor  &  Publisher. 


_ PRESSROOM _ 

THE  ASPEN  DAILY  NEWS  in  Aspen, 
Colorado  is  seeking  a  pressroom  man¬ 
ager  to  run  our  6  unit,  Goss  Com¬ 
munity  offset  web  pressroom.  Re¬ 
sponsibilities  include:  operation  of 
press,  general  maintenance,  ordering, 
hiring  of  employees,  etc.  The  Aspen 
Daily  News  is  a  7  day,  1 2,500  circula¬ 
tion  tab  in  a  beautiful  mountain  cam- 
munity.  Call  (970)  925-2220  ext.  212. 


PRESSROOM  MANAGEMENT 

Major  newspaper  in  the  Northeast  is 
currently  seeking  a  middle  level  man¬ 
ager  for  its  pressroom.  Ideal  candidate 
will  have  a  minimum  of  10  years 
pressroom/supervisory  experience  in 
newspaper  or  related  industries.  Union 
environment  experience  is  helpful,  as 
well  as  a  knowledge  of  offset  press 
equipment.  This  position  requires  an 
individual  with  very  strong  supervisory, 
communication,  and  interpersonal 
skills.  We  offer  a  relocation  package 
along  with  an  excellent  salary  and 
comprehensive  benefits.  Reply  to  Box 
08451 ,  Editor  &  Publisher. 


THE  SAVANNAH  Morning  News  is 
seeking  a  Night  Pressroom  Supervisor 
to  oversee  staff  of  1 0  in  a  daily  news¬ 
paper  pressroom.  Strong  supervisory 
skills  needed  to  manage  all  aspects  of 
night  press  operation.  Full  knowledge 
of  offset  newspaper  printing  required. 
Double  width  experience  preferred. 
Successful  candidates  should  be  able 
to  set  and  maintain  quality  standards 
in  the  pressroom.  Send  resume  and 
salary  history  to  Lou  Barnes,  Savannah 
Morning  News,  P.O.  Box  1 088,  Savan¬ 
nah,  GA  31 402. 


1998  Recruitment  &  HR  Features  and  ^Special  Sections 


E(S?P  runs  monthly  recruitment  features  and 
special  sections  highlighting  issues  that 
affect  Human  Resource  professionals  at 
newspapers. 


To  place  an  advertisement  in  any  of 
these  sections  call  the 


£(5^*?  Classified 
Department 
(212)  675-4380. 
Ext.  171  or  173. 


Issue  Dates  Spare  Deadtines 


April 

25 

April 

14 

Moy 

23 

May 

12 

June 

13 

June 

2 

July 

11 

June 

30 

*August  22 

August 

11 
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CU\SSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 

HELP  WANTED  POSITIONS  WANTED 

(includes  online  posting)  (includes  online  posting) 

Iweek . $11.15  1  week . $5.20 

2  weeks  . $9.85  2  weeks  . $4.35 

3  weeks  . $8.60  3  weeks  . $3.60 

4  weeks  . $7.45  4  weeks  . $3.35 

ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $9.50 

2  weeks  . $8.40 

3  weeks  . $7.35 

4  weeks  . $6.35 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 2.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply  -  $27.50 


DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . $11  Opel 

2-5  weeks . $105  pci 

6-13  weeks . $100  pci 

14-26  weeks . $  95  pci 

27-52  weeks . $  90  pci 


PAYMENT 


Make  check  payable  to  Editor&  Publisher 
to  your  American  Express, 
or  Visa.  Please  supply  name 
;ount  number,  expiration  date 
:ard  holder’s  signature. 

Please  note:  International  cKk.  new  accounts  and  positions  wanted  ads  must  pteijay. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information;  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for  display  ad  copy  specifications  and  procedures 

MAIL;  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)929-1259 
E-Mail;  hazelp@mediainfo.com 
mattw@mediainfo.com 
eileenl@mediainfo.com 


lUESTIQNS? 


VOICE:  (212)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Matt  Wilcox  /  Extension  1 73 
Eileen  Long  /  Extension  170 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 


POSITIONS  WANTED 


ADMINISTRATIVE 

EDITORIAL 

IS  MANAGER/DIREaOR  with  over  30 
years  in  newspaper.  Worked  in  all 
areas:  prepress,  IS,  PC's,  Tech  Ser¬ 
vices,  Telephone,  Systems  and  Pro¬ 
gramming.  (818)  709-4475  or 
cecolby@big(c>ot.com 

1  HAVE  15  years  of  writing,  editing 
and  opinion-making  experience  with 
major  metro  newspapers.  Conservative 
to  moderate.  News  and  sports  commen¬ 
tary.  Seek  position  as  columnist.  Reply 
to  fcx  0831 2,  Editor  &  Publisher. 

ADVERTISING 

FREELANCE 

ADVERTISING  SALES  A4ANAGEMENT 

Qualified  by: 

•7  years  Yellow  Page  sales  manage¬ 
ment 

•  1  year  radio  sales 

•  1  year  major  accounts  classified 
•8  years  circulation  management 

Enthusiastic  trainer.  Creative  problem 
solver.  Reply  to  Box  08459,  Editor  & 
Publisher. 

YOUR  BAY  AREA  STAFF  WRITERS 
Versotile.Better.Smarter.Gluicker 
www.tolandcommunications.com 

MAILROOM 

AWARD-WINNING  supervisor.  Ex¬ 
cellent  work-ethic.  14  years  experi¬ 
ence  at  major  metropolitan  paper,  in 
production  planning,  manpower  sched¬ 
uling,  supervision  of  nightly  press 
runs,  distribution  to  circulation  trucks 
and  inter-departmental  coordination.  6 
years  responsibility  for  Return  Depart¬ 
ment  providing  verification  to  Account¬ 
ing.  Will  relocate.  Reply  to  Box  08467, 
Eciitor  &  Publisher. 

EDITORIAL 

EXPERIENCED  award-winning  editor/ 
reporter  seeks  new  career  challenge 
with  specialty  publication  or  public 
relations.  (305)  891-2595. 

EXPERIENCED  editor,  writer,  reporter 
looking  for  a  position  with  a  newspa¬ 
per  in  Zone  6.  Call  (770)  507-5544 
for  resume,  clips  and  references. 

TRAVEL  WRITERS  WANTED 

TRAVEL  photographer  seeks  writersi 

For  nnogozines,  newspapers,  books! 
Free  travel!  Jeff  (973)  575-1005. 

Attention: 

Positions  Wanted  Advertisers 

For  quicker  placement, 
you  can  Fax  or  e-mail  your  Positions 
Wanted  ad  along  with  your 
Visa/MasterCard/American  Express  card 
number  and  expiration  date. 

(212)  929-1259  or 
E-mail:  nnattw@mediamfo.com 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  Indicate  location  without  specific  Identification 
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SHOP  TALK  AT  THIRTY  b  y  r  a  l  f  wa  lt  e  r  s 


Spreading  Lethal  Info 
Under  Cover  Of  News 

Wire  story  was  a  thinly  disguised  how-to  recipe  for  a  biological  weapon  of  mass  destruction 


During  THE  recent  anthrax 
anxiety  attack  triggered  by 
news  of  Saddam  Hussein’s 
“weapons  of  mass  destruc¬ 
tion”  and  the  arrest  of  two  men  near 
Las  Vegas  who  allegedly  had  enough  of 
the  deadly  bacteria  to  "wipe  out  the 
whole  city,”  a  reprehensible  Associated 
Press  story  written  by  Arlene  Levinson 
appeared  on  America  Online’s  Web  site 
Feb.  2. 

Ostensibly  written  to  warn  of  the 
easy  availability’  of  the  deadly  anthrax 
bacteria,  the  story  quickly  degenerated 
into  a  macabre  “how-to”  recipe  for 
home  cultivation  of  the  highly  infec¬ 
tious  bacteria,  complete  with  tips  on 
how  and  where  to  spread  it,  causing 
maximum  fatalities. 

“Apart  from  a  criminal  bent,  about 
all  it  takes  to  launch  an  anthrax  attack 
is  a  source  of  bacteria  —  such  as  an 
infected  animal  or  a  research  lab,  a 
space  heater  to  help  grow  the  microbe 
and  a  sprayer  to  spread  the  dangerous 
germ,”  read  Levinson’s  lead. 

MILITARY  AND  ACADEMIC  ATTRIBUTES 

The  reporter  then  built  her  poten¬ 
tially  deadly  narrative  concoction  with 
attributions  from  military  and  academ¬ 
ic  biological  researchers.  Comparing 
anthrax  spores  to  hardy  plant  seed, 
Levinson  offers  questionable  gardening 
tips  for  growing  the  bacteria  —  includ¬ 
ing  proper  temperature,  nutrients,  host 
medium  and  advice  on  handling  and 
storage. 

“A  person  bent  on  havoc  could  get 
hold  of  a  ventilating  system,  open  it  up 
and  spray  it  in  there,”  Levinson  wrote, 
quoting  her  expert  source,  David 
Huxsoll,  former  Army  infectious  dis¬ 
eases  researcher  and  current  dean  of 
veterinary’  medicine  at  Louisiana  State 
University. 

Levinson  then  dutifully  reported 
Huxsoll’s  ideas  for  potential  population 
target  sites  frequented  by  large  num¬ 
bers  of  people  where  his  ventilation 
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delivery  system  instructions  would  be 
effective. 

Levinson  quoted  another  source, 
Cornelius  MeWright,  former  FBI  chief 
of  scientific  research,  who  offered  an 
alternative  bacteria  for  mass  destruc¬ 
tion,  more  deadly  than  anthrax:  “If  you 
really  want  to  kill  somebody  you  . . . 
put  a  little  in  a  can  of  beans  and  see 
what  happens.” 

Saving  for  last  the  best  and  cheapest 
strategy  for  sparking  mayhem, 

Levinson  reported  that  according  to 
Raymond  Zilinskas,  associate  professor 
at  the  University  of  Maryland 
Biotechnology  Institute,  the  mere 
threat  of  anthrax  being  unleashed  can 
create  an  outbreak  of  fear  worse  than 
the  microscopic  killers  themselves. 

“It  can  really  induce  terror,”  said 
Zilinskas. 

“You  should  never  underestimate 
the  possibility  of  inducing  panic 
among  the  population.” 

Is  this  responsible  journalism? 
Where  in  the  reporting  of  this  news 
event  about  the  deadly  threat  of  this 
germ  and  the  men  capable  of  using  it 
as  a  weapon  of  mass  destruction  is  the 
First  Amendment  responsibility’  to 
report  on  where  to  get  it  and  how  to 
make  it? 

When  does  the  impartial  and  objec¬ 
tive  reporting  of  an  event  cross  the 
line  of  affecting  the  outcome,  or  even 
creating  a  new  and  more  ominous 
one? 

WHD'S  RESPDNSIBLE? 

If  some  tormented  soul,  “bent  on 
havoc,”  as  Levinson  alludes,  applies  the 
knowledge  supplied  freely  by  her,  the 
sources  and  AP,  are  they  not  equally 
responsible  for  the  deaths  and  panic 
which  may  ensue? 

What  is  the  difference  in  culpability 
between  a  tobacco  company  that  con¬ 
ceals  information  about  its  product’s 
lethal  effects  on  thousands  of  its  users 
and  those  responsible  for  publishing 
information  on  how  to  create  a 
weapon  of  mass  destruction,  such  as 
Bacillus  anthracis  killing  thousands,  if 
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acted  upon? 

As  assistant  editor  of  a  daily  newspa¬ 
per,  father  of  two  children  and  a  mem¬ 
ber  of  the  community’  where  I  work,  I 
could  not,  in  good  conscience,  publish 
a  recipe  for  mass  murder  as  a  news 
story',  which  in  the  hands  of  a  person 
“bent  on  havoc,”  could  kill  thousands 
of  innocents. 

BLACK  EYE  DN  JDURNALISM 

There  are  many  examples  of  similar 
stories  written  and  published  by  other 
reporters  and  organizations  for  the 
purpose  of  exposing  illegal  activity, 
such  as  drugs  or  heinous  crimes, 
which  also  turn  out  to  be  nothing 
more  than  a  “how-to”  guide  encourag¬ 
ing  the  very'  behavior  that  it  is  meant 
to  inform  the  public  against. 

Regrettably,  however  frequent, 
Levinson’s  “news  story”  is  a  black  eye 
on  journalism,  and,  like  other  stories  of 
similar  slant,  a  threat  to  our  news  gath¬ 
ering  freedoms. 


Egyptian  Editor 
Loses  Libel  Appeal 

Though  a  human  rights  organiza¬ 
tion  denounced  the  decision  as  “ter¬ 
rorization  of  journalists,”  an  Egyptian 
appeals  court  has  upheld  the  libel  con¬ 
viction  of  an  opposition  editor  whose 
paper  has  been  threatened  with  clo¬ 
sure. 

Gamal  Fahmy,  managing  editor  of  Al- 
Dastour,  an  opposition  newspaper,  was 
convicted  in  1996  of  libeling  a  legislator 
by  calling  him  a  Nasserist  mouthpiece. 
Fahmy  was  sentenced  to  six  months  in 
jail. 

The  decision  to  imprison  the  editor 
was  the  latest  in  a  crackdown  against 
the  independent  press  in  Egypt,  which 
President  Hosni  Mubarak  has  accused 
of  sensationalism.  Earlier  this  year,  the 
chief  editor  of  another  major  opposi¬ 
tion  paper  was  sentenced  to  a  year  in  a 
labor  camp  for  libeling  the  sons  of  a  for¬ 
mer  government  minister. 
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Every  marketer  has  questions: 

Which  market  has  the  greatest  fKrtential  tor  sales  of  a  particular  product? 
What  city  has  the  highest  disptrsable  income? 

What  town  has  the  greatest  ethnic  diversity? 

Where  can  you  reach  the  greatest  profK)rtion  of  Gen  Xers? 

What  state  employs  the  nu)st  people  in  high  tech  fields? 

E&P’s  U.S.  Market  Forecasts  helps  you  unscramble 
the  answers! 

Filled  with  the  most  extensive,  accurate  and  up-to-date  information 
about  U.S.  markets  with  populations  of  2.5{X)-i-,  the  U.S.  Market 
Forecasts  projects  economic  and  demographic  profiles  within  59- LSI 
market  variables. 

U.S.  Market  Forecasts  projections  have  a  proven 
accuracy  of  99.95  ^r! 

Used  by  market  analysts,  entrepreneurs,  demographic  researchers,  new 
business  dexelopers.  newspaper  executives,  real  estate  agents.  reliKa- 
tion  specialists,  franchisers,  retailers,  ad  agencies  and  manufacturers  ... 
the  U.S.  Market  Forecasts  is  fundamental  in  the  implementation  of 
business  plans,  investments,  expansions,  market  strategies  as  well  as 
sales  opportunities. 


•  Population  by  Age  •  Ethnic  Groups 

•  Drug  Sales  •  Furniture  Sales 

•  Apparel  Sales  •  Persons  Per  Households 

•  Household  Income  •  Disptisable  Income 

•  Median  Value  Unit  •  Employment  By  Industry 

•  Education  ...  and  more! 

Six  Tabbed  Sections; 

Section  I  -  Narratives  &  Retail  Overv  iews 
Section  II  -  City.  County.  MSA  Rankings 
Section  111  -  Population.  Ages  &  Ethnicity 
Section  IV  -  Money.  Income  &  Employment 
Section  V  -  Education.  Housing  &  Households 
Section  VI  -  Retail  Sales 

Don’t  Delay!  Order  Your  Copy  Of  The  U.S. 
Market  Forecasts  Today!  Only  $269! 

Also  Available  On  CD-RO\i  $795 

(Includes  softbound  copy  of  U.S.  Market  Eorecasts) 

Please  send  puvment  to:  U.S.  Market  Forecasts,  e/o  E&P.  P.O.  Box  .M)0(). 
Denville.  NJ  078.^4-,MHK).  Phone:  (8(H))  78.7-490.7.  Fax:  (977)  627-,787:. 
E-mail:  edpiib(!?'niediainfo.eom  or  place  your  order  on  our  Web  site: 
www.mediainfo.eom  (click  on  store  icon) 


1998  EDITION  JUST  PUBLISHED!  GET  THE  ANSWERS  TO 
YOUR  MARKETING  QUESTIONS  TODAY! 
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Discovery  *98 


is  the  newspaper  industry’s  most  exciting  event  of  the  year! 
For  the  first  time  ever,  NAA®  is  presenting  these  great 
conferences  together  in  sunny  Orlando.  Register  for  one  or  more  conferences  and  get  the  big 
picture  on  what’s  happening  in  the  industry  today. 


Cooperative  Marketing  &  Sales  Conference  'June  18-20 
connections:  New  Media  Conference  •  June  18-21 
NEXPO"’98  Technical  Exposition  &  Conference  •  June  20-23 
Marketing  Conference  •  June  21-24 

(NEXPO’98  IS  INCLUDED  WHEN  YOU  REGISTER  FOR  CO-OP,  CONNECTIONS 
AND/OR  MARKETING  CONFERENCES!) 

For  registration  forms  and  fees,  call  the  NAA  Federation  Hotline  at  (703)  902-1777  or 
NAA’s  Fax-On-Demand  at  (703)  716-6291  and  request  Document  #810. 

Visit  NAA’s  Web  site  at  www.naa.org/conferences/discovery  for  the  latest  information. 
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